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Sound Psychology 


When we got off our little blast in this column last 
month about the failure of many laundries to follow 
up customers who suddenly stop patronizing them 
we completely overlooked a story we ran in STARCH 
ROOM last February about John Witherspoon's ac- 
tivities in this connection at Dupont Laundry in 
Washington, D. C. We were reminded of it recently 
when we visited Dupont to get the story that ap- 
pears on page 10 of this issue 

Dupont is still telling every customer who leaves 
them how much she is missed—just as they were 
doing when we visited them last winter. And that's 
not all they have been doing in the interim, as we 
have noted in this month’s story. Another innovation 
John told us about is the party they threw recently 
for the wives of their route salesmen. 

He that the that 
men springs from the hearthside and that a man’s 
wife probably has more influence in molding his 
opinions about his job and the company he works 
for than anyone else—including himself. 

If a man leaves the plant for home in a disgruntled 
a trivial argument with someon 


1893 


figured force motivates most 
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mood because of 
his wife, if she’s so inclined, is the one who can rais¢ 
his spirits out of the dumps. Conversely, if the man 
can fire up some enthusiasm for his job and decid« 
to give it the extra time and effort required to make 
a few new sales and earn a little more money, his 
wife is the one who can pour cold water on his en 
thusiasm more effectively than anyone. 

If something could be done to help each wife 
come to her own conclusion that Dupont is a pretty 
good place to work, John reasoned, he might be 
touching the mainspring that makes each route 
salesman run. He hit upon the idea of honoring the 
ladies at a party. 

No frills were spared. Mrs. Witherspoon prepared 
the meal herself in exactly the same style in which 
she would serve it to guests in her home. The family 
silver was used and the table in the plant dining 
room was laid out just as it would be at home. 

Personal invitations were sent to each wife at her 
home. When she arrived at the plant she was intro 
duced to Mr, and Mrs, Witherspoon by one of the 
office girls who greeted her at the door. Each lady 
was given a badge bearing her name to avoid any 
embarrassment in subsequent introductions and con- 
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versations,. 

John personally guided the group through the 
plant (which, incidentally, is one of the cleanest 
at all times that we have ever seen); explained each 
operation and its bearing on the production of high 
quality laundry and drycleaning service. He says he 
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was amazed to learn that these ladies, for the most 
part, didn’t have the slightest idea what the inside 
of a laundry was like or the degree of mechanization 
required to produce a modern laundry bundle. 

The guests left John with the feeling that he may 
have a happier group of route salesmen.—Jim Barnes 
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Ever stop to think that in a city like Washington, 
a senator might well be wearing dirt on his shirt that 


once adorned the shirt of his most repulsive opponent ? 


Could be. you know. It’s one thing to take dirt off a shirt; it’s an- 


other thing to keep it off. 


That’s because laundering is a two-step operation; First, you remove the soil from 


the goods; then you prevent it from depositing back on the goods, It’s a tricky. delicate job. 


It takes balance. 


It takes balance between soap and alkali or rather between soap and O|! 


1. 
it’s the OH in the alkali that does the work, and no two alkalis have the same OH factor, 


For 


Soap alone doesn’t knock dirt loose very well. That’s why we add alkaline builders, 
which do. Up to a certain point. alkali works wonders for soap, and together they do the 
complete job of capturing the dirt and keeping it locked up in the wash water till it runs 


down the drain, 


Now. where many laundries run into trouble is in adding too much alkali. Excess 
alkali destroys the natural ability of soap to prevent redeposition of dirt, and poor quality, 
gray work results. Many laundries have alkalosis, and their best friends, the customers, 


won't tell them. They just quit sending their bundles to that plant. 


That’s why New PRIME SOHP was designed with SHOCK TROOP ACTION 
First — 12 custom built soaps and alkali are balanced in such a way that when a suds 
is produced, the two-step job of washing clicks perfectly. Just enough alkali (OH) to 
loosen the dirt-— just enough soap to keep it floating free. Then — a chemical brain 
is built in... a brain which adjusts instantly, to keep OH at exactly the right level, 
no matter what the degree of soil in the load! And finally this perfect balance is 
locked in, locked by homogenization in a giant spray tower, four stories high 

New PRIME SOHP with SHOCK TROOP ACTION will give you washes guaranteed 


against redeposition! Washes 15 whiter to the naked eye your eye! And washes 


more uniform than you ever saw before! Because New PRIME SOHP with SHOCK 
TROOP ACTION is huilt in halane é, and locked mn halance! 

Try it, and see for yourself! And remember, if for any reason you're not convinced 
that New PRIME SOHP with SHOCK TROOP ACTION delivers everything we claim 


for it. you've lost nothing. for it is sold with an unconditional. money-back guarantee 


Beach Soap Company ® Lawrence, Mass. 


oo ar Z. 
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Freedom from rust and corrosion makes 
ENDURO equipment your best buy! 


Equipment that stays on the job, requires minimum maintenance, 
lasts long, and pays its way obviously is your best buy. Those are 
the qualities ENDURO Stainless Steel helps equipment deliver. 
ENDURO resists rust. Resists corrosion. It is immune to the action 
of most washing compounds and detergents. It is strong and tough, 
able to soak up plenty of abuse. It is easy to keep clean and attrac- 
tive. It is virtually immune to wear, so you can expect many long 
years of service. You quickly write off its cost, but not its utility. 
Leading manufacturers are offering ENDURO’s qualities in all kinds 
of laundry equipment. Republic will help you locate them. Write: 


REPUBLIC 


EPUBING 
REPUBLIC STEEL CORPORATION { ° i 5 - 
Alloy Steel Division « Massillon, Ohio he 

GENERAL OFFICES + CLEVELAND 1, OHIO 


Chrysler Building. New York 17, New York DENDUF ROP STAINLESS) STEEL 
Cee ee 


Other Republic Products include Carbon and Alloy Steels — Steel and Plastic Pipe, Tubing, Lockers, Shelving, Fabricated Steel Building Products 
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The new year promises... 


a more rapid recovery of capital invested in equipment, machin 
ery and other depreciable assets under the terms of the recently re- 
vised Federal tax code. Laundryowners who are laying plans for an 
expansion of any kind—an activated call office, feeder plant or neigh- 
borhood plant-store—should take a new look at these plans in light 


of the new law and the tax savings it offers. 


kor instance, if certain equipment has a useful lite of 10 years, it 
is customary to take 10 percent annually as the depreciation rate 
under the “straight-line” method of depreciation. Under the new 
rules, however, a legal way of accelerating depreciation, known as 
the “declining-balance” method, is permitted. Under this method 
20 percent of the value is taken from the first year and each suc- 
cessive year s depreciation charge is reduced from the previous year’s. 

Starting the fifth year the depreciation recovery each year is less 
under the declining-balance method than under straight-line. Thus, 
at the end of 10 years, a laundryowner can make a complete recovery 
of the capital invested, just as under straight-line, but the recovery 
is more rapid in the first few years and a tax saving is realized 
earlier than otherwise. 

There is also a legal way of switching from the declining-balance 
method to the straight-line at the point where an advantage no 
longer accrues from the new method. Then there is still a different 
method of depreciating equipment, known as the “sum-of-the-digits” 
method, and finally the law says you can use any other reasonable 
method that fits your business. All of them are designed to encourage 
new investment in machinery and equipment by allowing faster and 


larger write-offs in peak tax-rate years, 


Larger laundries that actually set aside reserves based on depre- 
ciation write-offs can make other use of such funds sooner under the 
new law. Smaller laundries, which formerly felt they couldmt afford 
certain types of equipment, are now offered a new incentive to mod- 
ernize and replace old equipment, get more realistic trade-in ap- 
praisals and allowances, 

it will most certainly pay both to explore all the tax-saving possi- 


bilities with a qualified public accountant. 


Post-election attention is cen the American economy is likely 


tered on the economic outlook 
Opinions concerning the short 
term trends continue to differ, but 
it seems to be generally agreed 


that over the next decade or more in that direction 


to experience unusual growth and 
development, A number of public 
and private agencies have issued 


forecasts or projections pointing 


Fairly typical of these optimis- 
tic reports is the one published 
recently by the staff of the Joint 
Committee on the Economic Re- 
port. It indicates that by 1965 
the population of the United 
States will have increased by 
about one-fifth, output per man 
hour by nearly 40 percent, gross 
national product by 50 percent, 
and personal income per capita, 


after taxes, by almost one-third. 


With due allowance for the un- 
certainties that beset economic 
forecasting, it is evident that there 
are a number of good reasons for 
such expectations. The birth rate 
has been consistently high for 
about 15 years, while the death 
rate has been declining. The re- 
sult has been a swift increase in 
population, especially in the num 
ber of children, Within a few 
years these children will reach 
marriagable age, and a new wave 
of births may be expected, Bar 
ring a drop in the birth rate, of 
which there is no sign at present, 
this sharp rise in population may 


continue indefinitely. 


Along with the growth and shift 
ing age categories of population 
important changes are taking 
place in geographical distribution. 
Farm people are moving to urban 
areas, and city people are mov- 
ing to suburbs. New communi 
ties are being formed, and new 
businesses are being established 
to serve them. This again is giv 
ing rise to a need for additional 
civic services—schools, highways, 
hospitals, public utilities and 
others, including laundries. 
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BISHOP JR. STAINLESS 
LIQUID SOAP MAKER STEEL TRUCK TUBS 


Won't rust, 18 x 24” x 
15”. Drain valve, drain 


STAINLESS STEEL 


BISHOP 3-SHELF SORTING REEL PREPARATION TRUCK 


Galv. steel in 3 sizes TRANSPORTER Assemble 25 bundles (150 ome ary oe , py > 
x deep 


30-Gal $129.00 board, 3” wheels. For finished work. 26” wide nets) in 5 minutes in 10 
60-Gal $167.00 Model No. B2-121S x 18” deep x 64” high x 10’ area a 9.00 
100-Gal $179.00 ves Model No. B29-11. $45.00 No. 812-2 $225.00 Ne. SU*tae e 


Saves time and supplies 


To Give You 40) BING a 
| BETTER PROFITS vos yours a ome 


{ 
IRONING BISHOP SHIRTRANSPORTS 


BOARD 


Cut handling %4; fold up to 
save space. All steel. Im 2 


53” steel wT tne sizes F BISHOP L4fe2Come STAINLESS STEEL 


ponge cup; B29-50 (for 50 shirts 
ilot light assembly, d 
P 9 ia $37.00 


sleeve board 
B29-100 (for 100 shirts é 
‘ \ 


hy — gy) ay ig om 
Washes and workers ore SAFE when your loads are 
th Sy handled in Bishop, Truck Tubs) Made of strong and 
tough stainless steel, they can't rust or corrode can't 
spot or stain the wash... are not affected by wash 
Rounded Corners 

- room chemicals no roughness or splinters to snag 

for Easy Unleeding 
fabrics and fingers. Rounded corners mean easier 
safer unloading; no punctured washer shells. Heavily 
* built for roughest year-in and year-oult use, yet prop 
$195 0 erly balanced on smooth-rolling wheels to handle with 
$207 0¢ greatest ease (5 sleeve-bearing wheels at sides; 4 


ball-bearing swivel wheels at ends). Available in two 


BISHOP PUF-FINISHERS ii 4 " a nie $208 0¢ sizes, either steel or rubber tread 
MT REP UCIT TME occ. tilt over board; no o0-10 Som os wheel 


reaching. B5-18X (shown) 


Banish fixed bins; admit #3, #22, #52 heads, = a a ae oe ee ee ee ee ee ee ee ee 


light, air. 15 or 20 bins spray iron, spray gun 


for shirts, for apparel ; $209.00 


Write for detail, price a BISHOP STARCH COOKER 


The laundry industry's standard since 1893 Durably byilt 





of non-corrosive copper (the perfect heat conductor) for 
years of continuous service. Inner and outer walls scientifi 
cally spaced, permanently insulated, to prevent sweating 
and heat radiation. Holds heat in; keeps starch always at 
right temperature for proper fabric penetration Exclusive 
Bishop-designed steam nozzle keeps starch agitated; stirs 
thoroughly, speeds cooking 


Cooked Starch iS BETTER STARCH 
REVOLVING Cooked starch dries faster, mere uniformly 


REVERSIBLE BINS on the press to save costly time. helps pro 
SORTER c duce shirts and wearing apparel with the bet 
ort into one side, wre ‘ ‘ 
wey Ee One oe ?? ter ‘feel’ and smoother finish of real quality 
50 bins in arm’s reach to out on other. Cut steps no ugly shine, no blisters. Cooked starch is 
‘ 


sort twice as fast in half handling. 15 or 20 bins more economical, too—goes 15° to 20% fur 


space. Turns at flick of fin- per side Ask for ‘details ther then raw starch 
ger; holds 500 shirts. Won't 15-Bin for shirts $295.00 


tip. for wear. apparel $315.00 Order Now From Your Supplier 


No. 826-10 .$349.00 20-Bin for shirts $325.00 


for wear. apparel $345.00 | G. H B I S isl O P €; 6 — yest 
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with |NEW TROY “SPEEDLINE’’ IRONER 





Again, Troy is out in front with the Jargest padded rolls. 
Flatwork travels through the new “Speedline” Ironer up 
to 110 feet a minute! This speed is possible because 
greater chest area and oversize 135” rolls dry flatwork 
faster, And, the ironer is designed to operate on 125 
pounds steam pressure. “Speedline”’ actually processes 15 
to 20% more flatwork per hour and turns out the work 
at proportionately lower cost. 


The "Speedline”’ Flatwork Ironer has tapered roller bear- 
ings on drive shafts and padded rolls, These bearings 
need much less attention and last years longer —a 
“Speedline” exclusive! Lubrication is necessary only once 
in 6 months. What's more, the nuisance of oil and grease 
on the ironer aprons is virtually eliminated, And to speed 


Mail Coupon Today | 


3 
LAUNDRY 


MACHINERY 


Division of American Machine 
and Metals, Inc. 

East Moline, 

illinois 


up repadding, a pressure mechanism lifts padded rolls 3” 
off the chest. 


MODERN DESIGN 

“Speedline’’ is streamlined . . . and it’s low-slung . . . so 
employees find it more convenient to feed and receive the 
flatwork. 

An added safety feature is ‘Speedline’s” magnetic brake. 
When the motor is cut off, the rolls stop dead without 
coasting. Spring padding and vacuum device are available 
as extras. 

Eliminate the flatwork bottleneck in your laundry. Send 
for all the facts now. 


TROY LAUNDRY hiACHINERY 


Dept. SLJ-1254 
Division of American Machine and Metals, Inc. 


East Moline, Illinois 


Ves ! 


RGANIZATION 


Send me data on the new Troy ‘Speedline” 
Flatwork Ironer 








ADDRESS 





city 
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Two 2-girl marking teams classify and toss work into six-bin carts behind marking tables 


Pins are used for small pieces 


In this Arkansas plant 


Classification Speeds Service 


A BATTERY of ten 25-pound and 
three 60-pound fully automatic open 
end washers was recently installed at 
Ideal Laundry in Fort Smith, Arkan 
sas. Owner Buddie Smith has set them 
up in two separate lines. 

The washers are fed by four mark 
ers, working with two full-identifica 
tion electric marking machines. The 
work is brought to the markers in mo 
hile carts, one for each team of two 
girls. This crew classifies, marks and 
sorts the work into two mobile carts, 
each with six separate bins: flatwork, 
fugitives, wearing apparel (no starch), 
wearing apparel (starch), work 
clothes, and shirts (starch). 

In the double battery, the washers 
are set up 1, 2, 3, 4, 5 and 6. With 
this setup, machine 
classification as sorted by the markers 
The longest-cycle operation, which is 
shirts with starch, is loaded first. Work 
clothes 
through to flatwork, No. | bin, No. 6 
in the washer line. 

Time requirement for the cycle 
according to. the 


each washes a 


come second, and so on 


varies, of course, 


load, as follows 


Partial view of two-line washer battery shows two of 60-pound 


washers, five of 25-pounders. Left to right 


Jack Thompson, general manager; Sherman Ross, floor manager 
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Washer No. Classification Minutes 


| Shirts 32 
2 Work clothes 27 
3 Wearing apparel 


(starch) 27 
Wearing appoare! 

(no starch) 26 

5 Fugitives 17 

6 Flatwork 27 
It takes the markers 20 minutes to 
mark and classify a lot, consisting of 
a washer-load of each of the six classi 
fications. Therefore, the first lot will 
have run 20 minutes belore the sec 
ond lot is loaded. This allows 12 min 


utes for rolling the mobile bins, load 
ing and unloading, and extracting 
Four extractors, one 26-inch and three 
20-inch, are located in the middle 
space between the two batteries of 
washers. 

The work comes out of the extrac 
tors by classification. The fluff goes to 


the battery of tumblers. Flatwork 
wearing appare) and shirts go to their 
completely 


respective departments 


classified. 
By operating two separate batteries 


of six washers each, to correspond 


with the classification setup, two lots 


Buddie Smith, owner; washroom setup 


are run at the same time, with a lot 


every 20 min 
amount of 


pulled approximate], 
rhis 
time and allows the plant to offer a 
speedy service of “In at 9, out at 2 
ind “In at | 

The Ideal 
that this system has many advantages 
over the former large-washer setup 

|. Increased production. With the 
two batteries of washers which allows 


utes saves a wreat 


out ato 


management has found 


washing two lots at the same time 
pulling a lot each 20 minutes, there 
was a production stepup of nearly 50 
percent, 

2. Economy of operation. With the 
change a substantial savings on sup 
plies and hot water 

3. Labor saving. The full time of 


one washroom man was eliminated 


resulted 


1. Better service and quality. Ac 


cording to the management, the most 


important advantage is the tact that 
Ideal is now able to offer its customers 


a fast high-quality service, which is 


bringing back the big profitable bun 


dle to the laundry 


». Flexibility. With this setup, the 


plant is able to accept a bundle for 
This 


can be done without interfering with 
the regular low 


a two-hour delivery if necessary 


With the 


it ome 


6. Kase of maintenance 
two batteries of small washers 


very small 
washing 


machine goes out only a 
percentage of the over-all 
potential is affected. 


7. Sales advantage. The routemen 


have a 


opener 


new 
(Customers 


strong-appeal door 
taken to see the 


washers actually sel) 
Ideal 


double line of 


themselves and become Laun 


dry missiona;ries 

Buddie Smith and 
Jack l'hompson have the 
to tell about the 


Owner general 


manage! 


same story merits ol 


the new operation 
“It's the 


we find that later we 
the individual 


“And il 
want to go to 


answe! they say 


system of washing, we 


have the equipment with a sufficienth 


elastic setup to quickly make the 


change 


Increased drop-in business at ideal laundry has resulted from new 
Full front-curb parking is allowed, supplemented by 
paved side lot with room for 20 cars 





Before the remodeling Dupont's front looked like this. Windows and doors were bare and 
uninviting; neighbor's back yard greeted customers’ eyes as they drove into parking space 


With no major structural changes... 


[ Jupont Has Its Face Lifted 


INSTEAD OF SPENDING $30,000 
(the estimated cost of an extensive 
remodeling) Dupont Laundry — in 
Washington, D. ¢ $4,000 
painting and decorating its plant store. 
The result? A sparkling transforma 
tion which involved no costly struc 
tural changes to the building and 


spent 


helped mcrease sales. 

The latter point is the one which the 
inanagement is most pleased about 
inasmuch as it had spent approxi 
mately $75,000 on a brand new dry 
cleaning department a year ago (see 
STARCHROOM LAUNDRY JOURNAL, Feb 
ruary 1954, page 64) and has been 
striving through newspaper and radio 
advertising to increase its cleaning vol 
ume in the interim, Cleaning sales at 
the store were running 40° percent 
ahead of last year due to these efforts. 

The redecorating was completed 


... gets a new personality and sales, too! 


By JAMES A. BARNES 


late last September and its effect on 
sales was almost instantaneous. Clean 
ing brought into the store this Octo 
ber was over 141 percent more than 
the same month a year ago. An in 
crease of about 5 percent in laundry 
sales at the store was experienced for 
the same comparative period. 

Drycleaning sales at the store for 
November this year were 62 percent 
more than the same month a year ago. 
In evaluating these figures, however, 
it should be kept in mind that Dupont 
was still “farming out” its drycleaning 
during most of October a year ago 
whereas November 1953 was the first 
complete month of operating its own 
drycleaning department. 

That's proof, according to John 
Witherspoon, general manager at Du 
pont, that money spent to “spark up” 
the appearance of a laundry call office 


is money spent wisely. It is his further 
conviction that more laundryowners 
could be persuaded to spend money 
for the same purpose if they only real 
ized that they need not tear down 
their present buildings and start all 
over again, or make such major struc 
tural changes that the cost would be 
prohibitive. His experience seems to 
confirm his convictions. 


Changes to the front 


Dupont employs the services of an 
advertising agency in which the part 
ners are all girls and the laundry 
turned to this group for ideas. The 
girls came up with a set of drawings 
which gave the exterior of the store 
a distinctive, eye-appealing appear 
ance and created a_ sparkling-clean, 
“homey” atmosphere inside. The 
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After the face lifting an attractive gate and fence screened neighboring property from visitors’ view. A coat of sparkling white paint, shutters 


of a contrasting color and a foundation planting of boxwood and yews made quite a difference 


Pennsylvania Dutch style of architec 
ture and furnishings was featured 
throughout. The accompanying illus 
trations dramatically show what artis 
tic ideas, a little paint and materials 
can do 

Because the dominating sign on the 
building» plus the cumulative effect 
of Dupont advertising over the years 
had stressed the fact that the 


pany was primarily a laundry and not 


com 


a drycleaning plant, an attractive cor 
nice bearing the legend “Home of 
Finest Drycleaning” was placed over 
the door. A which led 
from the parking space into the plant 
area next to the store was sealed off 


second door 


and the paneled space it occupied was 
used for a glass-enciosed illuminated 
shadow box in which changeable ad 
vertising posters are displayed. 
Dutch shutters and venetian blinds 
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installed at all windows and a 


similar set of shutters adorns the door 


were 


A set of window boxes runs the entire 
length of the curbstone at the foot of 
the building. These were filled with 
English boxwood and yews to form a 
foundation planting which adds an ef 
fective touch to the over-all design 


Screening a view 


One end of the parking area is 
bounded by the back yard of a resi 
dential property which was formerly 
nondescript 


shielded partly by a 


wooden fence, partly by shrubbery 


When the 


leaves were off the shrubs the custom 


of miscellaneous varieties. 


ers’ eyes came to rest on an accumu 
lation of lumber and 
in the adjoining yard as they drove 
into the parking area. A neat, trim ap 


odds and ends 


pearance was create d by screening this 


view with a white picket fence and 


in attractive wooden gate in the Penn 
svivania Dutch motif 

Inside the store the sparkling white 
panels of the sales counter were ne ath 
outlined by painting the moldings a 
contrasting color and decorating each 
with a brightly colored Hower design 
An asphalt tile floor was laid and a 
wagon-wheel chandelier was suspend 
ed from the center of the ceiling. Be 
wall of the 


was white brick and the partition di 


cause the front building 
viding the store from the plant at one 
side was made of wood, an inartistic 
greeted the 


remedied by facing 


contrast formerly custom 


ers eye. This was 
the wooden partition with a false brick 
tacade made from a plastic base mate 
rial about an eighth of an inch thick 
When cemented to the wall like wall 





Before redecorating, the interior of the store was cold and unappealing. Too many miscel 
laneous posters presented o cluttered-up appearance; attention was not focused on any single 


sales message or story with enough emphasis to pay 


paper this material created the illu 


sion of a brick wall so well matched 
to the genuine brick that the unini 
tiated cannot detect the difference 


Store display 


The graphic display on the wall 


ibove the sales counter consists of 


p 


blown-up photographs of various op 
erations and pieces of equipment in 
the new drycleaning department. Cap 
tions under each illustration contain 
such messages as “For your sake and 
ours, clean, bright, orderly workrooms” 
and “Latest drycleaning equipment 
insures controlled humidity, controlled 


temperature — no guesswork” and 


“Spotting department where skill and 
textile knowledge challenge most stub 
born stains.” 

Because so many visitors who 
toured Dupont’s drycleaning depart 
ment referred to it as a “dream plant’ 
it inspired the legend “Presenting Ou 
Dream Plant Finest in America’ 
which tops the wali display. This set 
of illustrations and the accompanying 
messages have absorbed the attention 
of so many customers who customat 
ily brought in only laundry bundles 
that the management attributes direct 
credit to them for stimulating these 
people to try the new drycleaning 
service. They constitute the “urge to 
action” so necessary in any advertis 
ing or sales promotion campaign. 

The artwork in the display, as well 
as all the artistic details, were exe 
cuted by one of the girls from the ad 
vertising agency with the assistance of 
a carpenter. All the painting of the 
wall spaces and other flat areas was 
done by an outside painter. 

The lone feature of the store which 
was not completed when we were 
there and is not shown in the illustra 
tions is the installation of the furni 
ture. Made of maple, in the Pennsy] 
vania Dutch style, it was ordered es 
pecially from a manufacturer in New 
England and was being uncrated as 
we left. | 


After redecorating, a 
warmer atmosphere pre 
vailed, Customers’ atten 
tion is now drawn to 
the sales story revoly 
ing around the new dry 
cleaning department 
portrayed in blown-up 
photographs above sales 
counter. Wall at end of 
counter is simulated 
brick 
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Look who's on 
our team now! 


; ) A Man 
J—~ ths 
> SuPer ic he 
hn asnrl 
done by this 


Protess ional laundry 


new Velvet Rainbow cam- 
paign the master touch that means more business for you 


and routeman solicitations, newspaper ad mat 
and other sales-producing material. 


Writer-cartoonist don herold has created for 
you a direct-mail package brimful of the sure- 


fire sales appeal which has made him the coun- 
try’s top salesman-in-print. It includes two 
letters and three postcards for you to reproduce 
— all delightfully illustrated and written in the 
friendly herold fashion. 

» As a user of Huron’s Velvet Rainbow, you 
also receive counter cards reproducing our new 
LIFE ads as well as completely new TV scripts 
and radio commercial transcriptions, telephone 


Huron’s campaign made laundry history last 
year — first successful “helping hand” promo- 
tion of its kind ever staged by an allied indus- 
try member. This year it’s bigger and better — 
headlining don herold as your star salesman. 
Start right now to build more business with 
Huron ... phone your jobber today — tell him 
to count you in on this money-making program. 


Huron Milling Co., 9 Park PI, N.Y. 7, N.Y. 


A427 


VELVET RAINBOW 


Helps you do quality work — Sell it too 


LOW-COST VELVET RAINBOW 
does 5 shirts for about 1¢. 





SALES OFFICES: 161 E. Grand Ave., Chicago 11; 383 Brannan $t., 
San Francisco 7; 607 Second National Building, Cincinnati 2. 
FACTORIES: Harbor Beach, Michigan. 


EXPERT SERVICE —Huron’s 
staff is always ready to help. 


VELVET RAINBOW BEST for 
all starching and sizing. 
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That's their baby! Nea! Ridley, 


C & S president, points with pride to Knoxville plant which he and J. M. Biddle, secretary-treasurer (at right) 


built up from a $1,200-a-week operation into one that now does ten times that volume of business 


Spells Confidence 


and Success 


How a Knoxville laundry increased 


weekly volume from $1,200 to $12,000 


By HENRY MOZDZER 


\ REMARKABLE RECORD which 


the value of firm, pro 
is that attained 


woes to prove 
wressive management 
by the ¢ 
Knoxville Tennessee 

In 1938, when Neal Ridley first took 


over the 


& S Laundry Company, Inc 


general managership, the 


C&S plant did an average business 
around $1,200 week 


volume of per 


14 


loday the sales amount to 
$12,000 weekly 
Such 


made overnight, nor is there one sin 


receipts 


tremendous strides are not 
gle reason which can satisfactorily ac 
count for this success—other than that 
of having enlightened management. 
What steps did management take to 


pull the company up by its bootstraps? 


S’ 


Among the first things Mr. Ridley did 
was to cut out the deadwood in ove 
staffed departments. Next, he got rid 
of unprofitable wholesale accounts 


“You make 


“ 
hauling, washing 


can't money,” he says 

and finishing stuff 

at a penny an item.” 
Within the first 12 


new regime, the company showed a 


months of the 


profit—small but, impressively enough 
the first profit in many years 

In succeeding years, 
kept 
making constant improvements as they 


management 
a close eye on the cash books 


could be afforded 

Old laundry equipment was gradu 
ally and 
added. 


replaced 
There 


new equipment 


were almost weekly 
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IN LINE WITH THE TIMES.? 


AMAMNONL 
MEW MODEL 


SELF 
BALANCING 


EXTRACTORS 


Hammond's new self balancing extractors are 
finer than ever before! Many new features 
including heavy gauge stainless steel construc 
tion, highly polished to a lasting finish. Superior 
design combined with a precision self balancing 
basket gives outstanding speed and smooth per 
formance. Simplified one lever control every 
moving part completely accessible, automatic 
lubrication . . . every safety feature included 
all adds up to the finest extractor buy you can 
make. Available in 17”, 20”, and 24” sizes 


Contact your nearest Hammond Deales 


BmumeHkeaeahh w@ 
Please Send All Available 


[e // // # / Information About HAMMOND 
LAUNDRY~CLEANING MACHINERY CO. SELF BALANCING EXTRACTOR 


HAMMOND BUILDING ¢@ WACO, TEXAS Name 
Firm 
Address 


City Zone State 
HAMMOND LAUNDRY-CLEANING MACHINERY CO 
HAMMOND BLOG ° WACO, TEXAS 
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Double-deck conveyor serves five marking booths which pin and net family laundry bundles. Top carries whitework; lower is divided to 
separate fugitive materials into light and dark classifications. Each conveyor empties work into different cart 


changes in layout (to the point where 
there was some thought of putting 
the machinery on rollers) while man 
agement sought the best possible ar 
rangement for maximum workflow ef 
ficiency, 

The small drycleaning department 
which had averaged in the neigh 
borhood of $800 a week in 1938, was 
expanded and promoted until it now 
produces $4,600 weekly or about 35 
percent of the plant’s volume. 

Although C & S operates a total of 
eight routes, it firmly believes in the 
value of the cash-and-carry approach 
and encourages this trade by offering a 

Washing area is situated only few feet from end of marking conveyor. Three-man staff 10 percent discount at the plant of 

tends three 42-by-B4, four 42-by-36-, one 30-by-48. and one 36-by-inch washwheel Ron as well as ite other outlets 

Se eee ee oe ener (C & S has three branch stores), That 
the discount has its appeal is evi 
denced by the fact that some 75 to 
80 percent of the business is conduct 
ed on a cash-and-carry basis. 


Progressive attitude 


Another attribute of successful man 
agement is the ability to keep pace 
with the times. Instead of standing 
pat when the main plant seemed to be 
already working at peak capacity 
C & S management went out to tap 
new markets in nearby, fast-growing 
communities such as Oak Ridge and 
Fountain City, setting up a package 
plant in each which could attract 


new business and take some ot the 


3 Damp assembly completed, fiatwork is sent to ironers at right or tumblers at left (out burden off the main plant. 
of picture); wearing apparel is trucked to finishing units, Rising conveyor in foreground The C S| | , 
corries wrapped tumble work while conveyor at top rear returns empty nets to marking ae -& S saundry is one of the 


department 


oldest, largest and most progressive 
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See what a little YellowGo can do /!! 





It takes just a little YellowGo to make a big difference in the 
looks of your work...in the satisfaction of your customers. So, 
when colors run...in any fabric...turn to YellowGo. It’s the 
safe, sure way to clear up dye fades of any color... even takes 
one color from another without injuring original color. And it's 
so economical ...costs you less than 5¢ a gallon of stripping 
solution. Good jobbers everywhere carry YellowGo...so order 
a gallon today. 


; ary ” 
mer, We) (BD) 


YellowGo is one of the famous “GO” products of A. L. WILSON CHEMICAL CO., Kearny, N. J. 
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4 Tumbler department consists of three twin-cylinder and three 30-by-36-inch tumblers. Detachable invoice stub accompanies wrapped fluff 
Note plywood sheet which serves as backstop for overhead net return belt 


dry work which is placed on conveyor to right 


in the area, Its main plant covers well 
over 12,000 square feet and some 160 
persons are employed im its total op 
erations 

Some idea of the scope and _ thor 
oughness of the C & S setup can be 
gained by studying the accompanying 
layout and photographs taken at the 
main plant location, 1200 E, Magnolia 
Avenue, Knoxville 


5 Wearing apparel units, 
of which there are 11, are 
set in two parallel rows; 

three hand ironing boards are 
vied for touch-up. Inclined 
conveyor carries packaged 
wearing apparel and shirts to 
dispatching area 





For more _ photographs 
and layout, turn to pages 
20, 22 and 24. 
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Why 


pays you 
foe use... 


Whitehouse 


NETS 


If you prefer a knit net, why not use the best? Whitehouse 

Diamond Knit Nets are carefully constructed of long-wearing 

nylon to give you the type of service that means ° 

money saved for you. Now availab le 
Diamond nets were developed only after careful research and ° lid ] 
extensive testing by the Whitehouse Research Laboratories. in sol colors 
They were not the first knit net on the market. But we honestly 

believe you'll agree that for a net of knit construction, R f De GR EEN 
Diamond nets offer you improvements and advantages over 

ordinary knit nets, Try them and see! BLU Ee YELLOW 
And don't forget the other quality Whitehouse products, 

especially developed for the laundry and dry cleaning industries 

—including nylon and dacron press covers and the famous 

“Blue Streak” and “Rok-Rib” woven nylon nets. 


®@Continued Leadership through Constant Research 


WHITEHOUSENYLON PRODUCTS 
360 FURMAN STREET BROOKLYN 1,N. Y. 
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C&S layout makes maximum use of productive space ... 





BUNDLE ASSEMBLY TUMBLER DEPT. 
THT HVOTEMATAIHT LTH TOT 
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STORAGE 


GENERAL OFFICES CALL OFFICE 
ROOM 


























KEY TO FLOOR PLAN 


Network of conveyors aground and aloft eliminated 
(nn Net Return handling by 10 employees and paid for itself in nine 

Conveyor months. Made for orderly workflow and even-paced 
distribution. Pointed dots are keyec photo numbers 
; | to show direction of camera focus at time of exposure. 
Shirts, Wearing The complete laundry measures about 100 by 100 
Apparel, Tumble feet and the drycleaning department occupies an 
Work Conveyor additional 20-by-60-foot area to the rear of the 
laundry department 


Drycleaning 
1SBaBE Conveyor 
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MASTER CLEANERS, INC 


WT BLOSSOM 57 f 
: SLUT) PHONE 41019 


OLUMBIA § ¢ 


Pellerin Milnor : 

or pe 
8000 Edint see te r 
New Orleans ig 


Dear Mr. pe) es 


w 

© are glad we ¢; ‘ 
ge M 

Extractors for our ! 
Ur new 

w 

ith the Milno ” Carr 
ier 


i# working } Scania 


Plant 
ar 
after your « ~ Saad asic 
Problems 

Week with 26 

Profit picture ~~ 

two well Pleased and Pro 


A 
Many thanks for 


E 
Ralph Wessinger 


E. RALPH WESSINGER LEON A. COOPER) & 


We are glad we chose Milnor Washers and Milnor Extractors for ” 
Your Milnor System with the Milnor Carriers and Yo 
Merchandising Program is working beautifully and just as you out - - 

lined for us after your comprehensive analysis of our old plant ‘ 
we do more work in a shorter work week with 25% 


our new plant. 


problems, 
less production employees—a nice profit picture—better pleased 
i Plant 


customers. We are two well-pleased and proud Milnor 
owners. Many thanks for your services."’ 


Master Cleaners, Inc. 


1907 Blossom St., Columbia, S.C. 


Laundry 





Li] u STRE P 
8000 ¢ InB RGH TREET NEW ORLEANS lA 


MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 
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6 At the crossroads conveyors go every which way carrying (from top to bottom) drycleaning, empty nets, shirts and wearing apparel. Shirt 
equipment consists of four 4-girl units doing an average 16,000 shirts weekly; have done as high as 21,000 in one week. Year-long cam 
paign now offers shirts laundered free for every button missing. Price: 20 cents delivered, 18 cents cash-and-carry 


7 Most unusual conveyor is this one for 
drycleaning which drags bagged gar 
ments some 80 feet across the laundry 

department on waxed slide. The slide pre 

vents ‘‘falls’’ and enables garments to tra 
verse the low-ceilinged room without getting 
in anyone's way 


Drycleaning conveyor ends over washroom area. Slide drops away and garment slips 
on to inclined slickrail. Dispatcher will check invoice to see whether garment should be 
set aside for pickup at plant's call office or sent to basement for route delivery 
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ONE OF 


“Detal Smooth’ 
LAUNDRY STARCHES 


@ Clinton Laundry Starches 9 
poling and fast penetrating action 
rocessed and man 
to mee top-quality standards. 

° chemicals to cause dis- 
or weakening of fabrics: 


yfactured 


e planned, P 


@ Contain © 
coloration 

atch scientifically formu- 

d jaboratory tested for 


yality- 


@ Every » 
lated oF 


yniform 4 
connection 


WON SUPREME stanc™ 
amoolh Like a ' 


ray 


glwot 


CLINTON FOODS INC. 


CLINTON, IOWA 
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Cleaning room has a 42-by-54 and a 30 

by-48-inch wheel operating with petroleum 

solvent at a ‘4 to | percent charge; four 

30-by-36-inch tumblers and one 42-by-60 

inch tumbler, Management requires four lots 

a day from this department with the average 

lot running between 100 and 125 pieces. The 

9 All completed orders are channeled to this corner of the plant. Slide to rear of dispatcher drycleaning volume accounts for 35 percent 
brings laundry; slickrail at top center drycleaning. Vertical conveyor and chute on which of the plant's business and is processed by 
dispatcher is dropping shirt order go to basement. Work for plant call office is tempo a drycleaning staff consisting of 22 em 


rarily stored in bins and on racks at rear ployees 





Package Plants Tap Virgin Markets 


First venture into feeder plant operations by C & S Laundry was this Oak Ridge (Tennessee) plant established in 1948 


Drycleaning is processed on the premises, laundry of the moin plant, With o supervisor-less staff of 15 (which includes 
three rovtemen) this operation brings in about $3,000 per week—two-thirds of it laundry. Profits here last year ran to 


17.71 percent of sales with productive payroll at 27.5 percent. See STARCHROOM LAUNDRY JOURNAL for November 1954 


for description of another C & S feeder plant 
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WASHING TIME 


THE SENSEN-WHEELER 


SHELL-LESS UNLOADING WASHER 


Higher temperature washing... 
Less residual soil in load... 


produce 
CLEANER —BRIGHTER WORK 


Size 54" x 72"; 400 Ib. capacity. 
Write for full information 
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THE PATENTED 


CONTINUOUS 
RINSING FEATURE 


Water from Washer 
Cylinder (A) passing 
through Perforated 
Area (B) into Water 
Housing (C) 
discharges into drain 
when Ring Valve (D) 
is opened. 

Valve is closed 
during washing 
operation; open 
during rinsing 
operation. 


~J “) +7 Aa 


anttn 


MANUFACTURING COMPANY 


ae ee NEW JERSEY 





Sales strategy is planned by Charles Gillen (right), owner, and Dick Kofsky, route supervisor 


Here's how a California laundry 


helped increase sales 500 percent with an... 


off on solo trips, handling the estab- 
lished route and soliciting new busi- 
ness. Usually a route supervisor or 
the sales manager will follow up in 
two weeks by again accompanying 
him on the route for two to three 
weeks. 

“Soliciting is the biggest training 
job,” Mr. Kofsky says. “You have to 
convince a man he has to get off a 
truck seat. Anyone can be a driver, 
but not everyone can be a salesman.” 

Mr. Kofsky estimated that in spite 
of the extensive training program 
about 3 out of 10 prospects fail to 
make the grade. However, he finds 
you can usually spot a man who won't 
try to sell in a matter of a few weeks 
and eliminate him. 

Solicitation by Beacon 
consists of calling at the homes of 
prospects on their routes. Names are 
usually supplied by neighbors who are 
established customers. Card files are 
maintained in each truck. When a cus- 
tomer moves, the card is marked for 
follow-up three weeks in the future 
—the average time fo. settling into a 
new house or apartment. 

Beacon gives away a cellophane 


wrapped potholder as a gift to pros 


routemen 


Kifective Route Training Program 


AGGRESSIVE ROUTE SELLING 
played a major part in helping Charles 
Gillen boost the business of Beacon 
Laundry & Cleaners in Culver City, 
California, by 500 percent within a 
period of 8% years. 

With 20 years of laundry experience 
but as a newcomer to the West Coast, 
Mr. Gillen took over the business in 
a highly competitive territory in 1946, 
in the immediate postwar per iod when 
the seller's market was rapidly chang 
ing to a buyer's market. Starting with 
the premise that quality of at least the 
prevailing level was a prerequisite, he 
decided to concentrate on sales to 
meet the growing competitive situa 
tion 

\ salesman who believes there is no 
substitute for personal contact, Mr. 
Gillen launched a_ re 
cruiting and training program for route 
salesmen. He tries to hire ‘inexperi 
enced men who want to make $100 
a week, Beacon routemen start at 
$54.50 a week plus commission, 
which means that most of them earn 
$100 a week based on 20 percent 


immediately 


26 


of $500 sales. New routemen are not 
expected to carry their own weight 
until they have had six weeks on the 
route, 


The training program 

The recruit spends his first day at 
the plant, making a complete tour to 
familiarize himself with each opera- 
tion. For the next four weeks he is 
taken under the wing of a route su 
pervisor, During the first two weeks 
the trainee simply observes as the vet 
eran works the route, 

“New men usually need to spend 
two weeks on the route before ever 
trying to make a sales talk,” according 
to route supervisor Dick Kofsky, “If 
they try earlier, they don't know 
enough about the services to be ef 
fective.” 

Gradually the recruit takes over 
more of the route duties. Each route 
day shift calls for an hour of solicita- 
tion in the morning and an hour in the 
afternoon, if possible, after making 
all regular route calls. 

After four weeks the recruit starts 


pects. The potholder lists the name 
and telephone number of the laundry. 
Routemen also provide a price circu 
lar on the different bundle services. 
Mr. Kofsky insists, however, that no 
gift is needed to make a sale. He 
shows new men how to get customers 
by just going up to the door and giving 
the housewife a card. If she’s inter 
ested, he explains Beacon’s services 


and asks when the driver can call 


Incentives to sell 

Nothing, Mr. Gillen believes, can 
bring in laundry volume as much as 
the routemen, hence any expenditure 
for an additional incentive to selling he 
considers well worth while, In addi 
tion to salaries and commissions 
roate expenditures include a host of 
prizes in weekly and seasonal sales 
contests. 

Every routeman worth his salt, ac 
cording to Mr. Gillen, should be able 
to bring in at least three new cus 
tomers a week. He is always on guard 
against a man becoming complacent 


once his route is established and losing 
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when wagpovers g 


(and washovers go down fast with GOiijnite washing) 





Washovers are mighty few in laundries that wash 
with Ozonite. When you pull a load of Ozonite- 








washed clothes, they’re clean! 
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The exceptionally efficient dirt removal you get 
with Ozonite is one of the best features of this 
time-tested, scientifically-built soap. Scarcely less 
important are the uniform washing results you 
get with Ozonite. Here is quality control at its 
best—control that means pleased customers week 


after week, month after month. 


Ozonite is helping many an outstanding laundry to 
step up its washroom production, maintain top 
quality, and increase its profits. A month on 


Ozonite will confirm these facts to your complete 


BULK SOAP SALES DEPT. 


Coun 


O 


satisfaction. 
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Competitive weekly ratings of all 28 Beacon route salesmen are posted on this board 
Here Harold Krepack, sales manager, is changing positions after one of weekly contests 


When a 


routeman shows signs of such com 


interest i earning more 
placency, management brings him into 
the office and explains that his sales 
are slipping. If he does not show im 
provement, he IS replaced 


Weekly contests 

The rithm ol three new cus 
tomers a week entitles a routeman 
to one chance in a drawing for the 
weekly prize, Six new customers en 
title him to two chances, nine cus 
tomers to three. Each new order 
brought in by a routeman is recorded 
separately and checked through of 
fice files before he is credited for the 
new business. 

Prizes in the drawing may be a $25 
Government bond, a ham, an electric 
razor, an extra week's vacation. Ac 
cording to Mr. Kofsky, the men get a 
greater kick from coming out of the 
contest with a ham under their arms 
than an extra paycheck. 

Results of the weekly contest are 
posted on three different bulletin 
boards nm the routemen’s room, The 
boards show the routemen’s standings 
in sales and new customers, thei 
earnings, and a breakdown of each 
man’s sales, 

Talks at the weekly 
are usually limited to 15 or 20 min 
utes. They are 
manager Harold Krepack, who started 
as a Gillen-trained routeman eight 
years ago. He keeps the meeting short 
and the subjects interesting, mostly 
exchanging information about prob 


sales session 


conducted by sales 


28 


lems during the past week and doing 
little preaching about sales 

The weekly contest serves a dual 
purpose, Mr. Gillen believes. It both 
generates interest among the route 
men and for management serves as a 
continual check on their performance 


Seasonal contests 

lo spur business during slow pe 
riods, Beacon also conducts seasonal 
contests with cash prizes running into 
hundreds of dollars. For example, 
$1,300 in prize money was distributed 
during the first four weeks of the past 
summers campaign. The top winner 


who had been recruited and trained 
only two years previously, collected 
check for $238. 

In the first four weeks only 14 men 
—representing half the routes—com 
peted. In the following four weeks 
the other 14 were entered in the con 
test. The top seven from each grou, 
were then entered in a separate con 
test, the winners receiving new suits 

During the first four weeks of the 
summer contest the laundry ran overt 
time to keep pace with increased 
business. It was the same story in 
the drycleaning department during 
what normally would be a slow period 
Routemen had been selling cleaning 
of winter blankets, with the result that 
drycleaning business during those fou 
weeks was more than at the peak 
season, 

In addition to the weekly and sea 
sonal contests and weekly sales meet 
ings, Mr. Gillen also gives a banquet 
twice a vear and again sells on selling 


Cost and returns 


he cost of spurring routemen to 
extra effort 12 months a year, Mi 
Gillen says, runs from $6,000. t 
$7,500 annually. But the best way 
he’s found to stimulate interest in a 
continuous program is the awarding 
of prize money, giving enough incen 
tive to push for extra effort. 

Does the investment pay off? In the 
$% years of the program, Beacon has 
increased the number of pickup stores 
from 5 to 7, boosted established 
routes from 6 to 28. Business, Mr. Gil 
len reports, has increased 500 per 
cent—from $4,000 to $20,000 a week 
—in the intervening period. And he 
credits intensive sales spadework by 
routemen as a primary factor for this 
skyrocketing increase in volume. 


Beacon's main plant does the processing for 28 routes and 7 stores 
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Cissell Laundry Tumblers in 
Twin, 36” x 18”, 36” x 30”, 
and 42” x 42”. Gas-Fired or 
Steam-Heated. Cissell Dry- 
cleaning Tumblers in 36” x 18”, 
36” x 30”, and 42” x 42” 
Steam-Heated only 













EASY TO CLEAN 


with extra large, built-in Lint Drawer 


LINT COLLECTION is simple . . . cleaning is easy through fan. The result: a reduction in spark hazard 
and less frequent. Examination may be made quickly and damage to fan blade. All Cissell Tumblers are 
and as frequently as desired. But- designed for simple maintenance. This and many 
tons, clips, coins, and other ar- other features such as double walls and no-sag baskets 
ticles, which often escape basket, \ make Cissell Tumblers the talk of the industry. 
are collected before passing Consult your jobber for the complete story! 




























BUILT-IN 
STEEL BRUSHES 










CLEAN GAS BURNER IN LESS THAN ONE MIN- 
UTE, in one, easy stroke, without removing burner 
assembly. Unscrew plug at front end of burner, and 
pull forward. Brush on rod, attached to plug, cleans 
burner parts, and brings carbon and waste particles 
forward to outside of burner. Re-insert brush, and 
lock plug in burner. Brush on rod remains in a 
storage recess at rear end of burner, ready to clean 
burner when required. 


CISSELL 
Consult Your Jobber 


W. M. CISSELL MFG. CO., INC. —s31 s. First st, P. 0. Box 1143, Louisville 1, Ky. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. Foreign Distrib- 
vtors Address Correspondence Attention Export Dept. Cable Code ‘‘C/SSELL"’. 




















BLANKETS 
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FLATWORK 


..THE FINISHING AID FOR 


On shirts or sheets . . . bath mats or blankets . . . dish towels or 
Turkish towels . . . CMC Formula does a job like no other 
finishing aid. It makes every classification of laundry look better, 
and the results will please your customers. And CMC's cost is WHITER WHITES 
remarkably low. 

By using, in most cases, only one-half to three ounces of 
CMC Formula for every hundred pounds of load, Icundries SHARPER COLORS 
everywhere find that: washing is easier, because CMC checks SOFTER SIZING 
dirt penetration and redeposition; whites are whiter and colors 
brighter; sizing is softer, with a new-like feel; less soap, bleach, EASIER IRONING 
alkali or hot water is required. 

CMC Formula is a dry, granular material which disscives SAVES MATERIALS 
rapidly and evenly without cooking or other preparation. Add 
it in the final operation—sour or blue. Buy it from leading dis- COSTS YOU LITTLE 
tributors in 64-lb. paper bags, 25-lb. drums, or 200-lb. drums. 


Cellulose Products Department 
HERCULES POWDER COMPANY 
952 King Street, Wilmington 99, Del. 
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How sound engineering and a streamlined layout help 


A counterbalanced metal 
trough suspended from the 
ceiling, designed by Arthur 
Brooks, enables washman to 
slide work from washwheels to 
extractor. When not in use 
trough is pulled out of way 
by rope which runs through a 
pulley on ceiling 


43 Employees Replace 70 


A BIG REDUCTION in’ personnel 
has been one of the major accom 
plishments of the Brooks brothers 
Arthur (Bud) and Robert, since they 
took over Brooks Laundry and Clean 
ers in 1950. The Fort Dodge, lowa 
plant was founded in 1912 by their 
father, Art Brooks, and operated by 
him until his death four years ago. 
When the 
with the responsibility of operating 
the plant 
the need for preparing for any eco 


brothers were faced 


they were quite aware of 


nomic conditions that might arise, but 
their funds were limited. A plant lay 
out engineer was called in for a three 
day period to suggest methods and 
equipment layout for a better work 
flow in all departments except the 
washroom, which was adequate 


Engineers consulted 


These suggested changes were car 
ried out by the summer of 1952, with 
the brothers doing all the work them 
selves. At this time engineers were 
brought in for three weeks to set up 
proper incentives and work stand 
ards, One month later the engineers 
returned for one week to make fu 
ther adjustments on conditions which 
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... and do the same amount of work at better wages 


By LOU BELLEW 


turned up after a month’s operation 
of the laundry = and 


departments. 


drycleaning 


The engineering cost, which the 
Brooks brothers swear was the best 
investment they ever made, was $110 
per day for a five-day week, plus 
travel expenses for two men. The 
total cost of $2,500 for 21 days seems 
to have been well justified by the 
results: 





FIG. 1. Laundry Production 
Employees 


Washroom men 
Superintendent 
Marking department 
Shirt department 
Wearing apparel 
Operators 
Hand finishers 
Flatwork crew 
Family department 
Wrappers 
Curtain department 
Floorlady 
Tumbler operator 
Starchroom operator 


Total 44 











In the laundry department in 1951 
there were 44 employees—now there 
are 22. 

In the drycleaning department in 
1951 there were 13 people, in 1954 
there are 9. 

In the maintenance department in 
1951 there were three men, now there 
are two. 

There were six office girls in 1951 
now only five. 

The number of routemen remains 
the same. 

A total of 70 employees in laundry 
and drycleaning in 1951—now in 
1954 there are only 43, earning fai 
better wages, and handling nearly a 
quarter-million dollar volume, about 
one-third of it drycleaning. 

Here is an example of the kind of 
changes made: 

On handling family work through 
the laundry, formerly one girl spent 
an entire day assembling and _ dis- 
patching work, due to the antiquated 
use of pins, small pins for full identi 
fication without netting, All small 
pieces of family work were washed 
loose, and had to be dispatched to 
all parts of the plant with a lot of 
wasted steps. The change here was 
to go to a pin-and-net system with a 


STARCHROOM LAUNDRY JOURNAL 








SAVE 


This machine enables 
ONE Operator to “spread” and 
deliver to the ironer feeders, more 
sheets per hour, than 3 to 4 hand 
shakers. 


THE SAGER ‘‘B’’ SPREADER 


This machine is designed for the sin- 
gle ironer plant. For the feeding of 
large flatwork at high speed and in 
larger lots. 


of three RACKS. 





ths IS THE BACKBONE of 


pes 4 


$70—$80—$90 or MORE each week. 


Increase production and reduce labor turnover with ‘‘A’’ SPREADER 
Increase efficiency; reduce idle time of feeders and folders. 


Mech 


ONE Operator does the work of 2-3 hand shakers; with less effort and higher efficiency. There is NO 
lifting of heavy loads, 80-90 sheets are quickly and easily transported to the ironer feeders on each 


Increased employee efficiency. Idle time at the ironer greatly reduced, Labor turnover reduced. 
Your SPREADER Operator becomes a machine operator. INSTALLATION quickly and easily 
made. Independent of the flatwork ironer. Model “B” can be PLUGGED into the lighting circuit. 


Manufactured by M. A. POCOCK eainnaes 1, ahi 
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Incoming bundles are dropped from small balcony above marking table into hopper below. 


Rovtemen toss bundles onto balcony through open area in railing at left. Bundles are pushed 
into hopper by means of long pole. A pull-down ladder (not shown in picture) gives access 


to balcony 


Close-up view of marking table shows arrangement of hopper and scales set into table top 


Management team consists of, left to right: Bud Gordon, drycleaning superintendent, brothers 


Arthur and Robert Brooks 


flag identification setup to consoli 
date the small pieces into a complete 
unit for going to the various finishing 
departments. This was formerly a 
four-girl operation; now one girl does 
it all, 

In 1951 there were two shirt units 

a three-girl unit turning out 50 to 
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55 shirts per hour, and a two-girl unit 
producing 20 to 25 per hour. Proper 
standards and incentives now permit 
one three-girl unit to turn out from 
75 to 85 shirts per hour. 

The laundry incentive is based on 
the base pay, plus the AIL standard 
hour plan on wearing apparel. Shirt 





FIG. 2. Drycleaning Production 
Employees 
1954 


Assembly and bagging. | 
Repair ladies ; ‘ 1 
Spotter .... (superintendent 


now spois) 


Pants topper | 


| presser 
Ponts legger § ort 


on unit 
production 

1 Cleaner " ; 1 

} Silk finisher 

1 Lady's wool finisher 

1 Men's wool finisher 

| Marker ; 

1 Superintendent 

3 


Total | 











incentives are set up at so many 
shirts per hour (in this case 66 pet 
hour on a three-girl unit with a cabi- 
net type sleever) and using the AIL 
standard point system with a 10 per- 
cent allowance for quality. Quality is 
checked by the hand finisher, whose 
bonus is based on the extra average 
earnings of the whole shirt crew. 

In the laundry marking department, 
family marking is speeded up by over- 
head hoppers feeding to the markers 
at convenient points, with the scales 
set into the marking table to form 
part of the breaking table itself. 
Colored nets indicate the various 
classifications and help the dispatcher. 
Net-holding devices at the sides of 
the table allow the marker to use 
both hands in classifying. 

In the drycleaning 
proper layout of equipment has been 
a big factor in cutting down the num- 
ber of employees. Presses used to be 
lined up along a wall; now they are 
near the center of the room, making 
it easier to get work to them and away 


in a hurry to the assemblers. 


department, 


Employees are important 
The Brooks brothers adhere to cus 


tom and give each employee a 12 
pound turkey at Christmas time, with 


a yearly three-day outing at thei 
cottage on lowa’s famous Lake Oko 
bogie (cabins are rented for the over 
flow). Plenty of food, fishing, boats, 
motors and even the fishing bait are 
furnished. 

No girl’s birthday ever passes un- 
noticed at the Brooks plant. A local 
florist arrives on the eventful day and 
presents her with a big bouquet of 
flowers. The boys say the expense is 
well justified by the appreciation 
shown by the plant’s 30 girls. 

With Bob Brooks in charge of the 
office, sales and route problems, and 
Arthur handling plant production, 
maintenance, purchasing and produc- 
tive personnel, it seems the Brooks 
brothers have the situation well in 
hand, (I 
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Detroit laundry reports: 


lroner covers of Dacron” give ten times longer 
service life... assure highest-quality finish 


“We're more than pleased with ironer covers of 


‘Dacron’,” say Y. B, Watkins and W. E. Lewis, co- 
owners of the Grand Laundry, Detroit, Michigan. 
“We put these covers through plenty of rugged duty 
—our ironers run 45 hours a week at 335°h,—and 
they outlast our old covers by at least 10 to 1. 


Naturally this extra durability is very important. 
Jt means fewer expensive tie-ups to replace a cover 

° increased production and machine efliciency. 
Long life isn’t the only big advantage of covers of 
‘Dacron’, however. We also get a wonderful finish 
with these covers—better than anything we ve had 
before. And that means a whole lot to us in terms of 
satisfied customers. We consider that covers of 
‘Dacron’ are one of the best finishing aids given the 


laundry industry in the last decade.” 


December 15, 1954 


Covers of ‘Dacron’’* polyester fiber last so much 
longer than conventional materials that flatwork 
ironer cover costs are reduced as much as 50% 

and the quality is finer. Install a trial set in your 
laundry... see bow you start saving time, money 
and trouble. Contact your supplier or write: FE. | 


du Pont de Nemours & Co. (Ine.), Textil hibers 
Dept., Wilmington 98, Delaware. 


* Registered trade-mark for Du Pont's poly: 


DACRON 


POLYESTER FIBER 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 








SA 











big return from this difference ... 


The only extra cost in a Cascade Automatic { nloading \W asher 
is for its exclusive unloading design feature. And, that’s what 
saves you dollars every day for every penny you invest. That’s 
what speeds up your washing cycle and cuts labor cost to the 
bottom. Increased efficiency. bigger production, far less labor 


. there’s vour big saving! 


You can depend on your American Representative's 
advice in your selection of equipment from the com 
plete American Line. Backed by our 86 years experi 
ence in planning and equipping laundries, he can 
help solve your production problems. Ask for his 
specialized assistance anytime no obligation 


World's Largest, 
Most Complete Line of Laundry 
and Dry Cleaning Equipment 


merican 


The American Laundry Machinery Company + Cincinnati 12, Ohio 





PHOTO 1 


Three 


Space Savers 


How to “winterize” a conveyor 


and also gain extra work area 


By HENRY MOZDZER 


WINTER DRAFTS are annoying at the 
least and a health hazar? at worst. 
To spare the employees of Whitman’s 
Laundry, Atlanta, Georgia, the dis 
comfiture of either, owner D. S. Whit 
man has taken the trouble to have one 
of the plant’s endless belt conveyors 
enclosed, By this means the routemen 
may empty their trucks at the unload 
ing window without subjecting nearby 
workers to the wintry blasts 


PHOTO 1 
the conveyor from the room along its 
length. The siding extends from the 
base of the conveyor to the ceiling of 
the room. The ends of the conveyor 
are sealed off with two flap-type doors 
which are hinged at the top, The 


Plywood siding screens 


dotted lines show one of these. 
hinged from the frame over the un 
loading window, The door set perpen 
dicular to the routeman’s window is 
used to put specials to one side. It 
would normally be kept closed in cold 
weather 

The routeman’s unloading conveyor 
is visible as it protrudes beyond its 
cabinet (at the top of Photo 2). The 
dotted lines indicate the position of 
the hinged flap which is pushed open 
by the bundle as it reaches the top 
of the coiveyor. Flap doors at either 
end of the conveyor may be opened 
during warmer weather to give maxi 
mum ventilation. The conveyor is in 
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clined to make maximum use of floor 
space under it. At the same time it 
tends to direct the chilly air toward the 
ceiling where it is less noticeable. 


PHOTO 2—The gentleman in this 
photograph shows how metal piping 
can be lifted from the stepped uprights 
to dismantle a storage bin. Eight up- 
rights are set permanently in two rows 
of four, equidistant from each other 
at right angles. The horizontal bars are 
approximately 10 feet long and are 
placed around three sides of the 
square formed by four uprights. By 
shifting the horizontal bars it is pos 
sible to make one, two or three bins 
to almost any height desired. The 
open ends of the bins face the belt 
conveyor described above. Whitman’s 
uses the bins to separate the work by 


PHOTO 3 
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days. The beauty of these collapsible 
bins is that the space can be utilized 
for some other purpose when the bin is 
not actually in use. 


PHOTO 3—The photo illustrates how 
Whitman's overcame the problem of 
inadequate storage space for soiled 
garments in its drycleaning depart- 
ment. They took to the air and in- 
stalled a balcony above the finished- 
garment assembly area. Here’s the way 
it works: 

After unloading the laundry, the 
routeman brings his truck around to 
the unloading window at the dry- 
cleaning plant. “Press only” work is 
hung on a rail just inside the window. 
The regular work is placed on an in- 
clined belt conveyor which carries it 
up onto the balcony. As the load ac- 
cumulates, one man climbs the ladder 
to the balcony and begins tossing the 
bundles into the appropriate hoppers 
above the marking table. We say “ap- 
propriate” since they are designated 
respectively by color classification— 
lights, whites and darks. It is pos- 
sible to sort at this stage because it is 
Whitman's practice to make out a 
separate invoice for each dryclean gar- 
ment (a suit would be considered one 
garment) and this is tied to each bun- 
dle. 

These conveyor systems were in- 
augurated by Whitman’s plant super- 
intendent, James L. Blakely. | 





NEW MODELS 


NEW FEATURES 


INTERNATIONAL keeps ‘em coming... 
all the time, to do today’s truck jobs 


better, at lower cost! 


INTERNATIONAL continually brings you great 
new truck features, new all-truck models, new 
value for your truck dollars, in the world’s most 
complete truck line. INTERNATIONAL follows this 
policy to give you right now the developments 
that will help you do your hauling jobs better, 
cut your costs and boost your profits. Before 
you make any truck purchase, check all the 
new developments shown here — then let your 
INTERNATIONAL Dealer or Branch give you all 
the reasons why an INTERNATIONAL is your best 
truck buy. 


INTERNATIONAL HARVESTER COMPANY « CHICAGO 


international Harvester Builds McCORMICA® Farm Equipment and FARMALL® Tractors 











@. 


NEW METRO-Matic transmission, 
also available for models with MET- 
ROETTE bodies, permits stand-up, sit- 
down driving, speeds deliveries, cut 
maintenance costs. 


NEW power steering for all models 
New light-duty truck features include 
tubeless tires, standard 
aytomatic transmission or overdrive 


optional 


NEW space-saving, high economy, 
big capacity COE models — 3 series, 
12 models from 21,00U to 30,000 Ibs 
GVW — 50,000 to 65,000 Ibs. GCW 
Also available with sleeper cab 


Motor Trucks 


NEW multi-stop models with 


METRO® bodies — 14,000 to 16,000 
Ibs. GVW. Six other models — 5,400 
to 11,000 Ibs. GVW — available with 
new METRO-Matic transmission 


LINER® conventional truck - tractors 
that haul all 35-foot trailers in 45-foot 
limit. GCW 42,000 to 65,000 Ibs. 


NEW increased power, with all-new 
201-hp Royal Red Diamond 501! en 
gine standard in new high-power-to 
weight 220 Series models 


PLUS factory -installed, Underwrit 
| ers approved LPG power, available 
as optional equipment in 54 models 


from 4,200 to 45,000 Ibs. GVW. 





PLUS 10 diesel engines for 30 mod 
els. The INTERNATIONAL line of 185 
basic models offers widest choice of 
power — 30 engines, gasoline, LPG 
and diesel 


industrial Power Refrigerators and Freezers 


See the season’s new TV hit, “The Halls of Ivy,” with the Ronald Colmans, Tuesdays, CBS-TV, 8:30 p.m., EST 


INTERNATIONAL TRUCKS 
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Standard of the Highway 





ADVERTISING 


FOR THE 


LAUNDRYOWNER 


Comparison of design: Smaller Soft Water Curtain ad (left) has unfinished appearance because window and curtain fade out; general 


appearance is dark and lacks life. Second design (right) ties curtains into soapsuds, provides 


light background so signature stands out 


better, shows brightness through windows rather than dark. An example of tying illustration into copy. Notice, too, thot basic idea ‘Curtains 


Laundered’’ is pulled forward in second ad 


PART VI Outdoor Adver tising 


OQUTDOOR ADVERTISING — litho 
graphed posters, transit advertising 
truck signs and building signs—com 
prises a field the laundry industry has 
utilized very little, probably because 
results are difficult to check. Yet the 
field offers many unique benefits for 
advertisers—if they have the faith to 
continue their campaigns for a long 
enough period 


Outdoor posters 


Outdoor posters (“billboard” to the 
advertising fraternity is as bad as 
“mangle” to our industry!) are seen 
and read by almost everyone today. 
With the increase in motor traffic, the 
day of the shut-in housewife is over, 
and she often drives long distances to 
her favorite super-market—exposed all 
of the way to outdoor posters. 

While few posters are designed to 
encourage an immediate purchase of 
products or services advertised, they 
do build up a favorable impression 
which increases the probability of pur 
chase when the more immediate adver 
tising is presented. In other words, 
outdoor posters are basically back 
ground advertising to smooth the way 
for your advertising of specific spe 
cials. 

One of the advantages of outdoor 
posters is color—good, bright, strong 
color that conveys a powerful impres- 
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By ROBERT M. PLACE 


sion. While color to any great extent 
is expensive in printing, it is natural 
and inexpensive on posters, 

Another advantage not to be over 
looked is that when you are on posters, 
youre as big as the biggest. In the 
newspaper your small ad competes 
with many large ads, but on the boards 
your 4d is as large as those of Westing 
house, Bendix or your largest competi 
tor. This size factor automatically in 
creases your importance in the eyes 
of the public. A company advertising 


on outdoor posters just naturally has 
a lot of prestige 

Where your trading area does not 
correspond to newspaper circulation 
areas, where there is too much waste 
coverage to make newspaper adver 
tising feasible, outdoor posters offer 
the advantages of selective position. 

Traditionally, outdoor advertising is 
sold in groups of locations, so placed 
as to offer standard traffic circulation. 
“Showings” or groups of boards range 
from 100 percent circulation down. As 


Three features of Nuway service are incorporated into this board without distraction by use 
of panels within the boord, Nuway's trucks utilize same design—a moving billboard actually 


tied in with the poster 
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Why it 


pays you 
fo use... 


- Whitehouse 


@ You get /onger wear, faster production, from 


Whitehouse 100% nylon press covers. 





Why? Because these covers are the development 
WHICH STYLE DO YOU NEED? a oe ae 
of our own laboratories. The original Greige 


Style 2350— white Style 8401T— Kempre-ten goods are boiled off, heat-set, and treated with a 
(widths: 7’’—45"’—54"’) (widths: 7’’—54’") 
special chemical process that insures longer wear 
Style 3025C—tan Style 901 -- Ads-Life-ton P P B 
(widths: 7’’—54'’) (widths: 7’’—50'’—54"’) and higher heat resistance. 


Style 8400—Twillspun white Style 3004— Black é - ; : 
(widths: 7°’ —54"’) (width: 45°’) Our special treatment imparts amazing life to 


Whitehouse nylon cover cloth. Whatever type of 


Whatever your needs, there's a Whitehouse cover 
cloth to "do it best” for you. press you use, depend on Whitehouse covers for 


Use longer lasting nylon flannel by Whitehouse. top quality work, fast production, and real 


operating economy. 











®@ Continued Leadership through Constant Research 


WHITEHOUSE NYLON PRODUCTS 
360 Furman Street Brooklyn |, New York 
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LAUNDRY 
CLEANERS 


Another Nuway board which again allows the illustration or design to tell the story even 
though the words were crossed out. ''We measure everything’ is, of course, a measuring tape 


across the sweater 


i rule the outdoor advertising com 
pany offers these showings to you for 
your selection of which group appeals 
most to you. You cannot ordinarily 
pick 10 locations around town indi 
vidually, but you can choose among a 
groups of 10 locations. 
special coverage 


number of 
Where you have 
problems, most companies are willing 
to meet you halfway so that you show 
to those people who are most likely 
to become customers, 

The cost of outdoor-poster space 
varies widely, depending upon the 
population of the area and the traffic 
patterns of the city as based upon 
traffic audit figures, but the price in 
any given city is standard since boards 
are seldom sold individually. Roughly 
speaking, in an area of great traffic 
such as Los Angeles poster costs will 
average about $1.50 a day per board. 
This charge includes posting the board 
(but you pay for your own “paper” 
and design), maintaining it, rent of 
the location, cost of electric lights and 
all other charges. However, locations 
are not sold for less than a 30-day 

‘ period, except at a premium. 

The majority of outdoor posters are 
what is called “24-sheet” size (because 
they originally were made up of 24 
sheets of paper posted overlapping to 


As @ teaser campaign——in this case the original introduction of Soft Water's trademark 
for two weeks, created tremendous suspense, Then simple copy was added 


make one large design). Copy area is 
19% feet wide by 8% feet high—a 
proportion of 24% to 1. Approximately 
half the posters in a showing are 
illuminated at night, half are unlit. 
Other sizes of boards available are 
the small posters generally placed on 
the sides of buildings, and the larger 
painted boards or spectaculars. 


Copy and presentation 

In general the standard 24-sheet, 
paper-covered board is the best for 
your use, since the copy can be 
changed regularly to tie in with other 
advertising or the seasons. With the 
few copies you'll need, lithography is 
out of the question, so you generally 
have your choice of hand-painted 
“paper” for less than 10 copies, and 
silk-screen for more than that num- 
ber. Both methods are very satisfac- 
tory, especially if you remember to 
limit your design to solid blocks of 
color since blending of colors is diffi- 
cult without lithography. You might 
compare your type of board to line 
cuts in newspapers, and the litho- 
graphed board to halftones. 

In planning your outdoor poster 
there are several important points to 
keep in mind, It is estimated that the 


average reader has about 6 seconds 
to read your poster—so it must be kept 
very simple. This means that the copy 
must be kept to a minimum of words, 
that your name must be prominent 
enough to be caught in a flash, and 
that the artwork must help carry the 
message. 

Unfortunately there is a great tend 
ency for outdoor advertisers to “get 
cute” on posters, especially with puns 
and double meanings. Tests have 
shown such ads are wasteful since the 
product name is generally not remem 
bered. A typical example of this school 
is the recent board showing a_ boy 
blowing furiously into a cornet. The 
copy read, “Rootin’, tootin’ Power.” 
Not one reader interviewed could 
identify the advertiser (General Mo 
tors’ Delco Batteries! ); guesses ranged 
from gasolines and oils through Nash 
and all of the other “cute” advertisers. 

Although there’s only a 6-second 
flash of your poster, there is a wonder 
ful factor of repetition. In the course 
of 30 to 60 days your customer will 
drive by the same poster many times, 
and each time she will receive the 
impact of your message. She may also 
see other postings of yours during the 
period, and these will add up to a 
powerful impression. Sixty days, inci 
dentally, is about the maximum period 
you should use one sign, for two rea 
sons; first, weathering of the sign will 
fade or tear it by the end of 60 days, 
and second, any sign will become psy 
chologically part of the landscape after 
too many repetitions, so that your cus 
tomer will no longer be aware of it. 
Ordinarily signs are changed every 30 
days. 

The same rules that apply to you 
use of color in direct mail apply on the 
boards. Tints and shades, in general, 
should be avoided in favor of bright, 
“washable” colors that do not appeat 
faded or grayed. For economy’s sake, 
do not use too many colors. And, of 
course, you ll want to make sure that 
your design and copy are legible at all 
times, (Continued on page 44) 


SOFT WATER LAUNDRY 


FLUFF Gm dry © 


‘“Fluffy'’—-ovtdoor posters appeared with no wording 
(right), strong enough to be instantly understood yet retaining 


enough of the teaser so that identification was complete 
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WYANDOTTE 


CHEMICALS 


Steps up ironing ere, 


Gives fabrics 
the smo-o-o-ther feel! 


Greater customer 
satisfaction! 


Now! You can get sensational results 
on all classifications of starch work 
with new PRIMARY SIZE .. . the ideal 
textile sizing for wearing apparel and 


table linen! 


N™ PRIMARY Size gives fabrics the extra-fresh, 
extra-smooth feel your customers want 
collars and cuffs that hold their shape better, feel 
tymore comfortable — there are no rough, seratchy 
edges — look smarter and last longer, too! Once a 


Prevents pockets and sleeves from % ¥ customer has _ a shirt finished with new 
sticking when ironed on press ae PRIMARY SIZE, he'll come back again and again, 


and tell his friends about your fine laundry service 
Eliminates sticking on press head 3, Whatever you starch, new PRIMARY SIZE 


and sleever fa will improve results and help bring you more busi 
e ness. Call your Wyandotte representative or jobber 


Reduces wrinkling after ironing ei for a sample or demonstration of remarkable new 
oF PRIMARY SIZE. Do it today! Wyandotte Chemi 


Economical use-cost x cals Corporation, Wyandotte, Michigan, Also Los 


Nietos, California, 
@ Easy to use — just add dry to 
the wheel 


@ Improves whiteness reten- 
tion when rewashed 


CHEMICALS 


Helpful service representatives in 138 cities 
in the United States and Canada 


= a Mera 7 te 
Largest manufacturers of specialized cleaning products for business and industry 
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Soft Water's slogan is ‘Fresh 
and Clean os an Ocean 
Breeze.'' This board, featured 
during hot summer months, 
was in cool greens and blues 
to feature somewhat subtly 
contrast between home wash 
ing and having Soft Water do 
it—between clean, fresh cloth 
ing and hot garments worn at 
the time. Design also appears 
permanently on Soft Water 


trucks 





(Continued from page 42) 


Car cards 

Transit advertising on streetcars 
bruise sS and taxis varies. Inside the cal 
most people enjoy reading the ads; you 
Cath use more Copy than you would on 
posters because the audience is “cap 
tive’ and has the whole trip to read 
your copy, On the other hand, you 
want your message to carry the length 
of the vehicle, so use poster tech 
ThICglLes 


considerable 


Here your design is facing 
competition from other 
advertising, so it should make a strong 
bid for attention and interest, 

Car cards can be changed quickly 
s0 there's a good opportunity for spe 
cific advertising here. Sales, seasonal 
items and specials can be plugged. 
Booklets COUPOTs on folders miay also 
be distributed from these inside cards 
through boxes, stapling or other de 
vices. 

Outside car cards may also be used 
especially to plug certain specialties o1 
services. However, it should be re 
membered that your own delivery fleet 
consists of a number of “moving bill 
boards,” and that your. fleet covers 
your trading areas particularly well. 
At very little cost you can use cat 
ecards on your own vehicles; such cards 
on public conveyances should be util 
ized to augment your own fleet adver 
tising, 

In this connection, if your plant or 
stores are located on well-traveled 
streets, you should remember that the 
plant itself can be a huge outdoor 
advertisement. Since we are living in 
a period of increasing use of color, 
you might as well be colorful rather 
than dignified, drab or dingy. Good 
taste in advertising is not the same as 
good taste in your living room, You 
can afford to go overboard with color 
in business—and a clever designer can 
suggest ways to convert your building 
into an attractive bright ad that will 


create more business. 
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Marquee signs 

Probably one of the most effective 
types of outdoor advertising at the 
plant or store is the marquee type of 
sigh W ith changeable letters, like the 
signs used outside theaters. It is effec 
tive, of course, only when the message 
is changed regularly. The tendency for 
a permanent display to blend into the 
background over a period of time has 
been mentioned above. Changed every 
week, the marquee sign always carries 
a “hot” message, and customers using 
the street tend to watch for the 
changes 

Rhymes and jingles go particularly 
well on the marquee sign but any 
message gets good readership, It is 
well to mix your appeals on this sort 
of sign, running one week a special 
next week a public-service message (as 
on safe driving or preventing forest 
fires), then a phag for new customers 
then a goodwill tie-in with Red Cross, 
Community Chest, March of Dimes 
then a seasonal wish for a happy vaca 
tion, or Easter or Hallowe'en . . . any 
thing to keep the sign “live” and news 
worthy. Stay with general topics, how 
ever, and avoid using your sign to 





Small-size outdoor poster, kept simple with 
cartoon characters. Tendency is to clutter 
with too much copy, too much activity 


promote the Ladies’ Aid Bazaar and 
Bop Hop. 

Again, remember that you can get 
help from experts on all types of ad 
vertising. The outdoor-poster com 
panies have art departments to serve 
you, with good commercial artists who 
are specialists in designing posters— 
which is quite a different field trom 
that of newspaper or direct-mail art. 
Sign painters as a rule have had a lot 
of experience, and they can help you 
adapt your ideas to outdoor signs 
Silk-screen men can suggest ways to 
save money on truck signs and transit 
signs—or ways to improve your signs. 
And, of course, there’s always the pro 
fessional advertising agent who can 
coordinate all of your advertising into 
a unified campaign. Your job is the 
rendering of quality laundry service— 
youre not supposed to be an adver 
tising expert, so don’t hesitate to ask 
for help. 


Cooperative outdoor advertising 


More and more there’s a growing 
movement for cooperative advertising 
on outdoor posters. Associations such 
as the gas companies, oil companies 
and others are utilizing outdoor posters 
for group advertising—background 
material for their own specific ads. 
Here is a very logical place for the 
laundry industry to start with cooper 
ative advertising to build up the back 
ground which might be too expensive 
a job for any one plant. 

There are two ways to do this. One 
is with a series of ads sponsored by the 
local group to point out that launder 
ing is easier, cleaner, safer and so on. 
The other method is for the local 
plants to sponsor a joint background 
campaign on an individual basis— 
in other words, have each laundry pur 
chase a certain number of boards and 
sign the background message—thereby 
gaining some specific benefit while 
benefiting the entire industry of that 
locality. (I 
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Rugged Construction—Low-Cos?t Production 


Laundrymen who know insist that SUPER 
Metal Washers deliver longer, trouble-free serv- 
ice and profitable performance in action. Some 
owners have run them 24 hours a day for long 
periods. SUPER washers stand this rigorous test 
because they’re built that way— weighing 200 to 
500 pounds more than comparable machines, and 
every added pound of steel is for extra stamina! 

SUPER owners get quick, clean washes, too. 
A result of highly efficient cylinder design 
throughout. Five full-length, round nose lift- 


ing ribs .. . 626 smooth embossed perforations 


per sq. ft... . properly timed reversing controller. 

Kasy, efficient operation is assured by con- 
veniently grouped push-button controls... 
quick opening dump valve... fast-action so- 
lenoid brake. New anti-splash surge chambers 
prevents bubbling around shell doors—saves 
soap, hot water. Sealmaster outboard roller 
bearings for trouble-free operation. 

19 Sizes —‘‘Qwik-Out’’— Open, Pullman, Y- 
Types—1 to 12 Pockets—Single and Double 
End Drives—1 and 2 Speeds 
Semi-Automatic and Automatic Controls. 


Conventional, 


Write for free bulletins on SUPER Metal Washers. 





Conventional 
Washers 


Open-top 


Extractors 


Unloading 
Washers 


ti 4 of <r Se Gia | 


Automatic 
Folders 


Automatic 
Controls 


Laundry 


Presses 


Chest & Cylinder 








| LAUNDRY 
EQUIPMENT 


| SUPE 





LAUNDRY 
MACHINERY 
COMPANY 


A Division of 
St. Joe Machines 
“Since 1877" 
ST. JOSEPH 
MICHIGAN 
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pane went FoR Lian 4 Mes 
wee 


LEFT: First feeder plant was opened at East Ridge (Tennessee) shopping center in July, 1953. Confirming recent observations on location value, 
the Spector brothers will soon open second feeder at nearby suburban Brainerd; this time near rather than in a shopping area. RIGHT: Auto- 
matic equipment enables one girl to handle entire washing process. Complete feeder plant occupies 32-by-45-foot store which is rented at a 


cost of 5.6 percent of sales 


Are You Ready for a Feeder Plant? 


( sompare your estimates and expectations with 


experience of this successful Tennessee plant 


ONE WAY TO GET MORE business 
is to get new customers. Realizing this, 
the Spector brothers—Marvin, Mark 
and Julius—owners of the long-estab 
lished Chickamauga Laundry & Clean 
ers, Rossville, Georgia, decided that 
the best way to do it was to tap the 
fast-growing suburban rmarket which 
was fanning out from nearby Chatta 
nooga, Tennessee, After investigating 
various possibilities they saw the 
feeder plant as the most promising 
means of accomplishing this end 


Pin-and-net is used to identify bundle items while shirts are machine- 
marked and washed separately in lots of 100. Old English lettering 
high on wall enables customer to identify steps in processing 
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By HENRY MOZDZER 


About a year and a half ago the 
Spectors established their first feeder- 
plant operation in East Ridge, Ten- 
nessee, under the name Kleen-A- 
Matic. The new plant reached the 
break-even point within four or five 
months after the opening and later 
experience taught them that profits 
of 15 percent were not unreasonable 


to expect from this source, The 


brothers are currently building a sec- 
ond feeder plant in nearby Brainerd 
(Tennessee) which will open around 
the first of the year. 

What does it take to operate a 
feeder plant? Judging by the history 
of the Kleen-A-Matic plant it takes 
a number of things. Besides a solid 
background in the laundry industry, 
it also takes a bit of capital. Accord- 
ing to brother Marvin, the East Ridge 
venture represents an investment of 

(Continued on page 65) 


Shirt service is practically indispensable device for successful feeder 
operations and Spectors find their plant is no exception. Two-girl unit 
in front window has produced as high as 2,300 shirts per week 
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Our Laundry Really Knows 
How to Wash Shp Covers! 
The Colors Look Brighter Than New! 


For Washable Slip Covers — 
For Those Difficult Specialty Jobs — Smart Laundries Use 


ARCTIC SYNTE 


OM 


COLGATE’S Safe, Easy-to-Use je 


Bp SOCK vo 1 0. 4 
Heavy-Duty Detergent F ARCTIC SYNTEX HOD 
Arctic Syntex HD is particularly effective for a 


washing synthetic fibres, all kinds of colored goods. 

Also effective for washing woolens, diapers—and for 

hard-water washing of white work. Easy and safe to 

use, Arctic Syntex HD makes abundant suds——gets . berpacohawe. ? 

work really clean! a ae TODAY! 
 ? ‘ 100-Ib. fibre 


drums or 50-lb. 
paper bags. 





NO MATTER HOW YOU WASH SPECIALTY JOBS— @. ) 
ARCTIC SYNTEX HD IS YOUR ANSWER TO SATISFIED CUSTOMERS a LP 


Other C. P. Products 
for the Laundry Industry 


Colgate Formula 40—Ideal for hot-water wash- 
ing of all white work and fast-colored goods. 
This fine, high titer built soap assures better 
“‘sudsibility,’’ quicker rinsing, cleaner finished 
work and lower soap consumption. Use direct 
to the wheel. 

Colgate Laundry Brightener— Revolutionary 
new detergent aid—guarantees whiter whites, 
brighter colors, every wash! 











err ; FREE! New 1954 Handy Soap 
a and Synthetic Detergent 
4 Buying Guide. Tells you the 
right product for every purpose 

COLGATE-PALMOLIVE COMPANY Get sep i you Capa 
olive yresentative, o 

Jersey City 2, N. J. * Atlanta 5, Ga. + Chicago 11, Ill. } write to our Industrial Dept 
Kansas City 5, Kans. + Berkeley 10, Calif. — 


Nowe 
— 
a 
~ 
jo) 
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Tri-State Meeting in Baltimore 


4 PANEL DISCUSSION on “Water 
and Heat Conservation” led off the 
business of the Tri-State Fall Confer 
ence of the Maryland-District of Co 
lumbia and Virginia Laundryowners’ 
Association, Inc., as nearly a hundred 
operators gathered in Baltimore on 
November 17. Among the participants 
on the panel, moderated by Norbert 
Cannon of Elite Laundry Co., Wash 
ington, D. C., were Stuart Smith, 
Fauquier Laundry & Cleaning Co. 
Warrenton, Va.; Paul Ridenour, Hag 
erstown (Md.) Laundry and = Dry 
Cleaning Co., and Edmund J. “Hap” 
Rosendale, Home Laundry Co., Balti 
more 

4 second panel—this one on “Em- 
ployee Relations” —was moderated by 


John Horst, Lord Baltimore Laundry, 
Baltimore. George Russell, Elite Laun- 
dry Co., Washington; Arch Houstle. 
Fulton Laundry, Inc., Baltimore, and 
John Lowe III, Manhattan Co., Wash- 
ington, provoked plenty of audience 
participation with a stimulating discus- 
sion. As this panel concluded, Bob 
Crawford, Kilkare Laundry, Cleaning, 
Storage, Farmville, Va., observed that 
while it was not uncommon to see 
second generations in the industry ap- 
pearing on panels, this was the first 
time he'd seen a member of the third 
generation of a family in the industry 
on a program. He was referring to 
John Lowe Ill, whose grandfather. 
Dr. J. W. Lowe, was a past president 
of the association. 


Kentuckians Meet in 


NO INDUSTRY rates above cleaning 
and laundering in contributing to the 
well-being, good health or morale of 
a city, stated Ed Kahn of H. Kohn- 
stamm & Co., Inec., at the Kentucky 
State Launderers and Cleaners Asso- 
ciation convention held at Lexington 
November 5 and 6. Mr. Kahn stressed 
the importance of the industry in a 
discussion on sales before the 100 
delegates attending the session. 

One method of increasing sales, Mr. 
Kahn explained, is to sell the route- 
man on the importance of overcoming 
the objections many women have to 
patronizing the industry, the objec- 
tions that laundries are hard on 
clothes, that they are unsanitary and 
that they lose things. To overcome 
these fears Mr. Kahn suggested that 
drycleaners and launderers should in 
vite inspection tours and emphasize, 
among other things, the purity of rinse 
water and identification measures. 

Noting that the Federal Govern 
ment operates more than 100 types of 
business activities, Joseph F. Leopold 
of National Associated Businessmen, 
Inc., demanded that “bureaucrats get 
out of business and stay out.” Ac- 
cording to his conclusions, this would 
reduce the national debt and give 
private enterprise a better break. 

Among delegates from the national 
associations were Oscar W. Howard 
of the National Institute of Dryclean 
ing, who discussed problems present 
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ed by new fibers; A. L. Christensen 
of the American Institute of Laun 
dering, whose topic was “A Better 
Laundering Job at a Lower Cost,” 
and the NID’s John Ireland, who 
spoke of “Better Drycleaning Tech 
niques.” 

These talks were presented at ses- 
sions on November 5. At the Saturday 
business session of November 6, Wal- 
ter Boone of Elizabethtown was re- 
elected president. The other officers 
for the coming year will be: Matt 
DeBoor, Lexington; J. E. Osborne, 
Louisville, and J. Erwin Huddleston, 
Harrodsburg, all vice-presidents. The 
new directors are Carl W. Gaines, 
Frankfort; A. L, Wetterer, Louisville; 


W. Ryder Jones, president of the 
association, of Sunshine Laundry, Sal 
isbury, Md., who took charge of the 
meeting's activities, presided over the 
afternoon program. 

John Markle, Q & S$ 
Bladensburg, Md., vice-president of 
the association, introduced the speak- 
ers, Sharing the honors were Jim 
Barnes, editor of STARCHROOM, who 
discussed “Merchandising Today,” 
and Harry G. Cooper, general sales 
manager of The Prosperity Company, 
Inc., who chose “Revolution to Evolu- 
tion” as his topic. Although the speak- 
ers used different approaches, they 
came to the same conclusion: To su 
vive, the businessman must keep up 
with the changing times. | 


Laundry, 


Lexington 


D. B. Walker, Richmond; William 
Logan, Shelbyville; J. W. Terry, Lon 
don; Lloyd Meyers, Bardstown; Waldo 
M. Kamman, Corbin; R. E. Fairhurst, 
Paducah; Joe McFarland, Jr., Bowl 
ing Green, and Virgil O. Watson, 
Ashland. 

Before the convention adjourned 
committee reports were made and a 
general business discussion was held. 
In the afternoon, delegates attended 
the University of Kentucky-Vanderbilt 
football game. Among the social activi 
ties the delegates enjoyed were a din- 
ner-dance on Friday night at the hotel 
and a preconvention cocktail party 
at the home of Mr. and Mrs. Matt 


f 


DeBoor of Lexington. [| 


New Kentucky officers for the coming year, left to right: Matt DeBoor, vice-president; Walter 
Boone, reelected president, and J. E. Osborne, vice-president. J. Erwin Huddleston, who was 
not available for the photo, was also elected vice-president 
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 there’s BIG BUSINE in small loads! 


~-HUEESEH TWIN 


Only 27'2"' wide...the perfect dryer 


for diaper, bachelor, family work 


For happier customers and a profitable 
operation, rely on the Huebsch 
Twin-Cylinder Tumbler for drying your 
smaller loads. The Huebsch Twin is 
fast, efficient, economical. Each cylinder 
has a capacity of 15 pounds dry weight 
—just right for the average diaper or 
bachelor bundle. Only 271% inches 
wide—yet ruggedly built for years of 
trouble-free service. Available in steam 
or gas-heated models. Ask your 
Huebsch representative for complete 
details—or write for information ! 


eS Dood 


Easily and neatly arranged in batteries of two, three or more. Pictured above: 
Little Falls Laundry, Little Falls, New Jersey, uses 30 Huebsch Twin-Cylinder Tumblers ! 


HUEBSCH MANUFACTURING COMPANY tiiricet'uncusece 


3775 N. Holton Street, Milwaukee 1, Wisconsin 


Inventor and W 
of Ope 


December 15, 1954 





Conveyor path through plant 
forms square. Repair depart- 
ment is in foreground, cleaning 
room at rear and presses in be 
tween. Sport shirt in right fore- 
ground will move to left, up in- 
clined section of conveyor to 
inspection point out of cam- 
eras view 




















A Conveyor That Paid For Itself 


In Less Than a Year... 


PROOF THAT A CONVEYOR can 
pay for itself in a relatively short time 
may be found at Morgan’s in Decatur, 
Georgia, where the accompanying 
photographs were taken, This one cost 
$2,700 to install a year ago and has 
already saved the company more than 
that amount of money because it com 
pletely eliminated the time of an in 
spector and a checker in the dry- 
cleaning department, 

The setup consists of an 80-foot 
continuous overhead monorail track 
along which trolleys run. The trolleys 
are connected by a cable which is 
moved by a_ fractional-horsepower 
electric motor. Suspended from each 
trolley is a large hook on which gar- 
ments are hung by the finishers and 
carried to the inspection point. 

Work is moved from the cleaning 
room to the finishers on carts, Because 
the conveyor moves continuously 
around the entire finishing depart- 
ment and is in easy reach of each fin 
isher as she stands at her press, a)) that 
remains for her to do is to place a fin 
ished garment on a hanger and hook it 
on an empty trolley as it passes 

Smal) numbered pins are placed on 
each garment before finishing: each 
pin number serves to identify the work 
of a particular finisher. At the inspec 
tion point the inspector scores the pro 
duction for each press operator on a 
tally sheet according to the pin num 


bers, for incentive purposes. Since re 


By JAMES A. BARNES 


jects do not count, she sends a re- 
jected garment back to the operator 
with the pin still on it. Only when it 
passes inspection does she remove the 
pin and record the garment on the 
tally sheet. 

The inspector has within her reach 
six inclined speedrails on which she 
places work by lot numbers according 


to store and route. (One of these rails 
is for rejected work.) There are 36 or- 
ders to a lot and no more than two lots 
are ever placed on an_ individual 
speedrail at a time, Assembly of cus- 
tomers orders is done from these 
speedrails, 

Thanks to the conveyor, the in- 
spector is now doing the work for 
merly performed by herself and two 


other people. OOO 


Inspector stands on raised platform. Garments, passing from left to right on conveyor above 
her head, are switched to speedrail which comes in from her right. After inspection she merely 


lifts garments off this rail onto one of rails at her left 
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NEW CHEV 


keep going longer, 
keep going for less! 


From the day you first put it on the job until the time 
comes to trade, your Chevrolet truck’s going to do 
more work for you while you spend less to keep it 
going. Here’s why you can count on it— 


INCREASED POWER SAVES YOU PLENTY 
Chevrolet's high compression ratio (in each of its 
three great engines) develops more power. That 
means you go longer before filling the tank! It means, 
too, you've got extra power handy whenever you 
need it—for greater acceleration, for an easier pull 
up steep grades, for steadier going through mud and 
sand on off-the-road jobs. So, you save not only on 
operating costs—you save time as well. 

GREATER RUGGEDNESS PAYS OFF IN LONGER LIFE 
Two-ton models, for example, are equipped with 
heavier axle shafts. All models have newly designed 
clutches and stronger frames. The best part of it is 
that, throughout their longer life, you spend Jess for 
their upkeep. For complete details about the model 
you need, see your Chevrolet dealer. He'll tell you 
whatever you want to know, then give you the best 
news of all: Chevrolet trucks are priced lower than 
all other lines! . . . Chevrolet Division of General 


Motors, Detroit 2, Michigan. 


MOST TRUSTWORTHY TRUCKS 
ON ANY J08! 
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OLET TRUCKS 


CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


THREE GREAT ENGINES—The new “Jobmaster 261” 
engine* for extra heavy hauling. The ““Thriftmaster 
235” or “Loadmaster 235” for light-, medium- and 
heavy-duty hauling. NEW TRUCK HYDRA-MATIC 
TRANSMISSION* —offered on 4-, “%- and t-ton 
models. Heavy-Duty SYNCHRO-MESH TRANSMISSION 
—for fast, smooth shifting. DIAPHRAGM SPRING 
CLUTCH — improved-action engagement. HYVPOID 
REAR AXLE—for longer life on all models, TORQuE- 
ACTION BRAKES —on all wheels on light- and me- 
dium-duty models. TWIN-ACTION REAR WHIEL 
BRAKES —on heavy-duty models, QUAL-SHOE PARK- 
ING BRAKE— greater holding ability on heavy-duty 
models. NEW RIDE CONTROL SEAT’ —eliminates hack- 
cubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND 
PLATFORM STAKE BODIES — give increased load space. 
COMFORTMASTER CAB —offers greater comfort, con- 
venience and safety. PANORAMIC WINDSHIELD —for 
increased driver vision. WIDE-BASE WHEELS —for in- 
creased tire mileage. BALL-GEAR STEERING —casier, 
safer handling. ADVANCE-DESIGN STYLING — rugged, 
handsome appearance. 

*Optional at extra cout, Ride Control Seat is available on 
all cabs of I!) and 2-ton models, standard cabs only in 
other models. Jobmaster 261"" engine available on 2-ton 


models, truck Hydra-Matic transmission on Yy-, Yer and 
l-ton models, 





WHAT WITH CONVENTIONS be 
ginning to dot the old calendar, this 
has been one hectic bunch of gadgets 
to come by. Before I forget, here’s 
one from up in Wisconsin that might 
be a tip to a lot of small laundry plants 
trying to up their drycleaning volume, 

In a little town with 3,600 listed 
telephones, this plantowner inquired 
around among his employees and 
finally found a young housewife who 
wanted part-time work to augment her 
husband's income. The young lady 
turned out to be a polio victim who 
had the perfect voice to carry out his 
idea of soliciting by telephone for dry 
cleaning. 

On the basis of 20 percent of the 
first order from every new customer, 
this young lady averaged from $35 to 
$40 per week, with a high of $48 
(Easter week snuck in there during 
the three-month period she was em 
ployed), One day she hit a fat 48 
orders, which got her restricted to 25 
orders per day. Originally she was not 
allowed to solicit on Saturdays, but 
proved her point that Saturday was 
the day to catch working couples at 
home, Trained by an allied trades 
representative, her pitch was the extra 
service offered by the plant, The extra 
business she brought into the laundry 
was beyond all expectations, accord 


ing, to the owners 


Open ‘Top 
Home Washer 








Home Washer for Starching 


In Columbus, Ohio, we had quite a 
visit with Ellis Viner and Bob Plogman 
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at the Troy Laundry, Bob was in some 
what of a tizzy over the fact that some 
fellow had brought in a half-dozen 
shirts that had already been processed, 
and asked the counter girl to please 
do them all over since they were 
starched, . . “and he just didn’t like 
starched shirts.” This request ordi- 
narily would have been gladly com- 
plied with except for one thing. The 
shirts had been packaged with the old 
8-inch-wide shirt bands and 16-inch 
shirt boards that the Troy Laundry 


hasn’t used since 1947! 


® 
fe 


Some time ago Troy threw out the 
conventional big laundering equip- 
ment and substituted small open-end 
washers for its family work. This work 
is washed according to the individual- 
bundle system. If a customer wants 
his shirts starched they are separated 
from the rest of the whitework after 
washing but they're not starched by 
hand; a more thorough and faster job 
is accomplished by using an old open- 
top home washer. A good job is done 
by running the shirts for one minute 
in starch solution in this machine. 
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Blue Dispenser 

Also from Troy Laundry in Colum- 
bus is a faster way for the washman 
to add correct amounts of blue to his 
battery of open-end washers. The 
washmen use ordinary — restaurant 
cream dispensers, with a capacity of 
two quarts, A plunger forces out the 
proper amount of blue with just one 
push, This amount can be accurately 
adjusted to within a fraction of an 
ounce, 

The only changes made on the stock 
dispenser have been fitting a handle 
to the side and cutting slots in the lid 
so that it can be twisted firmly into 
place over a couple of bolt heads. In 
a restaurant the lids or covers are sim- 


ply forced down over the tops of the 
cream containers, but in a Jaundry 
they night come off. 

This gadget has assured accurate 
doses of blue and saved considerable 
spillage in the chore of adding it in 


such necessarily small amounts. 


Extractor-Basket Inserts 


Another gimmick from Columbus's 
Troy Laundry keeps small pieces from 
getting down between the basket and 
extractor housing during loading of 
the little 20-inch extractors with fam- 
ily work, Plenty of room for this to 
happen, since there are about 3 inches 
of open space between the top of the 
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) Besides improving appearance of fabrics, Ultra-Lite saves bleach 
... saves blueing ... saves water...saves time. 
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EXTRACTER 
HOUSING —> 
extractor and the extractor basket top. 
Bob Plogman showed me how they 
had practically eliminated this danger 
by making up metal “inserts” to fit 
down almost to the top of the extractor 
basket while the machine is being 
loaded and unloaded, This insert is 
removed before the extractor is started 
up, and hung on a hook on the elec- 
trical conduit leading down from the 
ceiling to the machine. The things 
look like those old-fashioned chimney 
hole covers without any front, and 
have handles on the top rim. 
According to Bob, it wasn’t unusual 
to have five out of his battery of six 
extractors down at one time on ac- 
count of clogged drains or rolled-up 
pieces under the baskets before they 
came up with these little jewels. 


Order-Bag Closures 


At Vail Laundry in Toronto Bill 
Bunting has a good idea for closing 
the necks of the order bags which he 
uses for over-the-counter incoming 
work, for both drycleaning and small 
bundles, Eight-inch woven 
1% inches wide, are 

sewed together for 


laundry 
cloth tapes, 
doubled and 


54 


greater strength to form a tape 8 
inches long and % 
halves of a sturdy snap fastener are 
attached 1% inches from the ends. 
The middle of the tape is sewed to 
the seam of the bag. 

When an order is bagged the ticket 
is placed inside the bag, the tape ends 
are pulled around the neck and the 
ends snapped together. Much faster 
than other methods, indeed. The 14- 
inch ends make it easier for the marker 
to open the snap fasteners. 

Different color tapes are used to 
denote services desired, to expedite 
work through the marking room. For 
laundry orders blue shows deluxe serv- 
ice is desired, green is for thrifty and 
red for fast service. Yellow tapes are 
used for drycleaning. 


lon 


Capillary 


Drying-Temperature Gauge 
Here's an idea I saw in a Canadian 
laundry for determining the tempera- 
ture in the drying cabinet of the dry- 
cleaning department. The fellow found 
that a regular automobile water-tem- 
perature gauge filled the bill ade- 
quately. The gauge is mounted on the 
outside of the cabinet at any desired 
location, A  6-foot capillary (that’s 
what he called it, but to me it was a 
6-foot length of wire) has a heat-sensi- 
tive “doohickey” on the other end. The 
doohickey was stuck through a hole in 
the cabinet wall and was darned ac- 
curate. Far better than opening a door 
each time to read an ordinary ther- 
mometer hung on the inside, which 
seems the usual practice. 
[Eprror’s Nore: Engineering text- 
books call the cable a capillary because 
it encloses a tiny capillary tube. Hence, 
it is no ordinary length of wire. Lou's 
“doohickey” is a bulb containing mer- 
cury which expands and_ contracts 
within the capillary tube with changes 


inch wide. The 


in the temperature and actuates the 
mechanism within the temperature 
gauge in the same fashion as an in- 
door-outdoor thermometer. } 
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in 
Map Preserver 


At the Acme Laundry in Columbus 
we met the friendly Durham brothers 
and saw their big plant going full tilt. 
The first thing that caught our eye was 
a big city map in the office with the 
routemen’s territories carefully marked 
out. Knowing how difficult it is to get 
good maps of a city, especially you 
fellows in the smaller towns, it might 
interest some of you to know this map 
was covered with a big pane of glass. 
Route territories were marked out with 
china marking pencils right on the 
glass, which made the territories easy 
to change and allowed the same map . 
to be used for a long time. The whole 
thing was contained in a_ simple 
wooden case. 


Symbolic Door Handle 


On your horses, men! We can't let 
the drycleaners get ahead of us laun- 
derers in originality. In Columbus, 
Ohio, we saw a different sort of a re- 
minder that told all and sundry that 
this plant was in the drycleaning busi- 
ness. If you have a drycleaning depart- 
ment why not copy this attention- 
getter to your drycleaning service? 

Instead of a conventional door 
handle on the front door, this fellow 
had a very good facsimile of a coat 
hanger made out of 1 %-inch or 2-inch 
strap metal fastened at three points 
with metal brackets to hold it about 3 
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HEADQUARTERS 


LLOYD C. STRITE 
President 


FRANK E. ROSS 
Executive Vice-President 
ROBERT R. BAILEY 
General Sales Manager 
WILLIAM L, BARTON 
National Service Manager 
ALFRED F. DEERING 
National Credit Manager 


RILEY BATES 
Manager 
ALD, New York, Inc. 
GORDON ROWAN 
Sales Manager 
ALD, New York, Inc. 
HERBERT SUCH 
District Sales Manager 
Jacksonville Office 
ARNOLD A. McCARLEY 
District Manager 
Central and Northwestern 
Districts 
PRICE A. SHOEMAKER 
District Sales Manager 
Central District 
GEORGE R. GOULETTE 
District Sales Manager 
Northwestern District 
OTIS G. ANDREWS 
District Manager 
Dallas Office 
JACK E, BIGLER 
District Sales Manager 
Dallas Office 
DON REISSER 
District Manager 
Los Angeles Office 
DAVID CAVAN 
District Sales Manager 
Los Angeles Office 
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THE ALD, INC., ORGANIZATION 


Distributors of 


Westinghouse Commercial Model Laundromat® 


A. O. Smith Water Heater 
Natco Water Heater 


Bock Extractor 

Bruner Water Softener 
Simplex Ironer 

Hoyt Dryer 


Huebsch Dryer 


Cook Washette 


Hungerford & Terry Water Softener 


SALES 
REPRESENTATIVES 


Eastern District 
WILLIAM GROSSMAN 
Buffalo, N. Y. 
GEORGE SIEBERT 
New York Office 
AL SISOVSKY 
New York Office 
FRANK WITKIN 
Brockton, Mass. 
GEORGE VOLTZ 
New York Office 
JOSEPH ARRINGTON 
Washington, D. C. 
GEORGE KALTENBACH 
New York Office 
VINCENT LONG 
Philadelphia, Pa. 

Cc. W. SMITH 
Boston, Mass. 
JOHN L. ARNOLD 
New York Office 
LEO F, CROTTY 
Richmond Hill, N. Y. 


BRUCE L. FAIRMAN 
New Rochelle, N. Y. 


Cc 


GEORGE MARSHALL 


ROBERT E. YOUSE 


Southeastern District 


DAVID PENLEY 
Raleigh, N. C. 


JAMES D. FITZGERALD 
Coral Gables, Fla 


HOWARD ALLAN 
Jacksonville, Fla 


EDWARD F. MAGNUSON 
Columbia, S. C. 


LD, inc. 


ARTHUR P. LAMNECK 


GLENN H. ZIMMERMAN 


THOMAS BOULAY 
Minneapolis, Minn. 


Bloomington, Minn. 


DANIEL LYNCH 


Southwestern 
District 
SAM MOORE 
St. Louis, Mo. 
ROBERT JAQUES 
Independence, Mo 
LLOYD BREKKE 
Denver, Colo 
HAROLD McCULLOUGH 
Dallas Office 


WILLIAM BRONSON 
Dallas Office 
GEORGE NUNGESSER, Ja. 
New Orleans, La 
HARRY BARNETT 
Birmingham, Ala. 


RICHARD ESTES 
Dallas Office 


Central 
District 


RALPH WISDA 
Detroit, Mich 


Columbus, Ohio 


JAMES L. WING 
Cincinnati, Ohio 


LEO GIERL 
Pittsburgh Office 


HARLES PACKER 
Pittsburgh Office 


Memphis, Tenn 


Detroit, Mich 


Northwestern 


Pacific Coast 
District 
MELVIN ADAMS 
Seattle, Wash 
EUGENE MORGAN 
San Francisco Office 
JAMES RAMSDALE 
San Francisco Office 
JAMES McGIRR 
Los Angeles Office 
ROY F. WHITTAKER 
Los Angeles Office 
DEAN BEAUMONT 
Los Angeles Office 


JOHN WICKHAM 
Los Angeles Office 


District 


JOHN LADEWIG 


Chicago Office 


EDWARD BROWNSON 


Chicago Office 


RICHARD RAYMOND 


Chicago Office 


Milwaukee, Wis 


KEN BEMIS 


AL LYSON 
Chicago Office 
THOMAS NOLAN 
Chicago Office Portland, Ore. 

3549 WN. Clark Street, Chicago 13, Illinois 

2033 Farrington, Dallas, Texas 

7402 Sunset Boulevard, Los Angeles 46, California 
1355 Market Street, San Francisco, California 

1 Cedar Boulevard, Pittsburgh, Pennsylvania 


ALD, NEW YORK, Inc. 


37-28 30th Street, Long Island City 1, New York 
22 N. Laura Street, Jacksonville, Florida 
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inches away from the door, The whole 
thing was chrome-plated and was a 
real stopper. First time we ever saw 
this; maybe it’s old stuff to vouse guvs 


though 


Condensate Collector 

At Chicago's Sheridan Laundry, just 
taken over by the Rubins 
engineer Chuck Heinecke ex 


recently 


folks, 


plained to me their condensate col 
lector used on the air line. This trap 
is a 4-inch pipe set upright alongside 
a supporting post in the laundry finish- 
ing department. Into the top of the 
t-inch pipe the 14-inch air line en- 
ters, running about two-thirds of the 
way down the 60-inch length of 4-inch 
pipe. Air leaves through an outlet at 
the top. Condensate naturally collects 
at the bottom and is drawn off periodi 
cally through a petcock on the bottom. 
(The petcock has an advantage over 
other types of valves in that a wire can 
be used to clear it of lint. ) 

In order to have a constant check 
on the level of the condensate, a sight 
glass has been installed near the bot 
tom. To prevent employees from 
bumping the glass and also to prevent 
possible injuries, a guard has been 
fastened around the sight glass. It’s 
made out of half-inch thin-wall con 


I%inch Air Inie} —>| 
Air Outlet i 
ae 


4 Inch 
Pi 























duit. Sponge-rubber padding has been 
wrapped around the lower edge of the 
guard and sewed together with nylon 
thread. 

Noticed something else, too. The 
water in this particular sight glass was, 
of all things, red! Closer inspection 
showed a narrow red stripe up the 
back of the caused this 
illusion, and it certainly made reading 
much more accurate. Chuck told me 
the reason some sight glasses don’t last 
long is the habit some engineers have 
of running a rag through them to clean 
them better before installation. I 
there’s the tiniest bit of metal on the 
rag it will slightly scratch the inside 
of the glass and, bingo—uneven ex 
pansion results and causes the glass 
to break before long. Make sense? 


o.d water | 
Car { = 
Radiator | | 


VATS 


ay 


glass that 
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| ‘dotlet 
Simple Air Cooler 


Here's how one launderer cools the 
hot marking room in his plant during 
the summer months. He simply in 
stalled an old automobile radiator at 
one side of the little room, piped cold 
tap water to it and set up an electric 
fan behind it to blow cool air on the 
girls. 





LAUNDRY BUSINESS 


New York 
2—1.3% less 


9—4.3% more than last year 


than last year 


. 16—4.7% more than last year 
. 23-—--0.1% less 


. 30-0.02% more than last year 


than last year 


M. R. Weiser d> Co., New York 


New Jersey 
Oct. 2—-3.7% less than last year 
Oct. 9—5.2% more than last year 
Oct. 16—0.5% less 
Oct. 23—1.4% less 
Oct. 30—4.7 % less 


VU. R. Weiser d> Co., 


than last year 
than last year 


than last year 


New York 


Southeast 


Sept.—2.0% less than last year 


Oct. —2.0% 


J. R. Wilson & Co., Atlanta 


more than last year 


TRENDS 


New England 
Oct. 2—0.2% less than last year 
Oct. 10O—1.0% more than last year 
Oct. 16—3.3% more than last year 
Oct. 23—2.8°% more than last year 
Oct. 30—0.3% more than last year 


Carruthers ¢> Co., Boston 
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(DACRON DUCK) 


for Flatwork Ironers 





developed and manufactured by gibraltar 


@ Guaranteed for 18 weeks on chest-type 
ironers; may last twice as long! 


@ Has a smooth surface for high 
quality finishing. 

Greatly increases padding life. 
Put on same way as cotton covers. 


Used over either cottan or Nylon padding. 


, 
Should be reversed after ten weeks 
for best results. 


Car be used with Gibraltar’s “Interchangeable. 
Assembly”, which is guaranteed for TWO YEARS. 


. GIBRALTAR FABRICS, 
Gibraltar 2236 PITKIN AVE., BROOKLYN, N. Y. 


FAGRICS, INC. 





Datex is Gibraltarized! (Pre-shrunk) Will shrink 
less than any other Dacron Flatwork lroner Cover. 






INC. 


“DATEX” 

COVERS 
AVAILABLE IN: 
901,20" | 72’x 120" 


90x 110" | 72’°x110” 
90x 100” | 72x 100” 


Send for information, 


samples and prices 


Sold through 
leading distributors 


everywhere 


News of the Associations 


AIL Appoints Shepard 


Stanley H. Shepard has 
joined the 
American Institute of Laun- 
dering as membership field 
representative. 

A native of Joliet, IIL, 
Mr. Shepard attended Joliet 
Junior College and received 
a B. S. degree in manage- 
ment from the University 
of Illinois. He served in the 
Air Force from 195] 
through 1953, and on his 
release held the rank of 
First Lieutenant. 

As a field representative 
for the AIL, Mr. Shepard 
brings the national trade as- 

sociation to laundries throughout the country and explains 
the benefits of membership for the laundry industry. 


AIL Offers New 
Payroll System 


A new labor-saving payroll system designed to complete 
three operations in one writing is available to AIL members. 
Here are some of the advantages offered by the system: 
no payroll boards or gadgets to buy or rent; no special or 
expensive checks required; all entries are completed at one 
time; does not require an expert operator. 

Members may obtain complete samples by writing to the 
Accounting Department, American Institute of Laundering, 


Joliet, Il. 


AIL Weleomes Israeli Visitor 


To learn streamlined methods of laundry production 
Eitan Yacobson, an engineer for the government of Israel, 
recently spent some time at the American Institute of Laun- 
dering in Joliet, Ill. He spent a week studying employee 
adaptation to various jobs, methods of identification, wash- 
ing, dispatching aid finishing clothes. 

An industrial engineer with Israel's Institute of Produc- 
tivity, Mr. Yacobson is also studying efficient methods in 
food handling, agriculture, fruit farming and dairying at 
various United States colleges and universities. 


Ohio Elects Officers 


At a trustees’ meeting of the Ohio Laundryowners’ As- 
sociation the following officers were elected: president, H. 
Don Dolbeer, Springfield; first vice-president, Merrill M. 
Sitz, Akron; second vice-president, Kenneth Faig, Cincin- 
nati, and treasurer, Jack Salzer of Cleveland. 


Memphis Group Election 

The following members of the United Cleaners and 
Laundry Association of Memphis, Tenn., have been elected 
officers: Lehman Smith, Smith & Routt Laundry-Cleaners, 


staff of the 


president; Willie Green, Highland Heights Cleaners, vice- 
president; M. S, Biddle, Spic ’n’ Span Cleaners, treasurer; 
Joseph Cortese, Krosstown Kleaners & Laundry, secretary. 
The group’s board members are: Wayne Conlee, Madison 
Cleaners; Herman Johnson, Sampson Cleaners; Tracy Plyer, 
Happy Day Laundry & Cleaners; W. O. Pruette, Berclair 
Laundry-Cleaners, and C. W. Webb of Airway Cleaners. 


Linen Suppliers Meet 

The Linen Supply Association of Arnerica held its three- 
day regional clinic in New York City on October 15, 16 
and 17 to discuss management, linen conservation and rout- 
ing problems facing the industry. 

Built around a series of workshop sessions, the program 
covered: “Stock Controls and Inventory Records”; “Record 
Keeping, Ratios, Reporting Forms”; “Customer Education 
and the Part of Routemen and Salesmen in Linen Con- 
servation”; “Customer Inventory Records”; “Accounts Re- 
ceivable and Billing”; “Accounting Policy Problems for 
Owners and General Managers”; “Loading Problems”; “De- 
livery Methods”; “Efficient Routing Plans”; “Duties and 
Responsibilities of Routemen.” 


LSAA Announees Convention 


The forty-third annual convention and exhibit of the 
Linen Supply Association of America will be held at the 
Ambassador Hotel, Los Angeles, May 10 to 13. President 
Arthur R. Chambers has appointed the following members 
as chairmen and co-chairmen of the convention committees: 
Louis Zipperman, Eric DiStanislao, general; Edward Hy- 
man, Daniel F. Marini, finances, publicity and promotion; 
W. R. Carter, A. Godfrey Atwater, Jack A. Landale, recep- 
tion; Manuel Turetz, I. M. Richman, entertainment, and 
Mrs. I. M. Richman, ladies’ entertainment. 


Institutional Launderers Meet 


The September meeting of the Scuthern Michigan Asso- 
ciation of Institutional Laundry Managers was held at But- 
terworth Hospital in Grand Rapids. Balfour J. Augst of 
Armour & Co., the featured speaker, discussed softening 
agents. 

The Institutional Laundry Managers Association of Con- 
necticut held its September meeting at the Charlotte Hun- 
gerford Hospital in Torrington. This group’s officers for 
1954-1955 are: Dennis Viera, Norwalk General Hospital, 
Norwalk, president; Clarence Sturmer, St. Mary’s Hospital, 
Waterbury, vice-president; William England, Choate School, 
Wallingford, treasurer: Thelma B. Ducat, Mansfield State 
Training School and Hospital, Mansfield Depot, secretary. 


New Virginia Officers Elected 


At its eleventh annual convention, held at the Hotel 
Chamberlain, Old Point Comfort, the Virginia Association 
of Launderers and Cleaners elected R. L. Ayers, Jr., of 
Covington president. Other officers are R. W. Walker, 
Hampton, vice-president; Joseph D, Logan, Salem, secre- 
tary; R. G. Hines, Norfolk, treasurer. C. P. McElheney of 
Danville, the outgoing president, is the new chairman of 
the board of directors, 
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That’s Right! 


¢PURKETT 


NEW 72” 


PRE-DRYING 


Designed for 


FLATWORK 
and GARMENTS 


Removes 10% More Moisture... 
Provides 20% Heat-Rise in 
ONLY 5 Minutes’ Tumbling 


1. SAVES LABOR. for steady flow of proper- 

A. Speeds up ironing. ly conditioned pieces. 

 B. Eliminates costly man- . Quickly pays its way in 
vel shake-out and lower cost, improved per- 
transporting. formance, dependable 
. Saves hours of high day-in and day-out trou- 
cost time on loading ble-free operation. 
and unloading. Loads 3. Enormous capacity . . 
and unloads non-stop up to 250 Ibs. per load. 
with push-button con- 4. Timer control assures uni- 
trol. Loads one side; form quality; cylinder re- 
discharges other side verses automatically. 


UNLOADING 


Proven ideal for laundries, linen suppliers, garment conditioners, hotels 
and institutions ¢ Heating and tumbling flatwork makes it softer and 
easier to handle e Can be used with centrifugal or squeeze-type 
extractors @ Conditions flatwork ready to iron. No hand shaking 
necessary @ Keeps ironers continuously busy, 


UNHEATED 
SHAKE-OUT 
TUMBLER 


72” BIGMOUTH + 
HEAT CONDITIONER 


LOADING 
MANUFACTURED BY 


PURKETT MANUFACTURING COMPANY 


JOPLIN, MISSOURI 
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Stores Cooperate in Campaign 


The AIL-Van Heusen-Manhattan shirt promotion got a 
boost in Baltimore when that city’s Laundry-Dry Cleaning 
Institute provided retail stores with window display mate- 
rial, Shown here is the window of Hochschild, Kohn and 
Company, department store, which featured photos of wash- 
room and shirt unit scenes, Century and Span shirts that had 
been professionally laundered 36 times were compared with 
new shirts. Institute member plants were listed on placards 
prominently displayed. 


Personne! Materials 


The latest edition of a catalog of personnel materials for 
business and industrial use is now available from Science 
Associates, publisher of tests and employee re 
lations materials, 


Research 


designed to be 
helpful in selecting better employees, increasing employee 


performance, choosing employees for promotion ana 


The items described in the catalog are 


educ 
ing employee turnover, Of special interest is the SRA Em 
ployee Inventory, a measuring the feel ags 
of employees about their jobs, pay and the company they 
work for. 

Copies of the catalog are available from Department XB, 


Research 


morale survey 


Science 


10, VW). 


Associates, 57 W. Grand Ave., Chicago 


Any Old frons? 


The North Carolina Association of Launderers & Clean 


ers, Inc., is starting a collection of old irons and trivets to be 
lent to plantowners for display. Designed as a public re- 
lations campaign to boost the industry, the iron displays will 
point up to the housewife how valuable her cleaner or laun- 
derer is, how he has taken the drudgery of hand ironing 
from her, The association, at P, O, Box 1347, Raleigh, N. C. 
will welcome any additions to its collection. 
Got any old irons to spare? 


Small Business Management 


Twenty-two educational institutions throughout the coun- 
try are cooperating this year with the Small Business Ad- 
ministration, Building, Washington, D. C., to 
sponsor administrative management courses for owners and 
managers of small businesses, according to an announce- 
ment by Wendell B, Barnes, administrator of the SBA, 


Scheduled as clinics, workshops or conferences, the courses 


Lafayette 


60 


are designed to provide owners and managers of small 
businesses with current helpful information on administrative 
management. The courses are conducted entirely by the 
educational institutions with the SBA helping to suggest 
topics and providing other advice and guidance. 

A leaflet containing additional information on the courses 
is available on request to Small Business Administration re- 
gional offices. 


Promotion Calendar Available 


“Special Days, Weeks and Months for 1955,” listing more 
than 400 business promotion events, legal holidays and 
religious observances, has been released by the Chamber of 
Commerce of the United States. 

The 48-page booklet makes it possible for businessmen 
to tie in promotion plans with national celebrations and to 
promote general support of campaigns in the public inter- 
est. The publication may be obtained for 25 cents a copy 
from U, S. Chamber of Commerce, 1615 H St., N. W., 
Washington, D. C. Special prices will be quoted for quan- 
tity orders 


New GI Training Rules 


Under a new law, post-Korea veterans now have three 
years, instead of two, from the date of their discharge to 
start Korea GI Bill training. Particularly benefited are many 
veterans who were discharged before August 20, 1952, since 
they will now be able to enroll for this fall’s school term. 
Veterans separated before or shortly after August 20, 1951, 
will not be benefited by the new law, if their three-year 
deadlines end before the 1954 school year begins. 

The new law also adds another year to the time allowed 
for the windup of training; training now must end within 
eight years of separation or eight years from the end of the 
present emergency period—whichever comes first—instead 
of the previous seven years, 

Another section of the law benefits some disabled veterans 
who have not been able to begin or complete training under 
Public Law 16, a special vocational training program for the 
disabled of World War II and Korea. 


No-Starch Reminder 


TO BETTER 
SERVE YOU 


bene 














No-starch customers are understandably perturbed when 
their laundry comes back starched. To keep these errors to 
a minimum, the Tremont Laundry and Dry Cleaning Co., 
Inc., of Philadelphia provides customers with a heavy paper 
band to wrap around shirts, dresses, etc., that are to be 
ironed without starch. The band is about the size of a shirt 
band (3 by 22 inches) and has a gummed tab at one end 
for ready sealing, 

Quite often customers get their work starched because 
they neglect to specify their desires. This device is intended 
to serve as a reminder and reduce that possibility. It also 
proclaims the laundry’s earnest desire to give the customers 
just what they want. 
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You don't have 


to shop around... 


Allegheny Stainless 


is produced 


in every form 

















You ought to have 
a copy of our 
PUBLICATION LIST 


This 8-page bulletin lists and 
describes all the current pub- 
lications on the principal 
families of A-L roducts 
stainless and heat-resisting 
steels, tool and die steels, 
electrical steels and alloys, 
permanent magnet materials, 
and Carmet carbides. There 
is a handy order form for 
your convenience in etting 
the material you need: tech- 
nical and fabricating data, 
information on applications 
and fields of utility, etc. 
Write for your copy. 


ADDRESS DEPT. L-60 
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mers your stainless steel re- 
quirements may be, you can satisfy 
them with Allegheny Metal. 

It's produced in any grade, form or 
finish you want—from the finest wire 
to heavy plates, castings and forgings, 
including sheets, strip, bars, shapes, 
tubes—everything! 

That's not only handy, but advan- 
tagcous: one reliable source, one un- 


divided responsibility, one well-known 


you may need 


standard of quality and uniformity. 
Complete technical and fabricating 
data—engineering help, too—are yours 
for the asking. Just keep it in mind to 
specify ‘*Allegheny Metal’ when you're 
in the stainless market. And remember, 
wherever you use it, Allegheny Metal 
looks better, lasts longer, usually works 
out to be cheaper in the long run. 
Allegheny Ludlum Steel Corporation, 
Oliver Building, Pittsburgh 22, Pa. 


You can make it BETTER with 


Allegheny Metal 


Warehouse stocks carried by all Ryerson plants 








STARTLING RESULTS were brought 
on when La Dame Laundry of Bir- 
mingham, Alabama, recently relocated 
and activated one of its branch of- 
fices. 

The store was moved from the cen- 
ter of a business block across the 
street to a remodeled gas station with 
a corner location, Some equipment 
was added to process quick wash-dry- 

‘ fold bundles and then things started 
Remodeled gas station makes excellent location for first of la Dame's activated branch 
offices in Birmingham, Alaboma, Business doubled in less than two months to happen. 

Within six weeks of the opening, 
plantowner [. “Red” Lichtenstein was 
pleased to note that the sales in this 
particular neighborhood had doubled. 
Requests for the new wash-dry-fold 
service reached $140 per week. And, 

1 at the same time, the amount of fin- 

How To Get ished laundry and drycleaning chan 
neled back to the main plant from 

this branch had increased by almost 

LY | eg> FE; V7 > 65 percent, 

4 Or q r°aparre rf » Ord These gains, it should be added, 
were made without fanfare, advertis- 
ing or ballyhoo of any sort. With a 
comprehensive promotion program in 





La Dame Laundry goes after new business the offing La Dame management an- 
f : ; : ’ ticipates an additional 50 to 75 per 
by adding quick service in call office cent sales increase from this source. 


Since relocation and activation took 
place at the same time it is difficult 
By HENRY MOZDZER to evaluate the exact contribution 
7 made by each. Both methods are com 
monly recommended and each has 
proved its worth as a means of stimu- 
lating over-the-counter sales and bol 
stering income from stagnant store op 
erations. 

In the case of La Dame's first 
activated branch office it seems safe to 
assume that its new facilities with 
ample parking space made it more 
prominent and accessible. And_ the 
quick-service feature undoubtedly 
captured some of the wash-dry bun 
dles that normally would have gone 
by the board. 

So far as La Dame’s management 
is concerned, relocation is a desirable 
but not always practical procedure. 
Hence its plans for the immediate fu- 
ture call for a program of activation. 
A second store has already been acti- 
vated and within the next year La 
Dame expects half its chain of 16 
branch offices will be equipped to 
handle a quick wash-dry-fold bundle. 

Generally speaking, the activation 
program will follow much the same 
principles used in establishing the first 

picasa abdsialell hkkes Gls Gb4hG- gladlied wethiby sarclés © prdllhdite éne cape- activated branch pictured here. Let’s 
take a closer look at this setup. 


ble of producing more than $200 per week. Rent and labor costs amount to less than 25 te . : 
The equipment consists of two 


percent of sales 
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NEW MIDLAND PRODUCTION FACILITIES BRING 
FASTER SERVICE AND DELIVERY TO USERS OF 


Dow Sodium 
Orthosilicate 


A timely reminder about why your industry 


prefers this particular heavy-duty cleaning compound 








Dow Sodium Orthosilicate, solidly estab- 
lished as the preferred heavy-duty cleaning 
compound, is now available in greater 
quantity. Volume production has _ been 
inaugurated at The Dow Chemical Com- 
pany’s Midland Division. These new facilities, 
added to the Sodium Orthosilicate plant in 
Freeport, Texas, permit Dow to completely 
meet the increased demand for this remark- 


ably efficient compound. 


The centrally located Midland producing 
point means, too, that Sodium Orthosilicate 
orders can be processed more rapidly eee 
and your shipment reaches you faster. More 
floor space is freed from storage demands, 
yet the cleaning operation can proceed 
smoothly without any fear of Sodium 
Orthosilicate shortage. 


Dow’s new, improved full open-head drum 
is available for Sodium Orthosilicate ship- 
ments from Midland as well as from Free- 
port, Texas. This superior shipping and 
storage container, designed and manufac- 
tured exclusively by Dow, results in definite 
transit and handling advantages for the user. 
These continuing efforts to bring you an 
economical and uniformly efficient cleaning 
compound that really does a heavy-duty job 
... these expansions of production and dis. 
tribution facilities to serve your needs 
better and faster . . 
basic package design to cut your handling 


and storage costs... present a convincing 


. these improvements in 


answer to anyone in your industry who 
wonders why Dow Sodium Orthosilicate has 
won wide acceptance, THE DOW CHEMICAL 
COMPANY, Midland, Michigan. 


you can depend on DOW CHEMICALS 
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washer units, two 36-by-30-inch tum 
blers, a 240-gallon hot-water heater, a 
table for breaking bundles and another 
for folding and wrapping. In this case, 
all the equipment is set in a 15-by-20 
foot room apart from the call office. 
This separation was made only be- 
cause it was the best arrangement the 
design of the building allowed. 
Whenever possible, however, man- 
agement plans to install the equip 
ment in the store, up front and as 
near the call counter as possible, La 
Dame's second activated store, for ex 
ample, has a washer, a tumbler and 
a water heater set up in this manner, 


BETTER, 


One girl, working on a bonus plan, 
can perform her regular counter du 
ties and handle the washing in be- 
tween calls and during slack periods. 
A second girl would not be added to 
this operation until the branch started 
to do between $350 and $400 a week. 
This arrangement is not possible at 
the first activated branch, which is 
presently staffed by three girls. One 
handles the call counter, another the 
washroom, while the third helps out 
on curb service and laundering. 


Production 


Each washer unit has two agitator 





FASTER 


flatwork production 


SB 


with 
CASWAY 
(832)D) 


Better, faster flatwork ironing... the 
Gasway 3-D has more ironing surface, 
more heating capacity, more accurate 
heat control— plus the new dimension in 
fiatwork ironing, ‘‘Hand Ironing Action.”’ 


Never before so much production in so 
little space ...such low first cost, low 


operating cost. Widths 60” to 110”. Out- 


ironers 


a 


put up to 1600 lbs. per 8 hours. 
fired or steam-heated. 


Ask your jobber about the new profit- 


Gas- 


making Gasway 3-D line. Or write for 
new Bulletin 127. 


Gasway 


CORPORATION 


6463 N. RAVENSWOOD AVE. * CHICAGO 26, ILL. 


tubs separated by a third tub which 
houses a built-in extractor. The ex 
tractor compartment is covered over 
and has a hose connection for pres- 
sure rinsing. Each washer unit is ca- 
pable of washing 8 to 10 nine-pound 
loads per hour. 

A breakdown of production figures 
at the end of La Dame’s sixth week 
of operation in the first activated plant 
showed that the branch received about 
35 bundles a day and was processing 
them at the rate of six an hour to 
bring in $140 worth of business. If the 
work load were evenly distributed 
throughout the week, management es 
timates the week’s receipts could 
reach as much as $350. 

Quick-service equipment, 
ing to Mr. Lichtenstein, provides one 
of the most inexpensive means of acti 
vating a branch office. He selected it. 
furthermore, because of its profes 
sional appearance and because it could 
be operated easily with a minimum 
amount of instruction and mainte 
nance. Most of La Dame’s branch 
office personnel are housewives who 
live in the office neighborhood, not 
professional laundry workers. 


accord 


Procedure 

As the customer drives up, one girl 
wheels a scale out to the car and 
prices the order right then and there, 
charging 5 cents a pound for a wet 
wash bundle and 8% cents a pound 
for wash-dry work. (Usually on 
rainy days there is a request for dry 
only work and this is priced at the 
same rate as wetwash.) The bundles 
weigh on the average of 18 to 20 
pounds although some have run as 
high as 50 pounds. 

Next, the work moves to the wash 
room and the bundle is assigned to a 
washer. Since the orders are processed 
individually, there is no need for any 
identification beyond an invoice which 
accompanies the order, 

The whitework formula at La Dame 
calls for a 12-minute wash followed 
by a 5-minute extractor rinse run. 
Fugitive materials are naturally 
washed separately. There is little pos- 
sibility of mixing up the orders since 
a break table fronts the washers and 
fugitive items are placed directly in 
front of the tub which is processing 
the white work in the order. 

La Dame offers a 30-minute service 
on wetwash and 90 minutes on fluff- 
dry. There is not much call for this 
rush work, however, most customers 
being content to receive same-day 
service, 

A lot of new faces have been noted 
among the customers since the activa- 
tion program went into effect and 
management is happy to observe that 
they keep coming back. [9] 
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Feeder Plant 


Continued from page 46) 


ipproximately $25,000. The equip 
ment alone ran to some $18,000 and 
this figure does not include installa 
tion costs. 

The equipment was chosen after a 
vreat deal of thought and after observ 
ing the operations of other successful 
plants. It consists of five 25-pound 
uitomatic washers, a 20-inch and a 
30-inch extractor, two 36-by-30-inch 
twin-cylinder 


vas-fired tumblers, a 


tumbler and one two-girl shirt unit 
Power is provided by a 20 b.hp. gas 
fired boiler which is located in the 
back room along with two water heat 
ers and a 500-gallon storage tank. 

Noting the trend away from self 
service, the Spectors adopted the use 
of open-end washers because it en 
ibles them to net and wash the work 
in lots. Reductions in the laundering 
costs thus give them an added selling 
point since the savings are passed 
along to the customer. Kleen-A-Matic 
charges 6 cents a pound tor wetwash 
bundles and 9 cents for a wash-dry 
told order. 

It also takes employees to operat 
i feeder plant. Here management pre 
fers to use “green” help which can 
be molded to fill the specific require 
ments needed in a quick-service op 
eration. While this may be expensive 
it first, management feels the effort 
pays off in the long run. The East 
Ridge plant is staffed by six girls at 
present and labor costs run to 30 per 
cent of sales. Two girls operate the 
shirt unit, one handles the break and 
wash operations, another tumbles and 
tolds, while the two counter girls 
fill in on starching and wrapping as 
necessary. 

No operation can succeed without 
some sort of promotional effort and 
this must be sustained if any tangible 
results are to be expected. 

Kleen-A-Matic opened 
with a gift drawing on such items 
as a Mixmaster, a blender, etc., and 
followed up with radio spot commer 
cials. But management felt that broad 
sides which delivery boys stuck inte 
newspapers for a penny each were the 
most effective medium of the lot. 


its doors 


Whatever promotion is used, the 
Spectors firmly believe that it has to 
be backed up with service and qual- 
ity. At Kleen-A-Matic they boast of 
the fact that each shirt is hand 
starched to give the customer just the 
right amount of stiffening desired. 
They offer light, medium and heavy 
classifications and never starch broad 
cloth or white-on-white material unless 
the customer specifically requests it. 

Management also boasts of the fact 
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that the East Ridge plant was the first 
in the Chattanooga area to use cello 
phane for shirt wrapping. 

One-day 
shirts (priced at 20 cents each) and 
drycleaning at no extra charge. Ap 
parently the customers are happy 
with the service, for the plant built up 
its shirt volume from nothing to 2,000 
per week in the course of eight 


service is available on 


months. 

Another feature of the East Ridge 
operation is free ironing of sheets in 
cluded in a wash-dry-fold bundle. The 
over-all effect of this feature of thei 


promotion was to increase the size 
of the bundles coming into the plant 
Thev now average about 17 to 18 
pounds apiece. Like drycleaning and 
wearing apparel, the sheets are en 
tered on a Chickamauga invoice and 
sent by truck (which makes two trips 
daily) to the main plant for cleaning 
and finishing. 

How much work does this feeder 
plant feed back to the main plant? 
Approximately one-half the dollar vol 
ume stays at the East Ridge plant 
while the other half is fed back to the 
main plant in Rossville. 


™ g ela 


STARCH 2 0UT OF § * 
SHIRTS WITHOUT CosT / 


| Spx 


Save! Switch to CAMEO* the 5-07. 


non-congealing starch exclusive with Staley! 


Leading laundries everywhere are taking advantage of worth- 
while starchroom savings made with CAMEO. Compared with 
the cost of using an 8-oz. starch, you can starch 2 out of 5 
shirts without cost by using CAMEO. Fine grained, highly refined 


CAMEO starch always cooks smooth, lump-free. 


It penetrates 


smoothly, thoroughly. CAMEO gives pliability and perfect body 

that keeps customers pleased. CAMEO is always ready for in- 

stant use. No reheating, no lost time cleaning up congealed 

lots, no waste! Try a drum and discover for yourself the profit- 

able advantages of doing top grade starchwork with CAMEO 

the pure corn starch that delivers consistently better starchwork. 
* Based on the use of 5-o0z. Carneo Starch 


as compared with an 8-oz. 


starch. 


STALEY 


'Stalevs; 


¥ 

* » 
u ” 
7 ee 


“Staley is one of the largest producers 
of laundry starches in the world” 


laundry Starches 
—for the Finest Finish! 


A. E. STALEY MFG. CO., Decatur, Illinois 
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BELLEFONTAINE, OHIO—Mr. and 
Mrs. Cecil Yost have announced plans to 
open a self-service laundry here. 


ROCKFORD, ILL.—Ace Laundry and 
Dry Cleaning, 907-911 W. State St., has 
installed new drycleaning equipment and 
finishing equipment for draperies. 


KALAMAZOO, MICH.—The Novem- 
ber meeting of the Southern Michigan 
Association of Institutional Laundry 
Managers was held at Pine Crest Sani- 
torium. H. R. Suter of Wyandotte Chemi- 


cals Corporation was the featured speak- 
er of the evening, discussing bleaches. 


COLUMBUS, OHIO—Great Eastern 
Automatic Laundry is scheduled to open 
in the Great Eastern Shoppers Mart, E. 
Main St. and Hamilton Rd. 


FLINT, MICH.—Burley Hospital has 
ordered equipment for its new laundry. 


AKRON, OHIO—Goodyear Heights 
Laundromat has opened at 1770 Good- 
year Blvd. in the new Heights Plaza. 


MARSEILLES, ILL.—Irene Ammon 
has opened Irene’s Laundromat on S. 
Main St. and has installed new machin- 
ery. 


INDIANAPOLIS, IND.—J. V. Stout, 
president of Progress Laundry and Dry 
Cleaning Company, has announced the 
opening of a branch in the Irvington 
Plaza shopping center. 


LaGRANGE, ILL.—Chapman Drive- 
In Launderers and Cleaners, located at 
5348 S. LaGrange Rd., held its grand 
opening recently, according to an an- 
nouncement by Ward Donia, the man- 
ager. 


BELLE GLADE, FLA.—Wes Jones. 
owner and operator of Glades Laundry 
and Cleaners, has been cleaning the foot- 
ball uniforms of the local high school 
team without charge. 


MANASSAS, VA. — Fauquier Laun- 
derers & Dry Cleaners of Warrenton has 
opened a branch here in a newly remod- 
eled building on Church St. 


FRANKFORT, KY.—Model Laundry 
has purchased a lot on U. S. Highway 
60 and plans to construct a plant there. 
according to Carl Gaines, owner of the 
company. 


VENICE, FLA.—Mr. and Mrs. Zu 
Smith have purchased Venice Laundry 
(Continued on page 68 


New Publications Available 


Safety Yearbook Published 

The 1954 edition of the National Safety Council's statis- 
tical yearbook, “Accident Facts,” is now off the press. The 
book contains facts and figures on all types of zccidents, in- 
dustrial, traffic, home, farm and school. 

Twenty pages of the book are devoted to occupational 
accidents and provide the factual information to give direc- 
tion to an industrial safety program, There is also a detailed 
list of accident rates by major industry groups. 

“Accident Facts” is priced at 75 cents a copy and less for 
quantities, Inquiries should be sent to the National Safety 
Council, 425 N. Michigan Ave., Chicago, Ill 


Small Business Aids 


“Streamlining Office Systems in Small Business” is the 
title of No, 56 in the series of Management Aids for 
Smali Business published by the Small Business Administra- 
tion, Washington 25, D. C. It notes various procedures that 
improve office efficiency. Among the topics are typewriters, 
envelopes, printing calculators, sorting operations, small 
office devices, simplified accounts-receivable »ccounting, 
small payrolls and workload. 

How wage incentives can pay off for small business is 
discussed in No. 57 of the series. This bulletin discusses 
some objectives of wage incentives, basic methods of wage 
payment, determining standard time to be allowed, what 
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premium to allow, who may participate, cost, and precau 
tions to be taken by management in establishing an in 
centive program. 

Wendell B. Barnes, administrator of the Small Business 
Administration, has announced a reduction in the interest 
rate from 5 to 3 percent on disaster loans made to business 
firms by this agency, Further information is contained in 
bulletin 143. 

“A Handbook of Small Business Finance” is designed to 
furnish inexperienced managers with basic information to 
help them better understand the financial operation of thei: 
businesses and to help operators make use of the financial 
assistance available to them—particularly from local banks 
This booklet, No. 15 in the Small Business Management 
series, is available from the Superintendent of Documents. 
Washington, 25, D. C., at 30 cents per copy. 


Material on New Tax Code 


“How the New Tax Code Affects You” is the title of a 
26-page booklet recently published by the U, S. Chambe: 
of Commerce. It gives a brief discussion in nontechnical 
language of those new provisions that have the greatest 
impact on most individuals and businesses, The booklets 
priced at 15 cents for 1 to 25 copies and 10 cents each 
for more than 25, are available from the Finance Depart- 
ment, U. S. Chamber of Commerce, Washington 6, D. C. 
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BUILD YOUR PROFITS FASTER 


with 


Tail Hove 
25 and 60 Lb. 


OPEN-END 
WASHERS 


Here’s Heavy-Duty 
Design and Construction 
for Continuous Performance 
and Long Service Life 

OUTSTANDING WASHING ACTION. 
Equal reverse prevents tangling. | ene 
PRODUCES finest work. | nit: 
SAVES water and heater costs. Pee ee 
FIRST WITH LARGE LOADING DOOR. : : 
Diameter, 18 inches; Area, 255 square With Automatic 


ches : SUPPLY FEEDER jim 


@ DURABILITY for years of trouble-free 
service. ee 


set be aa a mee. 60 and 25 Lb. CAPACITIES 


See for yourself how both the 25 and 
60 ib. washers were designed even 
bigger and better than your own 
specifications. 


MEETS ALL U. S. GOVERNMENT REGULATIONS, 
STATE AND CITY SAFETY CODES 


Bill Glover 


Cile-Spin 
WASHER-EXTRACTOR 


LEE 18 
Pry POUND 


Dry Weight 




































+ Heavy Steel Base. 


. 

Sensational 
Capacity e 

Bill Glover . Auto Electric Dump Valve with Manual Control. 

. Pulleys—largest used on any washer— 


AUTO-TROL 3 Gab teh for a Twe Belts for 60 te 


Aute Electric Hot and Cold Fill Veives 
Geared Speed Reducer. 
Tep Mounting of Electrical Equipment 









Here is the most flexible and practical 
peewee waieee aa bat Stainless Steel Shell, Cylinder and Base. 
mind of its ownl Anyone can use it to Reversing Meter. 
F change formula to any need. Comes . Easy Belt Adjustment, 
ye with three standard formulas for . Belt Guard Enclosing All Moving Parts, 
whites... colors. . . blankets. But Not Shown. 


=~S2eneus 


AUTOMATIC you can easily adjust for special for- . Avte Hightow Water Level Control 
- Water Seal requires no adjustment or lubrication, 


DRIER SPINNING mulas. apie 25 from manual to 
automatic the flick 
© BETTER WASHING at: % ' aa 


STAINLESS STEEL | . Pin Trap protects dump drive. 


SEE YOUR itl LMOVE. Gre 30 YEARS 


JOBBER OF 
5204 Truman Road Kansas City 27, Mo. Bas ish 


-_—— « 
*» @w 















(Continued from page 66) 


and Dry 


Roush. 


Cleaning Co. from Mrs. Ann 


ORLANDO, FLA.—Ivanhoe Laundry, 
1630 N. Orange Ave. has installed new 
equipment 


MEMPHIS, TENN.—Sun Laundry 
Cleaners, 1542 Madison, has been sold 
to a syndicate of five Memphis laundries. 
according to L, B. Dow, Jr., the former 
owner. The new owners are: Memphis 
Steam Laundry-Cleaners, Loeb’s Laun- 
dry-Cleaners, Lamar Laundry-Cleaners, 


White Kose Laundry Cleaners, and Suc- 
cess Laundry-Cleaners. 


RICHMOND COUNTY, N. C.—A 
new ‘local association has been formed 
here with J. O. Watts, Watts Cleaners, 
Rockingham, president; John Evans, Sani- 
tary Laundry & Cleaners, Hamlet, vice- 
president; J. A. Saunders, Bob’s Cleaners 
& Laundry, East Rockingham, secretary- 
treasurer. 


COVINGTON, KY.—American Linen 
Supply Co. has completed an extensive 
remodeling program at its 2136 Reading 
Rd. plant. 


LEEF SLEEVERS... 


are big time savers that will 
dry and condition overall and 
coverall sleeves—leave 


them open, ready for the press. 


It’s easy to increase laundry 
production with these fast, 
efficient, steam heated 
expanding ironing forms. 
No pulling or smoothing 

of garments is required 

a single fast lay does 

the trick after the 

garment has been 

on the sleever. 


your sleeves 
PRODUCTION RATES! 


Leef Coat Sleever: Gray 
iron table, chrome plated 
arms; size 22x 22x 58 
inches shipping weight 
370 Ibs. 


Leef Overall Sleever: 
Gray iron table, chrome 
plated arms; size 23x23x 
58 inches — shipping 
weight 370 Ibs. 
Ask your jobber or write for 
illustrated bulletin. 


BROTHERS, INC. 


205 IRVING AVENUE NORTH 
MINNEAPOLIS 5, MINNESOTA 








Leef Trouser Form 





OTHER LEEF LABOR SAVERS: 


Nurse's Uniferm Sleever Leef "Pocketeer™ 


On 
a 


Leef Tumbler Bearing 








BOISE, IDAHO—Ace Shirt Laundry, 
Capitol Blvd. and Myrtle St., has been 
enlarged to include a drycleaning depart- 
ment, according to an announcement by 
John Cameron, the owner. 


WOODBURN, ORE.—Mr. and Mrs. 
C. H. Breuninger have sold C-J Laundry 
to Mr. and Mrs. Bernard Gainsforth. 


HAVRE, MONT.—Harry’s Laundro- 
mat has opened in a new building at 300 
W. First St. The business is owned by 
Mr. and Mrs. Harry Anderson. 


LA GRANDE, ORE.—Mr. and Mrs. 
L. F. Moore have opened the Wee-Wash- 
It Laundry at 215 Fir St. 


LUSK, WYO.—Huck and Mary Bald- 
win, owners of Thrifty Laundry, have 
purchased a building and announced 
plans to occupy it on December 1. 


NANAIMO, B. C., CANADA—Nel- 
son’s Laundries Ltd. of Vancouver has 
purchased Imperial Laundry and City 
Cleaners from John and David Cook. 


HAWTHORNE, N. 


Laundry has opened a new store at 
1050 Goffle Rd. 


J.—Hawthorne 


SALEM, MASS.—High Street Wash- 


ette has been opened at 15 High St. by 
Moe Sigman. 


MARLBORO, MASS.—Mr. 


Raymond D. Morin have opened Me- 
chanic Street Laundromat at 59 Mechanic 


St. 


and Mrs. 


NEW BRITAIN, CONN.—The Insti- 
tutional Laundry Managers Association 
of Connecticut held its November meet- 
ing at the New Britain General Hospital. 
National President Fritz Field attended 
the meeting and outlined the program 
for his term of office. 


NEWARK, N. J.—Guest speaker of 
the November meeting of the North Jer- 
sey Institutional Laundry Managers’ As- 
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sociation was H. W. Gates of Calgon, 
Inc., who discussed linen control. Leon 
Cook, also of Calgon, arranged the pro- 
gram. 


NEW YORK, N. Y.—Joseph Weiss, 
treasurer of Consolidated Laundries 
Corp., will head the Laundry Division of 
the current campaign to raise funds for 
the George “Junior Republic.” The Jun- 
ior Republic is a national, nonsectarian 
youth community and school. 


GREENFIELD, MASS. — Richard 
Kimball, owner of Kimball’s Laundry 
at 383 Colrain Rd., has purchased Qual- 
ity Laundry from Mrs. Alice D. Roberts. 


DOVER, N. J.—William Heinle, 
owner of American Home _ Laundry, 
recently held open house to celebrate 
the completion of a new addition to his 
plant and the installation of new equip- 
ment. 


PITTSFIELD, MASS.—Mr. and Mrs. 
Reno Santolin have purchased Wood- 
lawn Cash and Carry Laundry, 25 Wood- 
lawn Ave., from Guy and George Sim- 
mons. 


HOLLYWOOD, CALIF, — Santa 
Monica La Cienega Laundromat, 8470 
Santa Monica Blvd., has been sold by 
Emanuel Zakar to Hyman Marcus and 
Ben Moser. 


LOVINGTON, N, M.—J. A. Young is 


building a new laundry here. 


LOS ANGELES, CALIF.—Hyman 
Ratner has sold Beverly Center Laun- 
dromat and Cleaners, 4307 Beverly 
Blvd., to Louis and Emma Adams. 


SWEETWATER, TEX.—Mr. and Mrs. 
Gerald Huey have announced the open- 
ing of Automatic Laundry, 112 W. Fifth 
St. 


TARZANA, CALIF.—Max Field has 
sold West Valley (Gail’s) Launderette, 
18620 Ventura Blvd., to Max and Isadore 
Gottlieb. 


GALVESTON, TEX.—Hollon B, Al- 
lard, general manager of Garland Laun- 
dry & Cleaning Company, 101 N, Star 
Rd., has announced the purchase of the 
interests of his father, Charles B, Allard, 


and Kenneth Waller in the business. 


GOODLAND, KANS. — Remodeling 
and redecorating of Model Steam Laun- 
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dry has been completed by Ralph Boy- 
ington. A new 25-by-90-foot addition 
houses the drycleaning and shirt finishing 
departments. 


STEAMBOAT SPRINGS, 
Steamboat Laundry and Dry 
has installed a new drycleaning depart 
ment. 


COLO.— 


Cleaners 


ONTARIO, CALIF.—Plans to build a 
new laundry have been announced by 
4. L. Boughey. Mr. Boughey has pur- 
chased land at Brooks St. and San An- 
tonio Ave. and hopes to have the estab- 
lishment operating by spring. 


| 


BERKELEY, CALIF.—Mr. and Mrs 
H. F. Ebert, owners of Oaks Laundro- 
mat, 1880 Solano Ave., have received 
the Merchant of the Month award given 
to businessmen in the Solano Ave.-Thou 
sand Oaks area. 


LOS ANGELES, CALIF.—Leister A 
Richmond has announced plans to sell 
Bruin Laundromat, 10844 Lindbrook Dr 
to Robert and Eva Whitton 


SUNLAND, CALIF.—Thomas H. and 
Jean B. Dobson have sold Sunland Laun- 
dromat, 8404 Foothill, to Anne and Guy 
V. Pollard. 


ERBILD 


the laundty builder that contains 
Not I... but 4 Builders! 


to give you these outstanding results: 


SUPERBILD contains not one but four 
active ingredients. Each is added to 
produce a specific advantage. This 
exclusive combination is not found 
in any other product! SUPERBILD’s 4 
ingredients give you results that can- 
not be duplicated by builders con- 
taining a single ingredient. 


FREE LITERATURE — tells how Super- 
BILD can help you get your work 
done more efficiently and at lower 
cost. Contains formulas and com- 
plete data on white family work, 
color work and linen supplies. Send 
for this valuable source of authori- 
tative information. 


TECHNICAL SERVICE AND SAMPLES 
AVAILABLE AT NO COST! Solvay 
Technical Service is ready to help 
you with your laundry problems. 
For service or test samples— phone 


or write your nearest Solvay office. 


Other SOLVAY Products 
for the Laundry: 


GREEN LABEL* COMPOUNDS 
SNOWFLAKE* CRYSTALS 
SODA ASH * CAUSTIC SODA 
LAUNDRY SODA 


SOLVAY 


W 


@ Regenerates Lime Soaps—lime soaps 
are converted . .. made soluble. . . 
dispersed—do not stick to clothes or 
build up in wheel 


Saves Soap — more suds . . . greater 
detergency with less material 


Efficient Wetting and Penetration... 


Superior Soil Suspension and Disper- 
sion 


Quick and Thorough Rinsing 
Conditions Hard Water 


Produces Cleaner, Brighter Work at 
Less Cost 


Safe—effective cleaning action—yet 
absolutely safe for linen supply and 
family wash 


Non-Caking and Dustless 


Gets Clothes Cleaner .. . Easier and 
Faster # Reg US. Pat. Of 


SOLVAY PROCESS DIVISION 
Allied Chemical & Dye Corporation 
At 61 Broadway, New York 6, W. Y. 


ews BRANCH SALES OFFICES 


Cinetanatt Cleveland 


New York 


Roston Charlotte Chicage 
Detroit - Houston - New Orleans 
Pittehargh 


Priledetpmie 


Mt. Lowls Sy recuse 


69 











Reclaiming Laundry Waste 
Water for Reuse panrn 


Clarification process promises 87 percent reclamation 


IN URBAN CENTERS laundry waste By JOSEPH C. McCABE nel as they arrived in the adjacent 
waters have been rated as 10 to 20 Ships’ Service Laundry, 

times as contaminated as the average Navy would not have to supply its ad Although the last step in the laun 
city sewage flow, What's more, these vanced bases with tremendous quan dering sequence, the fresh-water rinse 
laundry wastes make up anywhere tities of fresh water plays an important role in reducing 
trom 5 to 10 percent of the total sew \ pilot plant (Fig. 1) was set upto residual salt concentration on the 
age flow. Last month (page 70) we conduct the Navy-sponsored — study. clothes, its main purpose, as in all 
covered the nature of the problem In experimental operation of the pilot. — laundering formulas, is to cool the 
the way synthetic detergents add to plant on soap-based waste water, a clothes so that they can be handled 
the difficulties and how the Navy De nine-step laundering formula was used manually, Since the formula was pre 
partment had sponsored a study* to (Table 1). Soiled clothes for the ex scribed by others for use in this study 
so the periments were those of naval person no attempt was made to overcome this 
expenditure of fresh water. A certain 
minimum will always be required, but 
it is quite possible that the water say 
ing of 87 percent which these recla 
mation tests promise can be further 
increased to 95 percent by reducing 


reclaim Jaundry waste water 





WEAT ExGHAWOERS CLARIIEO «waTtA im 
“rf i Meet eo the amount of fresh water used in the 

last rinse. 
The first chemical procedure refined 
soeniil in the laboratory for pilot-plant test 
t | ® ing was a straight alum-soda ash op 
a eration. While batchwise clarification 
| T com lnssnens without reuse was quite successful 
Pia continuous clarification for reuse cre 
tek ated difficulties caused by high bicar 


| 
| 
ClLaminiea i we | leatsaor Tawn Isvonsee Tawe 


¥ 
i | 

L__ cs Had of the pneumatic control valves, any 
oO OC - chemical buffer present would cause 


L the irstrumentation system to be in 


Q fe) + parpearen sensitive to additions of an acid salt 


COMT ROL insTRuMeNTsS ‘ such as alum. 
Also, as more and more alum was 


; added to overcome the bicarbonate 
€) _}e alkalinity in the waste water, more 


ee: ee SHS *“Clarification by Flotation and Keuse of 
Laundry Waste Water,” by H. J. Wollner, V 
Fig. 1. Flow diagram of pilot plant Kunin, P. A. Kahn, American Conditioning 
House, Inc., before the Bureau of Yards and 
Docks, Department of the Navy, Symposium on 
Advanced Base Water Supply and Sanitation, 
Port Hueneme, California, October 7-9, 1953 


bonate alkalinity in the reused fluid. 


Since pH was a factor in the operation 
| Ovmr Tanwe 
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Get this FREE — 
Water Softener Check- up f 


~ 4 n Pe r 

5 . re ec” ag at . © " . 

4 " a vet fe ee Or ce ee ee a ‘ : tat : es 
oe A Pate 4 iy 2 oy alge . ie} 


mg Sis 


Find out just what kind of job your 
zeolite water softener is doing 


Never before has such a comprehensive zeolite water softener 
check-up service been offered—and without charge or obliga- 
tion. Regardless of the age or make of your water softener 
equipment, you can have a thorough, technical SECA report 
(Softener Efficiency Cost Analysis) prepared by an Elgin-Re- 
finite Engineer. It will be valuable now and for future planning. 


Based upon your present operation, this report will show 
whether you are obtaining peak efficiency from your water 


softener. If not— 


Report will tell you how to get... 
® More Soft Water Output © Lower Salt Cost 
@ Fewer Regenerations @ Stepped Up Efficiency 
® Other Dollar Savings 
Either write, or use the coupon to put yourself in line for a 
Se ee This Certified 
Engineering Report — 


ELGIN-REFINITE is based upon nearly a half century 
A DIVISION OF ELGIN SOFTENER CORPORATION of water conditesing enpertenss 
150 N. GROVE AVE., ELGIN, ILLINOIS 


Eloin 


SIN <¢ a Ae i 


Mail Coupon Today 


1 am interested in having a SECA Report (Softener 
Efficiency Cost Analysis) without cost or obligation. 


Wale Conditioning since 1908 . ae. - —— oe 


ELGIN-REFINITE PRODUCTS INCLUDE SOFTENERS OF ALL COMPANY. 


TYPES, DEIONIZERS, DEALKALIZERS, DEAERATING HEAT- 
ERS, FILTERS, CHEMICAL TREATMENT, COMPLETE SYSTEMS. . - eee a 


Mail to: Eigin-Retinite, Division of Elgin Softener Corporation, |50 N. Grove Ave., Elgin, lil, 


STREET AND NUMBER 


December 15, 1954 





TABLE |. Laundering Formula 








Nine-step laundering formula used in experiments to 


judge effectiveness of reclaiming laundry waste water. 


Time 
(min.) 


Step No 


— 


(1) Ist suds 
2nd suds 
3rd suds 
4th suds 
bleach 
Ist rinse 
2nd rinse 
3rd rinse 
4th rinse 
sour 


blue 


(2) 
(3) 
(4) 
(5) 
(6) 
(7) 
(8) 
(9) 
(10) 
(11) 


NNW ee =} & a wD 


i 
2° 


Total 


Simplex 
* Perlite 
Nevtrogen 


Approx. Water 


Input 
(gal.) 


10 


Water Temp. 
(°F) Supplies 


160 52 gm. 
107 gm. 
20 gm. 
8 gm. 
2 gm. 
340 gm. 


soap, 
alkali 

soap 

soap 

soap 

1% bleach 


sour 


. blueing 








TABLE Il. Whiteness 


Retention and Ash Values 








Special tests run on sample wash pieces 


vsed in 


Cycle No 


1-83 
1-25 
26-83 
53~75 
10 
26 
77 


Average of eight measurements: whiteness retention of original fabric 
Average of two determinations: ash of original fabric 


laundry 


cycles 


of Table i. 


Whiteness 
Retention 


(%) 


96.0 
96.5 
97.4 
98.7 
98.6 
98.2 
97.2 


100 percent. 
0.21 percent. 














WASH WHE E( 


fun 


UN MO DI CAUSTIC SOOM) THD BUDS 


ou 


TOTAL ALKALINITY iN 
OUMP WATER 


"0 2 (8004 ASH) Tmo BUDS 
2 (8008 48%) FOURTH meee 


"0 3 (CAUSTIC 8008) FOURTH muse 





and more soda ash had to be added t 
effect subsequent neutralization. Eac} 
chemical addition, therefore, aggra 
vated an already bad situation, having 
the effect of a constantly rising bica 
bonate alkalinity (Fig. 2), a con 
stantly rising soluble-solids content 

Fig. 3), and a constantly rising 
chemical consumption (Fig. 4), as the 
continuous clarification for reuse run 
progressed. 

This effect was successfully ove: 
come by the substitution of 
soda for soda ash as the neutralizing 
chemical. Subsequent experiments in 
dicated the wisdom of this step. 


successfully 


caustic 


A two-week run was 
carried out in which 83 laundering 
cycles of each, or 332 
loads of laundered. 
Without water would 
quire 115 gallons for each load, or a 
total of 38,006 gallons. By using the 
clarification system 5,000 gallons were 
actually Total alkalinity 
solids in solution, and chemical re 
quirements all leveled out as the run 
progressed (Figs. 2, 3 and 4). 

At intervals during the run, sam- 
ples of the clarified effluent (waste 
water) were tested for clarity in a 
colorimeter and hardness measure- 
ments were made. These measure- 
ments indicated that clarity was com 
parable with that of hot tap water 
Hardness measurements showed that 
the effluent consistently gave results 
equal to or better than Boston city 
18 p.p.m, 


four loads 
clothes, were 


reuse this re- 


consumed, 


water, which averages as 
calcium carbonate. 

To determine the effectiveness of 
laundering during this experimental 
run, samples of white sheeting known 
as “Wamsutta test cloth” were washed 
for various lengths of time, in con 
secutive wash loads in one washwhee! 
Whiteness-retention measurements 
were made on a reflectometer, Results 

Table I) indicated satisfactory laun 
dering throughout as far as whiteness 
Ash determinations 


was concerned, 

















#o rv eo . 
ores sumone 


A Fig. 2. Reuse of waste water from continuous clarification 
rising bicarbonate alkalinity collected by 


gave a constantly 
caustic soda 


Fig. 3. By substituting caustic soda for soda ash to neutralize 





the waste water less dissolved solids carried over to waste & 


"OTAL SOLIDS PRESENT IN 
LARIFIED WASTE WATER 
“ty 7O Oreos 
* UN FO 8 8008 ae 
© Sum BO 8 i caueTe S008 
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e ®) 
impulse 


Starting in 1935, this new idea in steam 
trapping has earned wide acceptance and 
approval in practically every industry using 
steam. More than a million Yarway Impulse 
Steam Traps have now been sold. 


Why? Ask any user. You'll hear reasons 
like these: 


“Quick heating. High, even 
temperatures” 


“‘Low maintenance” 

“Small size, light weight”’ 

“Stainless steel body and working parts”’ 
“Good for all pressures” 

“Only one moving part” 

“Low cost” 


“Immediate delivery from local 
distributors” 


More than 250 Industrial Distributors 
in the United States and abroad stock and 
sell Yarways. Write today for the name of 
the one nearest you. 


YARNALL-WARING COMPANY 
129 Mermaid Ave., Philadelphia 18, Pa. 


® registered 


December 15, 1954 











CMEWROR CONSUMPTION ( ORALER PER Ga: L On) 





Q 


Fig. 4. Chemical 
nevtralizer dropped way down so costs became more reasonable 


| 
| 
° 
2 me SEE eee, | 
6 10 vo 


— 


AVERAGE CHEMICAL CONSUMPTION 


& ALUM RUN NOL? 

G 8004 ASH RUN HO? 

* Ave RUN HO 8 

@ CAUSTIC SODA RUN HOS 


| 








v 





consumption 


T 


eo 
cre.€ wumeee 


when 


Stn coon 
ro 


| 
| 
| 
| 
T — — 
* eo 
served as a 


caustic soda 








Fable 


ples ot 


that there was no substantial buildup 


I] 
this 


of inorganik 
The equilibrium chemical consump 


tion 


M“ 


were 


fabric 


also 


made on 


Sam 


Ww hich 


indicated 


salts on the clothes 


10 grains of 


alum and 9 grains of caustic soda per 
gallon. The total chemical cost of these 
dosages was of the order of $0.25 per 
1,000 gallons. The alum costs might 
possibly be reduced by as much as 40 
to 60 percent if sulfuric acid instead 


of alum were used to reduce the pH 
of the waste water part way 

One of the additional features of 
this recovery system is the heat sav 
ings made, Although they were not a 
primary objective in the study, they 
were an added dividend. In laundries 
everywhere one of the greatest of 
fenders is heat loss in the washer, 
from which large quantities of hot 
waste water are ordinarily discarded. 

Although heat exchangers are some- 
times used, they are less efficient than 
the direct-contact, heat-recovery meth- 
od employed in this clarification and 
reuse system, Clarified water is re 
used directly in the washwheel and 
the heat input beyond initial start-up 
is only that required to overcome line 
losses and the effect of the cold, fresh 
water rinse, the last step in the laun 
dering cycle. In experimental opera 
tions, the temperature in the washers 
was 160°F, which dropped to 130°F 
after clarification. Under these condi 
tions and an input line temperature of 
40°F, heat recovery was in excess of 
70 percent. 

Fig. 5 shows the distribution of in- 
put and output under the conditions 
of pilot-plant operation already de- 
scribed. Thus, the clarifier by itself 
operated at a recovery efficiency of 
98.2 percent and the pilot plant as a 


as ipproximately 


rsValosdal-) am rele lalel a amt: hs 


INCREASED WATER TEMPERA 


Best Way Laundry Service Inc., of LaGrange, Illinois, 
uses a Whitlock Open Type Preheater to cut fuel costs. 
W. Marlin Smith, Secretary-Treasurer, reports: “We have 
had by actual tests an average temperature rise of 59.5°. 
This, of course, has had a very desirable effect on our 
fuel costs.” Hundreds of successful Whitlock installations 
like this provide the practical on-the-job experience which, 
combined with careful Whitlock engineering, are your 

YOU GET THESE FEATURES IN WHITLOCK PREHE 


1) Non - ferrous 
tube clamps 
supports, end 
spocert 


(2) Cost bronze (3) Adjustable 
jock screws for 


cary leveling 


es with WHITLOCK 


TURE 59.5°F. AT NO CHARGE 


gvarantee that Whitlock Preheaters and Storage Water 
Heaters are your most economical investment. May we 
help you? Write for Bulletin 51 or ask for data and recom- 
mendations. The Whitlock Manufacturing Co., 90 South 
Street, West Hartford 10, Conn. New York * Boston ° 
Chicago * Philadelphia + Detroit + Richmond. In Canada: 
Darling Brothers, Limited, Montreal. 


ATERS 


(4) Sectional de 
signa allowing 
easy additions 
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PROOF OF THE 


ARMSTRONG 
“UNIT TRAPPING” 


PUDDING 


They say, ‘the proof of the pudding is in 
the eating.” These plants have proved the 
Armstrong “Unit Trapping” pudding: 


Sun-Ray Cleaners —15% fuel saving and 15% 
production increase with unit trapping. 


M. Wile & Co. —14 tons of coal saved per 
month after unit trapping garment presses. 


Eclipse Laundry and Dry Cleaning Co. — Unit 
trapping helps secure 100% increase in out- 
put with negligible increase in fuel cost. 


SOLVENT FILTER AIR VENT 
Tok 


4, 


yg 


This reliable Armstrong No. 21 Air Relief Trap gives ! 
positive venting under filter pressure. Inner parts are 
chrome and stainless steel. It won't stick, bind or clog. 
For trouble-free air venting use Armstrong's No. 21 
Air Relief traps. Send coupon for complete data. 





December 15, 1954 


ARMSTRONG UNIT TRAPPING 
CAN DO THIS FOR YOU: 
. Positively remove air and condensate from 
machines. 

2. Make temperatures higher and more uniform. 
3. Increase output. 

4. Reduce heat loss. 

Complete Unit Trapping details are given in 
Bulletin No. 1931. Fill out coupon below and 
mail for your free copy. 


ARMSTRONG 


MACHINE WORKS 
832 Maple St., Three Rivers, Mich. 


CLIP TO COMPANY LETTERHEAD AND MAIL 
ARMSTRONG MACHINE WORKS 
832 Maple St., Three Rivers, Michigan 
Please send me: 
|_| Bulletin No. 1931 


(|_] Data on the No. 21 Solvent Filter Air 
Relief traps. 


Name 





Please Print 


Position_ 








. A TYPICAL INVERSAND SOFTENER 
INSTALLATION WITH MANY ADVANTAGES 


A — Requires only 100 sq. ft. floor area. 
B — Provides flow rate of 20,000 G. P. H. 
C — Continuous operation. 


D — Provides capacity of 200,000 gals. per regen- 
eration, basis 10 grain water. 


E — Uses only 3 Ibs. salt per 1000 gals. soft water. 


F — Manual operation by multiport valves, conver- 
tible later to automatic at about 13% extra 
cost. 


G—Produces crystal clear 100% SOFT water 


H — A low price too. 


if it’s a new softener— 
If it's an overhauvling—modernizing job on your present softener— 
If it’s any problem whatever in water treatment 
Write or Call Us for Information 
We Have Installed Over 3000 Laundry Softeners During the Last 30 Years 


BULLETIN IS-1 
Just Out 
Free on Request 


Phone 
Glassboro 4-3200 


““/HUNGERFORD & TERRY, INC. 
a 














whole at a water recovery efficiency of 2,400 g.p.h., and the clarifier at 3 to the clarification and reuse of soap 


S6.8 percent, 

The pilot plant was experimentally 
operated at 13 g.p.m., or 780 g.p.h. 
he clarifier operated at a rate of 1.04 
¥.p.m, per square foot of surface area. 
The pilot plant was designed to op 


erate at a maximum of 40 g.p.m., o1 


6 g.p.m. per square foot of surface 
area. The maximum capacity of the 
pilot unit has not yet been determined, 
although it is possible that the upper 
limit is of the order of 75 g.p.m. 
These studies indicate that a prac 
tical method has been developed for 


based laundry waste water. The abil 
ity to recover continuously for reus¢ 
87 percent of the water requirements 
in laundering has been demonstrated 
by the researchers and the possibility 
of recovering up to 95 percent has 


f 


been projected, 





CLARIFIED WATER 
962 GPH - 96.2% CLARIFIED HOT WATER TO 


WASHWHEELS FRESH COLD WATER 
666 GPH - 668% 141 GPH — 141% 


REMOVED WITH EXTRACTED 
C.OTHES 9 GPH-O9% 








WAGHWHEELS (4) 








CLARIFIER STORAGE Tal 











WASTE WATER TO CLARIFIER 
1000 GFPH - 100% 











> 


EXCESS CLARIFIED 
WATER ORAINED 
14 GPH-— 1.4% 


SLUDGE 
16 GPH -~ 18% 





Fig. 5. Pilot plant water ba! 
ance; basis—1,000 g.p.h. to 
clarifier. Cycle shows 98.2 per 
cent reclaimed water to stor 
age; this meant 86.8 percent 
could enter washwheels 
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amount of hot water needed 


Slide it to the average volume of 
clothes processed per week. Then check— 


it you pr ocess 


' 
you shovid wee ® 


a toad 
9 100 ths. pressure oF 
“ or 
te wate 


at recioime: 


e water The wane query 
<tarage heate’ 
calculator 
for the 
y industry 


ng 


{ aundr 


size of storage heater 


WW 
mate’ 
otal of PP cn 7.830 


capacity '° 


Reducing Horde Ot ine 10 


size of storage heater needed 
before a reclaimer 


dothes per 40 be, wack 


hour 
or per ‘ 
rm geo te heated to 180 
ty id be 


goilens of 90°F water 

ads of steam per heur 

taal horvepowet PS 

rons of cont Ay os 
of heovr 

arose yr pontine fn 
vi 


Ww 180° fF 


v 
igo" F instead © 
eter 
fo investment 


ater beets \oad 


hour by this w'™ 


pounds of seam PR Us from your 


norvapower pet 


wok 
howr 

ol ho: 
eal ges per 40 


fuel saved with a reclaimer 


boiler horsepower saved 
by a reclaimer 


needed with a reclaimer 


NE 
NO 


The poke slide calculator shown here is free on request 
It’s designed to help you check up on your hot water 
system by answering questions like those above. 

We know you'll want it as a guide for judging your 
plant’s performance. We think you will be equally 
interested to find how much fuel a pe waste water 
heat reclaimer can save for you. 


Fuel savings alone aren’t your only benefit. A pl 
reclaimer enables your system to handle peak loads 
better, keep the temperature of wash water more con- 


The Patterson- 
Kelley Co., Inc. 


101 Pork Avenue, New York 17 * Railway Exchange Building, Chicago 4 * 1700 Walnut Street, Philadelphia 3 * 96-A Huntington Avenve 


December 15, 1954 


Check your water heating efficiency 
with this easy-to-read Calculator 


stant, and reduce the possibility of damage and slow- 
downs. 


Equally important, sometimes, is the extra heating 
capacity released when a reclaimer is installed. The 
output requirements of your hot water heater are 
greatly reduced ... steam can be maintained at uni- 
formly high levels for better operation of presses and 
flatwork ironers ... and you're set for future expansion 

without enlarging your boiler capacity or the rest of 
your heating plant 


The Patterson-Kelley Co., Inc. 
220 Wilson Avenue, East Stroudsburg, Penna 
Okay, pe — 
Send me a pede Calculator for estimating my fuel savings using 
a waste woter heat reclaimer 
Ask a pk laundry engineer to analyze my hot water system 
without obligation to me 
NAME AND TITLE 
COMPANY 
ADDRESS 
CITY AND ZONE 


Boston 16 * and other principal cities 








NEW 
PRODUCTS 


and 


LITERATURE 











Patterson-Kelley Offers Calculator for Fuel Savings 


A slide calculator for co put 
ing fuel savings from the use of 
heat 
request 


reclaimers Is 
from The 


, Kast 


waste-water 
available 
Patterson-Kelley Co 
Stroudsburg, Pa. 
Designed for the 
field, the calculator 
proximate fuel savings in coal, 
plants 


on 


Ine 


laundry 
shows ap 


oil and natural gas for 
in 16 different classifications, 


from 12,000 to 192.000 pounds 


of laundry per week. From data 
given, the plantowner can cal 
culate the size of the storage 
heater needed when he oper 
ates without a reclaimer, the 
smaller size needed when a re- 
claimer is used, and the steam 
and horsepower requirements of 
each of these various heaters. 
Other how 
water is laundries 


in each size classification 


figures show much 


needed by 


Hammond Offers Cabinet Tumbler 


Roger N. Conger, president o} 
Laundry - Cleaning 
Machinery Waco, 
Tex., the de 
velopment of the new Ham 


cabinet tumbler 


Hammond 
Company, 
has announced 
mond Jet Fire 
According to Mr, Conger, plant 
and field tests indicate that the 
unit will thoroughly dry a 40- 
pound )oad in 20 minutes (dry 
weight 50 percent moisture con 


tent) 


78 


\ feature of the tumbler is a 
multi-venturi mixing 
with a torch-type burner, Mr 
Hammond 


chamber 
Conger reports that 
engineers have designed this 
system so that the air is evenly 
heated, There are no burner ori- 
fices to clog. Over-all dimensions 
of the tumbler are; height, 73 
inches; width, 39 inches; front 
to back, 45 inches, and shipping 


weight, 800 pounds 


New (dentification System 

Mark-Flow, a new method of 
handling and identification for 
quick-service laundries, has been 
developed by The Keyes-Davis 
Company. The system is said 
to cut processing time from 
break table to wrapping counter 
to about two hours. 

With the 
tives and 
washed individua))y. Alter wash- 
ing, the bundle 
and placed in a mobile cart with 


fugi 
are 


exception ot 
shirts, bundles 


is reassembled 


special compartments for each 
finishing 
Each finishing station receives 
work when it is ready to hand 
it. The small lot system is de- 


operation required 


signed to enable the breaker to 
release bundles in a continuous 
flow. 

Specially designed identifica- 
tion equipment is said to keep 
all articles under constant identi- 
fication yet requires no nets, and 
only shirts and fugitives are in- 
dividually marked. Labor sav- 
ings are said to pay for the sys- 
tem in a few months, 

A free booklet which explains 
every step of the Mark-Flow 
method is available The 
Keyes-Davis Company, P. O. 
Box 155, 74-1l4th St., Battle 
Creek, Mich 


from 


Samples of Permafiber 


Permatiber Corporation, 450 
Seventh Ave., New York, N. Y., 
has distributed sample books 
of Permafiber marking tag stock 
to jobbers of laundry and dry- 
cleaning supplies to acquaint 
them with the properties of this 
stock. Jobbers will be able to 
order 
from 


Permafiber stock 
sample books for 


tags of 
these 
their customers. 

Designed for laundering and 
drycleaning, the tag 
made in nine colors to 
through every process without 
bleeding. It 


stock is 
go 
fading or has a 
new non-oily surface said to 
take ink more swiftly and hold 
it better. The product also car 
ries the certified washable 
of the American Institute of 
Laundering 

Sample books of Permatiber 


seal 


are also available to plantown- 
ers who request them from the 


mannutacturer 


A new water-treatment device 
for use where water or boiler 
conditions do not justify es 
pensive mechanical proportion 
ing equipment to treat boiler 
makeup water has been deve) 
oped by Cyclotherm Division 
United States Radiator Corpo 
ation, Oswego, N. Y. 

This Chemical By-Pass Feed 
er is said to avoid excessive 
feed-pump wear by introducing 
water-treatment compounds on 
the discharge side of the boiler 
feed pump. The unit can be 
used to add either liquid o 
powdered water-treatment 
chemicals to boiler feedwater 
on any hot-water or steam gen 
erator, regardless of make. Th 
tank the By-Pass Feeder 
has a 2-gallon capacity. 

The unit is 
suited to low horsepower boil 


new 


on 


new especially 


ers, installations where 
inakeup water is added infre 
quently or in geographic 
where water composition does 


areas 


not demand exceptionally heavs 
treatment, It is tested to with 


stand pressures up to 200 p.s.i 


Jensen Introduces New Shell-less Unloading Washer 


The new Jensen-Wheeler 
she))-less unloading washer has 
been designed so that both wash 


and rinse water pass from the 


cylinder. 


cylinder through perforations in 


the side and near the end of the 
This perforated area 


is enclosed with a peripheral 
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housing except at the end of 
the cylinder, where it is closed 
off by a large circular or ring 
When 
discharges 
the soiled water and it is left 
open during rinsing. Clean water 


washing 


valve 


during 
opened, the 


valve 


enters one end of the cylinder 
and pushes soil out the opposite 
end. Soiled water is not filtered 
out through the load 

The machine can be loaded 
trom the top and quickly un- 
loaded from the bottom, ac- 
cording to the manufacturer's 
reports, Savings of water, sup- 
plies and time are also claimed 
for this new unit. 

Further information is avail- 
able from Jensen Manufactur 
ing Co., Palmyra, N. J. 


New Steam-Trap Line 


A new line of low, medium 
and high pressure steam traps 
has been introduced by Strong, 
Carlisle & Hammond Company, 
1392 W. Third St., Cleveland 
13, Ohio. 
Hydro-Flex 
new line is available in semi- 
steel, cast-steel and forged-steel 


Designated Strong 
steam traps, the 


construction for use on pressures 
up to 2,500 p.s.i. and tempera- 


tures to 1,100 degrees F, 


Marvel Adapts Filters 


a 


—- 


Marvel Engineering Co 
manufacturer of Marvel Syn 
clinal Filters, has 
adapted all models of its sump 
and line type filters (shown in 
photo) for water applications 
No changes have been made in 
the basic synclinal design, 

According to the manufac 
turer, maximum active _ filter 
area, longer periods of opera 
tion, absence of moving parts, 


recently 


simplicity of maintenance and 
other features that have suited 
the company’s synclinal filters 
to the filtration of oil in hy 
draulic and low-pressure liquid 
circulating systems have 
retained. The new filters are 
available for either sump or 
line installation in eight in 
dividual capacity — size 
from 5 to 100 g.p.m, Greater 
capacities can be attained by 
multiple installations. Choice 
of mesh is available in 
from coarse 30 to very fine 200 


been 


units 


sizes 


to handle various particle sizes 

Further information is avail 
able in Water Filter Catalog 
No, 300, which can be ob 
tained from Marvel Engineer 
ing Co., 625 W. Jackson Blvd., 
Chicago 6, TIL. 


Forse Develops One-Girl Shirt Unit 


A Bantam one-girl shirt unit 
designed specifically 
matic laundries, 
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and large laundries that can’t 
for auto- profitably handle special shirts 
drycleaners has been introduced by Forse 





| 


j vd 


f 














Come on in, 8 6 


the selling’s fine! 


Make it easy for folks in your community to 
find you. Reach them through the buying 
guide they depend on—the ‘yellow pages’ of 
the telephone directory. 


Your advertising messages in the ‘yellow 
pages’ put important information about your 
business in homes all over town. In addition 
to reminding old customers of your name, 
address and telephone number, they are a 
sure way for reaching newcomers and telling 
them about the services you have to offer. 


Adequate identification of your business 
in the ‘yellow pages’ will help increase sales. 
Talk it over with your ‘yellow pages’ repre- 
sentative. 


4 


A 


FOR FURTHER INFORMATION CALL YOUR / 
LOCAL TELEPHONE BUSINESS OFFICE. 





PeSSRSRRRESERBRRERREREEEaS 
NASHUA CORPORATION 


SURE-HOLD DIVISION 
Dept. F-7, 44 Franklin Street 
Nashua, New Hampshire 


= 


Your regular laundry customers make the best 
prospects for all your services, Use eye-catching 
printed shirt bands, in your own design or one 

of Nashua’s stock printed designs, to merchandise 
your special services, such as dry cleaning, 


rug shampooing, or fur storage. 


Nashua will design a special band tor you, at no 
obligation, featuring your trade-mark and a 
sales message. Simply send your trade-mark or 
letterhead. If you prefer, you can have Nashua 
stock bands printed with your firm name, 


Mail the coupon today! npga 


Enclosed is our trade-mark 
for use in designing a 
special self-sealing band, 
without ob‘igation to us. 


Please send samples and 
prices of Nashua self-seal- 
ing stock printed designs. 


(NAME OF LAUNDRY)... 
ADDRESS 

(NAME OF JOBBER) 
BY 


Equipment Corporation, 600 


W. 14th St., Anderson, Ind 
The Bantam consists of four 
machines: a collar- ult-yoke 
press, a body single 
sleever and a hand folder. In 
addition to handling all types 
of dress or sport shirts this 
unit will handle boys’ shirts 
size 8 or larger, Instantly ad- 


it re 


press, a 


justable to low pressure, 
quires less than 50 square feet 
of floor space. Layout can be 
in a straight line, L-shape or 
production de 
mands the _unit’s 
capacity can be increased by 
the double 
and 


U-shape. As 


increase, 


Forse 
semi-automatic 


adding 
sleever 
folder 
At a recent demonstration of 
the 
about 


unit, one girl produced 
45 shirts per hour. The 
used as a 
increased 


Bantam can also be 
two-girl unit with 


production 


New Ford Chassis 


Ford 
has 


Division of 
Motor Detroit, 
introduced its new truck series 
for 1955, including P-350 and 
P-500 parcel delivery chassis. 
The new chassis have the fol- 
lowing features: large glass area 
for wide visibility; steering col 
umn gearshift; low  floor-to- 
ground height for easy loading; 
Orscheln hand brake (standard 
P-500, available on the 


I< ord 


Company, 


The 


on the 


P-350) — tor satety; 
hinged panel above grille swings 
out for qui k access to radiator 
hose and filler cap; engine hous- 
ing tips back for easy access to 
engine, Automatic transmission 
is available at extra cost on the 
P-350, and power braking is 


optional on both models 


zreater 


Yarway Impulse Steam Trap 


Yarnall-Waring Company has 
introduced a new %-inch Yar- 
way impulse steam trap, the 
20-A, 


pacity 


designed with low ca 


to handle light conden 
sate loads 

The new trap is said not to 
freeze or air-bind on steam 
tracer line service and to give 
good performance on such other 
light load applications as unit 
heaters and clothing presses. It 
features small size, low 
working parts of stainless steel, 
and is designed for all pressures 
to 400 p.s.i. 

A descriptive leaflet may be 
obtained from Yarnall-Waring 
Company, 100 Mermaid Ave 
Philadelphia 18, Pa 


cost, 


Fowler Offers Uni-Mac Twin Washers 


Fowler Equipment Company 
has been appointed distributor 


in New England and the Middle 


Atlantic States of the Uni-Mac 


Twin, a new unit combining two 


individually controlled agitator 
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type washers with a 17-inch 
Bock extractor. 

The complete unit, which 
measures 28 by 60 inches, is de- 
signed to wash, jet-rinse and 
damp-dry 90 to 120 pounds of 
wash per hour. The Uni-Mac’s 
Floating Power mount is said 
to provide smooth operation 
without vibration; it is not 
necessary to anchor the machine 
to the floor. A_ safety brake 
automatically stops the extractor 
whenever the lid is raised. 

Further information on the 
Uni-Mac Twin can be obtained 
from Fowler Equipment Com- 
pany, 503 Main St., East 
Orange, N. J. 


New Catalog of Products 
By Bishop-Dryco-Davis 


LLntawan Bb 


—_ COMBINED 
Dryeo cainioe 


ere 1955 


wOasii OST-CUTTING Lauinmint 


FOR LAUNDRIES AND CLEANERS 


A 36-page combined catalog 
of G. H. Bishop Co., its Dryco 
Division and Davis Specialties, 
Inc., has been published, ac- 
cording to an announcement by 
D. A. Freeman, president. All 


174 products of the firms are 


arranged for easy reference. 
Complete specifications are 


given for each item of laundry 
and drycleaning equipment. The 
new catalog will be shown to 
laundry and drycleaning plant- 
owners by representatives of 
jobbers and distributors 


Larton Features Non-Stik 


Larton Products Co., Inc., has 
developed Non-Stik, an aerosol 
spray designed to keep hot-head 
surfaces, sleevers, puffers and 
steam irons smooth and to pre- 
vent sticky residues from col- 
lecting on their surfaces. When 
sprayed on equipment, Non-Stik 
leaves an invisible protective 
film coating on any metal sur 
face, hot or cold. It is said to 
leave no wax residue to oxidize 
and no accumulation to harden 
The product also keeps slickrails 
smooth and acts as a rust pre 
ventative, according to the man- 
ufacturer. 

Catalog No. 35, which de- 
scribes Non-Stik and other Lar- 
ton items, is available from 
Larton Products Co., Inc., 4234- 
6-8 Third Ave., New York 57, 
PM. ¥; 


Reliable Publishes Fur Storage Catalog 


pe eget samen e 


The new 1954-1955 fur 
storage and cleaning catalog of 
Reliable Machine Works, Inc., 
is now available. The booklet 
presents facts and figures re- 
garding the growth and profits 
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of this market for launderers 
and drycleaners. In addition, 
complete equipment _ illustra- 


tion and engineering data are | 


shown. 
According to Harold Fried- 


Reduce Floor Wear 
to a minimum 
Increase efficiency 
of employees 
Eliminate wracking 


of equipment 


They Give Many More 
Years of SERVICE + 


DARNELL 


CASTERS & WHEELS 


RUBBER TREADS .. . a wide choice of treads 


suited to all types of floors, including Darnello- 


prene oil, water and chemical-resistant treads, 
make Darnell Casters and Wheels highly 


adapted to rough usage. 

RUST-PROOFED .. . by the Udylite process, 
Darnell Casters give longer, care-free life wher- 
ever water, steam and corroding chemicals are 
freely used. 

STRING CUARDS .. . Even though string and 
ravelings may wind around the hub, these string 
guards insure easy rolling at all times. 
LUBRICATION . .. all swivel and wheel bear- 
ings are factory packed with a high quality 


grease that ‘‘stands up’’ under attack by heat 
and water. Zerk fittings are provided for quick 


grease-gun lubrication. 
192 pages of helpful information 
a book that should be in your files. 


DARNELL CORPORATION, LTD. 
DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, iiLINOIS 





Your local laundry supplier is stocking 
Anchor — Rome Nets 


Iselin-Jefferson Company, Inc. 


90 WORTH STREET, NEW YORK 13, N.Y. 
GALTIMORE «= BOSTON «= CHARLOTTE. «CHICAGO CLEVELAND «= ALLAS 
OFTROIT «KOS ANGELES «MONTREAL RGW ORLEANS PHILADELPHIA PORTLAND, Ont, 


ST. LOUIS SAN FRANCISCO TORONTO 


man, sales manager of the 
company, advances in the de- 
sign of professional fur clean- 
ing equipment for operation 
by unskilled labor have led 
many plants to open cleaning 
and storage departments. 
The catalog may be obtained 
from Department 8, Reliable 
Machine Works, Inc., 230 
Eagle St., Brooklyn 22, N. Y. 


Catalog of Equipment 


A catalog that describes 
many new items added to its 
line of steel shelving, cabinets, 
trucks, bins, stools and other 
storage and maintenance 
equipment has been issued by 
Bernard Franklin Company, 
Inc. 

The catalog 
tailed information on applica- 
tions, construction and specifica- 
tions designed to help solve 
storage and handling problems. 
Complete engineering layout 
assistance is also offered with- 


includes de- 


out obligation. 

Free copies of the catalog 
H4 are available from Bernard 
Franklin Co., Inc., Dept. 17- 
10, Bath and Hedley  Sts., 
Philadelphia 37, Pa. 


Match-Book Promotion 


“Lucky Matches,” a new 
type of match book that con- 
tains 15 sticks on which are 
printed complete poker hands, 
have been introduced by Lion 
Match Company, Inc. Players 
select sticks from the match 
book and compare hands as in 
a regular poker game. Any 
number of people may partici- 
pate and any number of poker 
variations may be played, ac- 
cording to the manufacturer. 

Lucky Matches have space 
for imprinting the front 
cover and also room for adver- 
tising slogans. The minimum 
order is a case of 2,500 match 
books. Specially designed cov- 
available for larger 


on 


ers are 
orders. 

Further information is avail- 
able from Horace Klafter, Lion 
Match Company, Inc., 250 W. 
57th St., New York 19, N. Y. 


New Identification Unit 


A new machine designed to 
give temporary identification has 
been introduced by Textile 
Marking Machine Co., Inc. The 
Thermo-Seal Tag-O-Mati« 
makes its own tags from Ther- 
max Taperoll, imprints them, 
and heat-seals them to the gar- 
ments. 

A Thermax tab is automati- 
cally stuck onto the inside left 
end of each tag, but not on the 
laundry piece. Its nonadhering 
end provides a grip for flicking 
off the tag at bundling. 

Thermax Taperoll has its own 
adhesive that heat-seals without 
the use of solvents. Its adhesion 
and printed code are not affected 
by washing solutions. This 
Taperoll is made in 10 colors. 

Thermax Tabroll supplies tabs 
in 10 colors on Thermax tags. 
There are 100 tag-and-tab com- 
binations. 

Illustrated literature is avail- 
able from Textile Marking Ma- 
chine Co., Inc., 246 Walton St., 
Syracuse, N. Y. 


New Bishop Marker 


The Junior Mobilmarkr has 
been developed by G. H. Bishop 
Co. for marking in the dryclean 
ing department. 

The unit can be rolled right 
up to the work, making it possi- 
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ble to mark anywhere in the 
plant. The Mobilmarkr requires 
47 by 32 inches of floor space; 
its bin holds 120 pounds of 
wools, 60 pounds of silks. The 
hopper door lowers to become 
a marking table and the unit 
features a swing-out arm for 
specials and a hook for hang- 
ing belts and ties. According to 
the manufacturer, this marking 
unit saves 50 percent of mark- 
ing costs and reduces mixups 
and errors. 

Further information is avail- 
able from G. H. Bishop Co., 


Wilson Stain Remover 


ExGo, a new liquid for re- 
moving stains from X-ray and 
developing — solutions, 
medicine and other silver-ni 
trate-base stains, has been de- 
veloped by A. L. Wilson Chemi 
cal Co., Kearny, N. J. 

The product is said to be easy 
to use and safe for all fabrics 
and colors. Stained articles can 
be immersed in slightly heated 
ExGo or ExGo can be applied 
with a dropper to small stains 
without 


photo 


ExGo can be reused 


1600 Foster St., Evanston, Ill. losing its effectiveness 


Herman Redesigns Routemaster Body 


Company. Ac- 
Courtney 


line of Herman Body 
control cording to L. H. 
vice-president and 


A new redesigned 
Routemaster forward 
bodies has been introduced by 


33 


NO OTHER WASHER CAN MATCH 
THESE 33 HENRICI FEATURES 


@ Flat Sided Cylinder @® Great Agitation @ Unequalled 
Supply Intermix @ ‘Dished" Cylinder Heads @ "Spray 
Action" Ribs @ “Tumble Barrel" Roll @ More Cylinder 
Perforations @ Stainless Steel Construction e@ Faster 
Cylinder Speed @ “Hypercent" Mixing Chamber* @ Full 
Safety Features @ Full Diameter Cylinder Trunnions 
@ Complete Inching Control @ Easy Unloading @ Indi- 
vidual Replaceability of ali Cylinder Parts @ Single or 
Double End Drive @ Combination V-Belt and Roller 
Chain Drive with Full Take-up Features @ Special 
Laundry Reversing Motor with Brake and Unit Control 
Device @ Ball Bearings Throughout @ Sliding Shell 
Door for Each Cylinder Pocket @ Solid-Welded Life-Time 
Leakproof Shell @ Extra-Wide Cylinder Doors (choice 
of sliding or hinged types) @ More Lifting Ribs @ Right 
or Left Hand Controls @ Self-Cleaning, Easy-to-Get-At 
"Simplex" Foot Treadie Dump Valve @ Wide Supply 
Troughs @ Water Seals on Trunnions @ Outboard Bear- 
ing Housings @ Cylinder Interior Free of Rivet Heads or 
Welding Seams @ Compact Design of External Parts 
@ Water Manifold Full Length of Washer with Inlets for 
Each Cylinder Pocket @ Adjustable Bottom Cylinder Door 
Steps @ Lifting Eyes on Each End of Shell 


“NOTE: an exclusive feature of the Henrici ‘Cyclone’ model only 


HENRICI 
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general 


manager of the company, the foot interior load space lengths 


designed fur Inside width is 78 inches and 


standard for 


new bodies are 
mounting on all 
ward control truck 

Available in 
num construction, the 
are made in 8-, 10- 


height is 70 inches 

Complete literature and spe- 
details are offered by Her- 
man Body Company, 4400 


Clayton Ave St. Louis, Mo 


4 hassis. 


steel or alumi- cific 


bodies 
and 12 


Laundry Education Course 


Training for all professional laundry personnel is avail 
able in the American Institute of Laundering’s new laundry 
education course scheduled for January 31 through April 
8 at Joliet, Ill. Two weeks will be spent on each of the fol 
lowing subjects: laundry identification and washing; laundry 
finishing; laundry sales and advertising; laundry office op 
erations and general laundry management. Students may 
enroll for any or all of the subjects. Tuition for the full course 
is $325. The fee for individual subjects is $85. 


Field Management Conference 


Another of the American Institute of Laundering’s field 
been scheduled for Friday 
Saturday and Sunday, January 7 through 9, at the Hotel 
Kansas City, Mo, The Associated Cleaning 
and Laundry Services of Missouri, Inc., the Kansas 
Cleaners and Launderers Association are cooperating with 
the AIL in staging the conference. 

Among the subjects covered will be personnel, sales, of 
fice methods, production and taxes. AIL staff members who 
will speak are Cecil Lanham, A. L. Christensen, Bob Brown 
Bill Mercer and Russell Registrations are being ac 
cepted at AIL’s membership department in Joliet, Il 


management conferences has 


Continental in 
and 


Rose 


OUTSTANDING FEATURES 
make HENRICI the LEADER f 


illustrated is the 42 x 108” Henrici ‘Cyclone’ model 
Stainless Steel Washer (3 pocket, 3 door) complete 
with automatic float-type valve, Henrici ‘‘Rinsometer”’ 
for automatic control of dump valve, heavy-duty 
reversing-type motor with 2-way push button control, 
thermometer and steam valve and piping. Capacity 


510 Ibs. dry weight 


Send for catalog 


LAUNDRY MACHINERY CO. 
12 HENRICI ST., BOSTON 26, MASS. 








from the 


ALLIED TRADES 











Commercial Laundries Are Subject of Lever Display 


commerce ial 
in helping 
“Live 


The role that 
laundries can play 
the American housewife 
a Life of Luxury” is the theme 
of a display in the lobby of 
Lever House in New York City. 

I'wo banners prominently fea- 
“You can live 
permitting 


tured proclaim 
a life of luxury by 


the Lux laundry in your neigh- 
borhood to do your heavy wash 
work. A Lux laundry is a laun 
dry especially selected by Lever 
Brothers Company that washes 
everything in gentle Lux flakes.” 
At a booth inside the lobby, in- 
formation the location of 
Lux laundries is handed 


on 
out. 


Lewis Nationa! Holds Boston Clinic 


Che largest number of visitors 
ever to attend a Lewis National 
laundry and drycleaning clinic 
visited the company’s clinic held 
in the Hotel Bradford in Boston, 


November 6 and 7. Twenty-five 
manufacturers participated in 
the demonstrations, and many of 
the machines were shown in 
actual operation 


Atlas Executives Elected by Board 


Che board of direc tors of 
Atlas Powder Company, Wil- 
mington, Del., has elected Ed- 
ward J. Goett a director and 
vice-president in charge of the 
Chemicals, Darco 
Development 


company’s 
and Commercial 
Departments. 

W. Clayton Lytle 
named general manager of the 
Atlas Chemicals Department, 
succeeding Kenneth E. Mulford, 


has been 


84 


who was appointed assistant to 
Mr. Goett. 

Replacing Mr. Lytle as gen 
eral manager of explosives 1s 
Max E. Colson, formerly dire« 
tor of operations 
Willis E. Collins, formerly ex- 
plosives sales director, was ap- 
pointed assistant general man- 
ager of the Explosives Depart- 
ment, and Harry L. Moat was 
director of explosives 


explosis es 


named 


production. George W. Thomp- 
son, formerly assistant to Mr 
Collins, will serve as director of 
explosives sales. 


Free Plant Demonstrations 
Offered by Davis 


Arrangements have been made 
by Davis Specialties, Inc., 
Evanston, Ill, to have jobber- 
salesmen demonstrate the Free 
man Fabric-Safe Doubleplate 
for operators in their own finish- 
ing departments, it has been an- 
by D. A. Freeman 
president of the company. 

According to Mr. Freeman, 
most distributors’ representatives 
now carry a Doubleplate with 
them on their calls and are pre- 
pared to give free booklets de- 
scribing the press plates to 
plantowners and their press op- 


nounced 


erators 


New Hoffman Distributor 


U. §S. Hoffman Machinery 
Corporation, 105 Fourth Ave., 
New York City, has appointed 
Hoffman Machinery Distributors 
of New York, Inc., 11 Canal 
Pl., Bronx 51, N .Y., a distribu- 
tor, according to an announce- 
Louis Lichtman, di- 
sales manager of the 
laundry and drycleaning divi- 
sion of U. S. Hoffman. 

The distributorship is in line 
with the company’s recently es- 
tablished policy of creating 
area-distributor organizations for 
handling sales and service on 
Hoffman equipment. The new 
distributing company will be 
headed by Leo Brenner and 
Dave Graham, former Hoffman 
sales representatives in the New 
York territory. 


ment by 
vision 


International Harvester 
Announces Staff Changes 


The following personnel 
changes have been announced 
for International Harvester 
Company, Chicago, by R. M. 
Buzard, manager of sales, mo- 
tor truck division. 

J. O. Lambeth, formerly dis 
trict manager at Charlotte, 
N. C., has been transferred, in 
the same capacity, to Nash- 
ville, Tenn. C. T. Helin, form- 
erly district manager at Hous- 
ton, Tex., replaces Mr. Lam- 
beth. The new Houston district 
manager is J. S. Turner, who 
previously served assistant 
district manager in Shreveport, 
La. P. C. Johnson, formerly 
district manager at San An- 
tonio, Tex., been trans- 
ferred in the same capacity to 
Birmingham, Ala. H. T. Rosell, 
formerly assistant manager at 
San Antonio, succeeds Mr. 


as 


has 


Johnson as district manager of 
that office 

Other appointments include 
the transfer of Hugh Hanks, 
formerly assistant district man- 
ager at Lincoln, Neb., to 
Omaha in the same capacity. 
J. M. Coyle has been named 
assistant district manager at 
Lincoln. He was formerly sales 
promotion supervisor of the 
Omaha district. 


Contat Joins Pennsalt 


_ 


JOHN K, CONTAT 


John K. Contat has been ap 
pointed sales-service representa 
tive of the Laundry and Dry 
cleaning Department of the 
Pennsylvania Salt Manufactur- 
ing Company, Philadelphia, ac- 
cording to an announcement by 
J. Stanley Hall, sales manager. 
Mr. Contat will cover Houston, 
Beaumont, Bryan, Galveston, 
Orange and Port Arthur, Tex. 

In his new capacity, Mr. Con- 
tat will handle Pennsalt’s line 
of laundry and _ drycleaning 
products. He is well known in 
trade circles throughout Texas, 
where he served as a plant su- 
perintendent for many years. 


Player Tests Net Strength 





Escott, president of 
Nylonet Corporation, Miami, 
Fla., watches as Quintana, 
Cuban star at Miami Jai Alai 
Fronton, registers 57 pounds of 
pressure against a new net pro- 
by Nylonet. Jai alai 


Lewis 


duced 
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“TAX GEARED TERMS” 


WHAT DOES IT MEAN? 


It means that you can operate one or a dozen of THE WORLD’S 
ONE AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC 








WASHERS in YOUR laundry at rates for usage equal to the 





depreciation on the equipment and charge off as current operat- 
ing expense, EVERY DOLLAR YOU PAY. 





That leaves all of your operating capital right in the business 
for use every day—while you are increasing your earnings with 
the most modern equipment available. 


players can throw the ball at 
speeds upwards of 150 miles an 
hour, yet at both close and long 


You'll like your new Robot too! 
200——300——400 pound washers available without delay. 


Address all inquiries to: 


Box No. 349, Chambersburg, Penna. 


range this new laundry net was 
said to withstand all shock and 
pressure, 


Wyandotte Chemicals Representatives Honored 


Six J. B. Ford Division repre- 
sentatives of Wyandotte Chemi- 
Corporation 25- 
year service watches at a ban- 
quet honoring them, their wives 
and husbands. 

From left to right in the photo 
above they are: (front row) 
Ford Ballantyne, Jr., vice-presi- 
dent, Wyandotte Chemicals, and 
general manager, J. B. Ford Di- 
vision, who helped present the 
watches; Mrs. Evelyn Allen, sec- 
retary to Mr. Ballantyne, and 
Fred Tholen, manager. 


cals received 


sales 
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Standing are: Keith L. Boyd, 
Harrisburg, Pa.; Charles T. Du 
mont, Cincinnati; Morgan J 
Canniff, Philadelphia; William 
J. Wilson, Montreal. 


Allied Trades Ciub Meets 
The Allied Trades Club of 
Connecticut met in Hartford on 
October 28 and discussed the 
AIL membership drive, which 
all the members agreed to sup 
port, 
Herman 


Weiss of Pennsyl 


vania Salt Company and Thomas 
Murphy of Stamford Chemical 
Company accepted for 
membership. Mrs. Althea 
Wheeler, executive secretary of 


were 


the Connecticut Launderers and 
Cleaners Association, was a 
guest for the evening and told 
of plans for the New England 
regional launderers’ and clean 
conference scheduled for 


3 and 4 


ers 


December 


Fry Brothers Moves 

The Cincinnati home office of 
The Fry Brothers Co. has moved 
from 1728 Dana Ave. to 3600 
Cardiff Ave., Cincinnati 9, Ohio 


Reliable Jobber Policy 
Reliable Machine Works, Inc 
has announced that sales of its 
fur cleaning, glazing and storage 
equipment to laundries and dry 
cleaners will be serviced by local 
distributors to better 
Harold Friedman, sales 
manager of the company, has 
stated that there are 
this 


be en approved by 


Insure 


service 


a few ex 


ceptions to new policy 
which have 
the distributors, because of spe 
cial circumstances. 

Names of local distributors 
are available from Reliable Ma 
chine Works, Inc., 238 Eagle 


oe Brooklyn oe WN, Y. 


ROBOT LAUNDRY MACHINERY SALES 


Lewis Joins Uni-Mac 


BUFORD LEWIS 


Uni-Mac 
dale, 


Lewis 


Co., Fort Lauder 
Fla., has appointed Buford 

general Mr 
‘Lewis was formerly president of 


Buford Co Nashville 


Tenn., advertising, public 
I 


manager 


Lewis 
rela 
tions and sales promotion com 
pany 

In innouncing his new 


Mr 
Uni-Mae Co. is in the process ol 


pro 
gram Lewis reported that 
and plans to back 
of the Uni-Mac 
with a ile 


expanding 
the 


washer 


sale Twin 


and mer 
The 


through 


( h an d l 
will be 


Siny Canipaign 


sold 


washe I 
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FOR LONGER LIFE ON PRESS AND MANGLE 


insist on 


‘PEERLESS’ 


BRAND 


COTTON COVER DUCK 
COTTON COVER CLOTH 


IN WANTED SIZES AND WEIGHTS 


AVAILABLE THROUGH 
- YOUR SUPPLY JOBBER 


Top quality, durable products developed expressly 
to give superior service for long periods. Perfected 
to produce a fine, smooth finish on all types of work. 
Also manufacturers of INDUSTRIAL TEXTILES such as: 
HOSE AND BELT DUCKS © YARNS * CHAFERS * THREADS « 
SHEETINGS * COATING FABRICS * WRAPPING TWINES 
* DIVERSIFIED COTTON FABRICS 


THOMASTON MILLS, THOMASTON, GEORGIA 
New York Office: 40 Worth Street 








BOCK 
EXTRACTOR 


Insist On A Bock 
and 


You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 


_ ie sa 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 20” 








Write, wire 
or phone for 
complete 


information. 


Each of these 
models can be 
added individu- 
ally or as 

a unit. 


SUPERMATIC 
SHIRT UNIT 


AJA 


Conversion 
diagrams 


sent free 
on request. 


WESTERN LAUNDRY PRESS CO. SALT LAKE CITY, UTAH 
Manutacturers of AJAX Laundry Presses Since 1929 


established laundry equipment 
distributors throughout the 


country 


Hungerford & Terry 
Names Murphy to Ohio 


R. D. Murphy, 6801 Euclid 
Ave., Cleveland 3, has been ap- 
pointed representative of Hun- 
gerford & Terry, Inc., in north- 
ern Ohio. According te S. F. 
Alling, general 
Mr. Murphy has had many years 
of experience in the water-con- 
ditioning field and is particularly 
capable of discussing the com- 
pany’s line of water-treating 
with customers in 


sales manager, 


equipment 
that area. 


Prosperity Appointment 


Big 


DEAN C, CUTSHALL 


The Prosperity Company, Inc., 
Syracuse, N. Y., has announced 
the appointment of Dean C. 
Cutshall as sales representative 
and service engineer in the In- 
diana territory. He will assist 
Jim Casler, longtime Prosperity 
representative in that area. 

For eight years Mr. Cutshall 
was employed by Cutshall Dry 
Cleaners, Glens Falls, N. Y., 
owned by his brother. While 
working there he completed a 
course at the NID, After his 
discharge from the Air Force, 
Mr. Cutshall served with several 


machinery manufacturers. 


New Colgate Laboratory 


Establishment of 
divisotopes laboratory for basic 
detergents 
has been 

Colgate- 


a new ra- 


research in 
and toilet articles 
announced by the 
Palmolive Company of Jersey 
City, N. J. The new installation, 
which will be headed by Dr. 
Manno F. Nelson, is located 
in New Brunswick, N. J. 
Radioactive isotopes will be 
tracers in laboratory 


soaps, 


used as 
tests of how various ingredients 
work. The information obtained 


will eventually be used to de 


velop improved formulas and 
efficient manufacturing 
processes. 

Among the problems to be 
tackled is the efficiency of de- 
tergents in removing dirt. This 
can be checked by putting a 
tracer into lamp black and 
soiling a strip of cloth with it. 
After the strip is washed in the 
detergent, it is checked for the 
presence of the isotope. Even 
though the cloth seems white 
there may be invisible particles 
of dirt remaining which the 
isotope detector will show up. 


more 


Pilcher Joins Huron 


Henry O. Pilcher has been 
appointed to the Midwest sales 
staff of Huron Milling Company, 
New York City, according to an 
announcement by Glenn Free- 
man, sales manager, specialty 
sales. 

Mr. Pilcher will sell Huron’s 
Velvet Rainbow starch to laun- 
derers in Colorado, Kansas and 
parts of Missouri, Illinois, Ne- 
braska and Wyoming. His ap- 
pointment furthers Huron’s pro 
gram of emphasizing sales and 
service of this product in the 
Midwest. 


Hercules Election 


Three new members have 
been elected to the board of 
of Hercules Powder 
Company, Wilmington, Del. 
The new members are: L. W. 
Babcock, director of personnel 
for the company; John E. 
Goodman, treasurer; Ernest S. 
Wilson, director of engineering. 


directors 


Detrex Names Haven 


T. KENNETH HAVEN 


T. Kenneth Haven, former 
executive vice-president _—_ of 
Reichhold Chemicals, Inc., has 
been appointed vice-president 
of Detrex Corporation, Detroit. 

A. ©O. Thalacker, Detrex 
president, has stated that Mr. 
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Haven will study proposed ex- 
pansion programs in this coun- 
try as well as foreign trade in- 
vestigations and their ensuing 
operations. 

Mr. Haven is a founding di- 
rector of the Ferndale ( Mich.) 
National Bank, a director of 
Temprite Products Corpora- 
tion, Birmingham, Mich., and 
a trustee of Grace Hospital, 
Detroit. Mr. Haven is a grad- 
uate of the University of Mich- 
igan, from which he also re- 
ceived a Ph.D. degree in 1940. 


Koehler Joins Phoenix 


WALTER A. KOEHLER 
Walter A. Koehler has joined 


Phoenix Products Company, 
Milwaukee, to assume direc- 
tion of the packaging division 
serving the laundry and dry- 
cleaning industries as 
general merchandising fields. 
Mr. Koehler has been as- 
sociated with the paper proc- 
essing and packaging industry 
for over 16 years and brings to 
his new post the benesit of 
wide experience and knowl- 
edge of the field. 


well as 


Westinghouse Names 
Birchard Vice-President 


The appointment of Paul I 
Birchard as vice-president and 
general manager of Westing- 
house Air Brake Company's Le 
Roi Division, Milwaukee, has 
been announced by Edward O. 
Boshell, chairman and president 
of the company. Mr. Birchard 
will replace Edward J. Green, 
who has been temporary gen- 
eral manager of the division 
since the resignation of T. O. 
Liebscher, former president of 
the Le Roi Company. 

On October 1 Le Roi, which 
manufactures air compressors, 
internal combustion engines and 
tools for the construction and 
mining industries, was reorgan- 
ized as a division of Westing- 
house Air Brake. Mr. Green will 
return to Westinghouse head- 
quarters in Pittsburgh to resume 
his post as executive assistant to 
the president. 


Diamond Promotes Two 


Diamond Alkali 
Cleveland, has announced the 
promotion ot repre- 
sentatives to managerial posts. 

Kemble S. Lewis, for the past 
two years assistant branch man- 
ager of Diamond’s Chicago 
sales office, becomes sales man- 
ager of the Plastics Division. He 
will be responsible for polyviny] 
chloride sales, reporting 
to A. L, Geisinger, vice-presi- 
dent and general manager of 
the division. 

Succeeding Mr. Lewis as as- 
sistant branch manager in Chi- 
cago is Olin Smith, who 
been a special staff assistant in 
the sales department at Cleve- 
land. He will report to E. J. 
Mills, Chicago branch manager. 


Company, 


two sales 


resin 


has 


Southern Mills Moves to Larger West Coast Office 





Southern Mills, Inc., Atlanta, St. for better service to cus- 


Ga., has announced that its Los 
Angeles office and warehouse 
have moved to larger 


quarters at 1641 S$. McGarry 


been 


December 15, 1954 
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charge of 


tomers. 


Cleveland, West 
continues in 
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Parker H. 
manager, 
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Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
*& Immediate Shipments 
% Complete Dealer Coverage 
*% A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


Ask your 
dealer for 
your copy of 
this NEW 


RISDON 


REMO 
CATALOG 


NAUGATUCK, CONN. 





56 Years Service to Laundries 


PROVIDING 


Indelible Inks 
Linen Markers 


EVERYTHING FOR SUPERIOR 
Marking of Linens, Uniforms 


Metal Dies 
Pens 


Write for free booklet ‘Avoid Linen Losses"’ 


APPLEGATE 
CWEMICAL COMPANY 
_.¥ 








5632 HARPER AVE. iad 





7 fmau! MARKING PEN 


PERCHLORETHYLENE 


and 


CHARGED SYSTEM 


MODEL GR50 

GREEN INK 
ONLY. This mark. 

ing pen is es- 

pecially designed 

for drycleaners only using per- 
chiorethylene and ‘‘charged 
system”’. 

WARNING—This green ink 
will not stand up in wet wash 
or laundry. 


SAMUE: TAUBMAN & CO. | WEST 34th ST., HW. Y. 1, M. Y. 


CHICAGO 37, iLL. 


FOR DRYCLEANING ONLY 


| 














«+-- TO OUR FRIENDS 


AND ASSOCIATES 
IM THE INDUSTRY 


OUR VERY BEST WISHES 
For The HOLIDAY SEASON 


Good Health...Prosperity... 
and the wish that the future 


will continue the same 


fine relationships we have 
enjoyed in the past. 








BULLDOG LINE 


Metal Press Pads 
FLAN-L-TEX 
METAL PRESS PADS 
ASBESTEX COVERS 
BULLDOG NYLON PRESS COVERS 


MET-L-FLAN TOP PADS 


XxX. S. SMITH ... 








“FOR TEMPORARY IDENTIFICATION — 


THERMO-SEAL 


TAG-O-MATIC 


with Thermax Tape and Tabroll 


TAG-O-LECTRIC (Power Stapling) 


with Tag-O-Lectric Fiberoll and Staples 


TAG-O-MATIC 


Tag-Making and Marking Machine 
with Tag-O-Lectric Fiberoll 


“FOR PERMANENT IDENTIFICATION = 


RIBBON-RITE MARKING MACHINE 


All Textiles Machines use indelible Ribbon-Pite Ribbons 

Write lor Free Booklet on TEMPORARY IDENTIFICATION 
TEXTILE MARKING MACHINE Co., inc. 
246 Walton Street, Syracuse 2, New York 





serves supply and equipment 
distributors with Cottonblossom 
padding, pads and covers, feed 
ribbons, nets, flannel, canvas 
baskets and hampers, tape and 
other laundry and drycleaning 
textiles. 


| Truck Leasing Increases 


Joseph J. Stedem,  vice- 
president of Hertz Truck Leas- 
ing System, Chicago, has re- 
ported that laundries and dry 
cleaners will lease 3 percent 
more trucks this y:ar than in 
1953,. He pointed + that 
leasing relieves bus!n« firms 
of major truck worries. t re 
leases capital for other pur- 
poses and allows executives to 
devote full time to their own 
businesses. 


New Hercules Officials 


Hercules Powder Company, 
Wilmington, Del., has elected 
John J. B, Fulenwider a vice- 
president and member of the 
company’s executive committee, 
Named to succeed Mr. Fulen- 
wider as general manager of the 
Cellulose Products Department 
is Elmer F. Hinner, manager 
of the Virginia Cellulose Depart- 
ment since 1950. Edward G. 
Crum, assistant general man- 
ager of the Cellulose Products 


Department, was named gen- 
eral manager of Virginia Cellu- 
lose to succeed Mr, Hinner, 


Pennsalt Adds Personnel 

Pennsylvania Salt Manufac- 
turing Company, Philadelphia, 
has made three additions to its 
Laundry and Drycleaning De- 
partment staff, according to J. 
Stanley Hall, sales manager. 

Lloyd A. Glidden, former 
owner of Fashion Cleaners, Du- 
rant, Okla., will represent the 
company in the Southwest with 
headquarters in Oklahoma City. 
Herman R, Weiss, former man- 
ager of Terminal Shirt Laundry, 
New Hyde Park, N, Y., will 
cover the New York City area. 
Previously associated with Cum- 
berland Laundry in Maryland, 
Berill Friedland will serve Penn- 
salt accounts in the Philadelphia 
area. 


Atlas Appoints Rose 

Atlas Powder Company, Wil- 
mington, Del., has announced 
the resignation of Dr. J. Peter 
Kass as director of research. Dr. 
Kass will continue to serve as 
special consultant on the com- 
pany’s food research program. 

Dr. Robert S. Rose, Jr., who 
joined the Atlas Research staff 
in 1935, has been named acting 


director of research. 


Clinton Opens New Offices, Warehouse 


Clinton Foods, Inc., recently 
opened its new offices, ware- 
house and filling station at 
1755 N. Hoyne Ave., Chicago, 
Ill. The building has about 20,- 
(00 square feet of area with 
storage space for 20 cars of 
dry products, such as the Clin- 


tose laundry starches. Modern 


stainless-steel tanks provide 
storage space, and all handling 
equipment is also of stainless 
steel, 

The office will be headquar- 
ters for the Central division un- 
der E. C. Alderson and for the 
Chicago district under R. E. 
Mikkelsen. 


Convention Calendar 


p> hhh hi _ __=—>>>> >» __ ELE E|===== 


National Institute of Rug Cleaning 
Statler Hotel 


New York, 


New York 


January 15-17, 1955 


Canadian Research Institute of Launderers & Cleaners 
Chateau Laurier Hotel 


Ottawa, 


Canada 


January 16-18, 1955 
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South Carolina Association of Launderers and 
Cleaners, Inc. 
Joint Convention With the Carolinas, Georgia and 
Florida Associations 
Columbia Hotel 
Columbia, South Carolina 
January 19-20, 1955 


Louisiana Laundry & Cleaners Association 
Virginia Hotel 
Monroe, Louisiana 
January 21-23, 1955 


Minnesota Institute of Laundering and Cleaning, Inc. 


Nicollet Hotel, 


Minneapolis, Minnesota 
January 29-30, 1955 


North Carolina Association of Launderers and 
Cleaners, Inc. 
Washington-Duke Hotel 
Durham, North Carolina 
February 11-12, 1955 


Mid-West Cleaners and Launderers 
President Hotel 
Kansas City, Missouri 
February 17-19, 1955 


American Institute of Laundering 
Young Men’s Conference 
La Salle Hotel 


Chicago, Illinois 


March 1-2, 1955 


National Institute of Drycleaning 
Chicago, Illinois 


March 3-6, 1955 


New England Linen Supply Association 
Hotel Somerset 


Boston, Massachusetts 
March 11-12, 1955 


Texas Laundry and Dry Cleaning Association 
Texas Hotel 
Fort Worth, Texas 
March 16—18, 1955 


Massachusetts Laundryowners Association 
Hotel Statler 
Boston, Massachusetts 


April 1-2, 1955 


North Dakota Laundry Owners Association 
Prince Hotel 
Bismark, North Dakota 
April 15-16, 1955 


Southern Laundry & Cleaners Association 
Captain Shreve Hotel 
Shreveport, Louisiana 

April 15-17, 1955 


New York State Launderers and Cleaners 
Association, Inc. 
Park Sheraton Hotel 
New York, New York 
April 28-30, 1955 
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IT’S ECONOMICAL ! 
UNI-MAC TWIN 


Imagine, a really practical 3-in-1 
wash and damp-dry unit with 8 


TIMES the capacity of an ordi- 


nary home unit. Basket holds 12 

Ibs. dry weight . . . 20 MORE 

THAN OTHERS! Handles bun- 

dles as units, saves marking and 

net costs, Washes, rinses, damp- 

dries 90-120 Ibs. per hour . 

saves time, increases profits! write for full details on . . . 

AMERICA’S MOST ADVANCED WASHER! 


UNI-MAC CO. + P.0. BOX 4977-A + FORT LAUDERDALE, FLA. 


NO LINER NEEDED 


with GROSS STAR 
ALUMINUM GRID-PLATES 











up to 46”..$14.85 
mushroom... 11.00 


over 46"... 19.25 


Perfect heat and steam control are attained 
through the exclusive metal, vent-spacing and 





pressing surface of Gross Star Plates. No grid 


from your jobber plate liner is needed with any press 








GROSS STAR GRID PLATE: ju: Better P 
L. BEWASTOCK CO 


1700 S STATE SY CHICKSGO 16. WL CANUBE 46-6022 











The fight against polio 
is being won, But... 


Lis « GIGGEPC Job Now f 


Join the 
MARCH OF DIMES 


Leg 
January 4 4 


Polio prevention is a growing reality. It's 


a bigger job now, because there's more aft 
stake for you, for the stricken, and for 


healthy children everywhere. 


Fight Polio. in 55/ 
: Join lhe 


MARCH OF DIMES 


January Re | 




















FOR QUICK-SERVICE PLANTS 


Key-Tag’s Model A-15 


FLAG CHECKING 
ADIT 


@ faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


cHeck’ 


5 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE LOCK MAKES 
MISTAKES IMPOSSIBLE 





These hel pful booklets 
Can Show YOU HOW To: 


> Solve special problems 
> Train new help 
> Make more money 


1. “How To Clean Cotton Rugs”......$ .25 
step-by-step instructions for handling 
shag rugs 


“Manual for Training Silk Finishers”. 1.00 


how to turn out top quality finishing 
on all garments 


“Profitable Alterations” .......... 


how to make money on repairs 


“The Laundry Primer” ............ 


ABC’s of washroom operation 


“Storage for the Drycleaner” ...... .50 


guide to vault installation and operation 


“Guide To Plant Layout”.......... 1.00 


in color; how te make your drycleaning 
plant more efficient 


“How To Train Finishing and Folding 
Operators in the Laundry”......... 1.00 


shirts, flatwork, wearing apparel— 
how to produce top quality finishing 


For one or more of these informative 
books—circle number and mail coupon 


STARCHROOM LAUNDRY JOURNAL 
$-12 


50 


50 


304 East 45th Street, New York 17, New York 
Send bocks indicated below. 
My check for _. enclosed. 


[1] |2| 3] [4] 5] 
ed ad Las Le J 


ua 


{ 








ONE LAY 
SLEEVER 


UNIPRESS 


Slip on sleeves...Clamp 
cuffs...Press Button > 

Two sleeves quality finished 

in seconds... AUTOMATICALLY! 











Diaper Service Institute of America 
Hotel Statler 
New York, New York 
May 1-4, 1955 


Illinois Laundry Association 
American Institute of Laundering 
Joliet, Ilinois 
May 5, 1955 


Linen Supply Association of America 
Ambassador Hotel 
Los Angeles, California 
May 10-13, 1955 


Obituaries 


Ben H. Gray, Sr., owner and manager of Right Way Laun- 
dry, Abilene, Texas, passed away recently. In 1927 Mr. Gray 
and the late Orion Major became partners in Right Way Laundry 
and established Supreme Cleaners and Laundry during World 


| War II. They dissolved the pattnership about eight years ago, Mr. 


Gray becoming operator of Right Way and Mr. Major of Supreme. 

Mr. Gray was a member of the Abilene Chamber of Commerce 
and the Abilene Kiwanis Club. His wife, four sons and three 
brothers survive. 


George Maidman, operator of a Philadelphia laundry, died 
on November 10. Mr. Maidman was a member of the Allied 
Laundrymen’s Association and a Mason, Surviving are his wife, 
a son, a daughter, his father, a brother and a sister. 


James H. Murphy, 78, president of the Ontario Laundry Co., 
Toronto, Canada, died recently at his home. He was a member of 
the Toronto Board of Trade and the Ontario Laundry Owners 
Association. He leaves his wife, two daughters and a son 


Louis D. Murphy, 71, for 40 years the owner and operator of 
Crescent Laundry in Portland, Oregon, and laundries in Longview 
and Kelso, Washington, died of a heart condition at his home. 
Survivors include his widow, a daughter and two sisters. 


Max Troy, 77, vice-president and chief engineer of Cascade 
Laundry Company, Brooklyn, New York, died after a long illness. 
Mr. Troy joined Cascade over 25 years ago. He invented several 
mechanical devices in connection with power laundry machinery 
and ‘was frequently called upon as an engineering consultant by 
other laundries. Mr. Troy was a member of the American So- 
ciety of Mechanical Engineers and the American Society of 
Military Engineers. 

His wife, three sons and two daughters survive 
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FAMOUS LAST WORDS: 


A 





Whats al 


rush 2 


Let’s face it—they won’t send out advance [-] Enlist the help of your local Civil Defense 
warning notices of atom-bomb attacks. They Director. 
just sneak over and let go when we’re least Check contents and locations of first-aid kits. 
expecting it—without even so much as a : ae 

” 8 7 | Send staff to Red Cross courses. They may 
declaration of war. The emergency may be an save your life. 
atom bomb or it may be a fire, a flood, a . 

‘ : ter ; | Promote preparedness in your community, 
hurricane. It’s only good business to be ready Your local CD Director can show you how. 
for it—whatever it is. Take these precautions . . 

Set the standard of preparedness in your plant 
TODAY: city—check off these four simple points NOW, 


STARCHROOM LAUNDRY JOURNAL Q 
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CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 


10¢ a word for subsequent, 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


consecutive insertions. Minimum charge—$2.00 (new or repeat). 
consecutive 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


HELP WANTED 





For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania, If interested in buying or selling, contact J. B. KANDEL, 
151-39 226th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 86-3291. 9653-2 


TO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG CLEANING 
BUSINESS IN NEW YORK, NEW JERSEY, CONNECTICUT OR PENN- 
SYLVANIA. CONTACT RICHARD J. MULLER, Lic. Broker, 89-16 184th 
St., Jamaica 3, N. Y. Republic 9-3016. 472-2 


ONE COMPLETE DRYCLEANING—LAUNDRY AND COLD STORAGE 
PLANT. Will! sell reasonable. ADDRESS, Box 661, STARCHROOM LAUN- 
DRY JOURNAL. 2 


One of the most modern laundries south of Washington, D. C., capacity 
$12,000 laundry, $5,000 drycleaning per week, now offered for sale. Write 
for complete information. L. J. Runchey, Schmidt & Wilson, Inc., Realtors, 
401 E. Franklin St., Richmond, Va 754-2 


Owner retiring, will give excellent terms to right parties. Fine BUILD- 
ING, fair equipment, excellent Southern California location. Doing over 
$500,000 annually. A REAL OPPORTUNITY for someone. ADDRESS, Box 
589, STARCHROOM LAUNDRY JOURNAL. 2 


LAUNDRY and DRYCLEANING plant, largest east of Los Angeles county, 
only laundry in trading area of 40,000. Gross $220,000. Modern buildings 
and equipment. Good year-round business. Will sell or lease buildings 
Wish to retire, ADDRESS, Box 755, STARCHROOM LAUNDRY JOURNAL. 

2 


SOUTHERN CALIFORNIA LAUNDRY AND CLEANING PLANT IN COM- 
MUNITY ADJACENT TO LOS ANGELES. ONLY PLANT IN AREA HAV- 
ING OVER 90,000 POPULATION. CORNER LOCATION BETWEEN 2 
NEW SHOPPING CENTERS. $175,000 ANNUAL VOLUME. ADDRESS, 
Box 756, STARCHROOM LAUNDRY JOURNAL. 2 


drycleaning, laundry, storage, rugs, etc., plant. Will 
sell very reasonable, doing about $3,000 a week. Very good reputation 
Kenyon Ricci if interested. Home phone; Pawcatuck, 
Westerly, R. I.—Ashway 2266. Kenyon’s 

724-2 


A complete 


Please contact Mr 
Conn, 4550, Business phone 
Cleaning Co., Westerly, R. I 


To buy or sell laundry, drycleaning or rug : ‘eaning plants in Illinois 
or any Midwest state, communice‘e with Paul Plotz & Co., Business Fi 


nance & Brokers, 176 West Adams, Chicago 3, IIl. 736-2 


Florida—complete laundry, drycleaning and rug shampooing 
plant. Price $34,500. Building 36,000 or can be leased Over $40,000 
gress business. Terms. ADDRESS, Aox 762, STARCHROOM LAUNDRY 
JOURNAL. -2 


Central 








SALESMEN-DISTRIBUTORS WANTED 


OPENING FOR HIGH-CALIBER SALES REPRESENTATIVE BY NATION- 
ALLY KNOWN MANUFACTURER. AGE RANGE: 30 TO 45 YEARS. PER- 
SONALITY, SALES AGGRESSIVENESS AND PRACTICAL EXPERIENCE IN 
LAUNDRY PRODUCTION AND SALES A REQUIREMENT. APPLICATION 
WILL BE REGARDED CONFIDENTIALLY. ADDRESS, Box 752, STARCH- 
ROOM LAUNDRY JOURNAL. 14 


SALES OPPORTUNITY IN INDUSTRIAL CHEMICALS. ATTRACTIVE 
OPENING IN LAUNDRY CHEMICAL INDJSTRY. NEED AGGRESSIVE, 
AMBITIOUS SALESMAN OVER 30. MUST KNOW COMMERCIAL LAUN- 
DRY PRODUCTION. LAUNDRY SUPERINTENDENTS, SUPPLY MEN, 
TECHNICIANS AND CONSULTANTS QUALIFY TECHNICALLY. WORK 
WITH LAUNDRIES AND LAUNDRY SUPPLY DEALERS. REPRESENT 
NATIONALLY KNOWN MANUFACTURER OF INDUSTRIAL CHEMICALS. 
SELL AND DEMONSTRATE ALKALINE LAUNDRY DETERGENTS AND 
RELATED ITEMS. ESTABLISHED TERRITORY. DRAW, COMMISSION, 
EXPENSES. WRITE FOR INTERVIEW GIVING AGE, SELLING EXPERI- 
ENCE, LAUNDRY EXPERIENCE OR CONTACTS, INCOME REQUIRE- 
MENTS. ADDRESS, Box 766, STARCHROOM LAUNDRY JOURNAL. 14 
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LAUNDRY SUPERINTENDENT—must be capable of taking charge of 
laundry department of a $7,000 week plant in Indianapolis, Indiana. 
Would prefer a family man between 30 and 45 years of age who is a 
graduate of the American Institute of Laundering. The applicant should 
be familiar with the standard hour production system. Guaranteed 
salary with very substantial weekly bonuses for decreasing production 
costs, improving quality and increasing sales. This is a real chance for 
a man who is looking for more than just a guaranteed salary. Applicants 
must be prepared to take an aptitude test upon arrival in Indianapolis. 
Write or call Mr. Wm. B. Caldwell, Pilgrim Laundry, Inc., 2179 N. 
Illinois St., Indianapolis, Ind., for additional information. 722-7 


Wanted: Working foreman to assist superintendent in medium-sized 
laundry and drycleaning plant. Prefer married, sober man who desires 
long-time connection with good opportunities with a good concern. 
Bright future. Experience and references necessary. Contact Tiffany 
Laundry and Dry Cleaners, Inc., Aberdeen, South Dakota. 723-7 


GOLDEN OPPORTUNITY FOR RIGHT MAN—If you have been looking 
for a permanent position with a quality plant, and have the experience 
and know-how of supervising a laundry plant of approximately 70 em- 
ployees, this is your big chance. We have a well-established plant in 
Virginia showing a profitable operation. Our man must be married—30 
to 40 years of age, with first-class references. Excellent starting salary 
plus incentive bonus. THIS IS AN EXCEPTIONAL OPPORTUNITY for a 
bright, energetic man. Give all details in first letter. Will arrange per- 
sonal interview. All replies held in strict confidence. Write: Box 753, 
STARCKROOM LAUNDRY JOURNAL. 7 


MANAGER—Laundry, linen or industrial background. Must be able to 
take complete charge of production in plant. Want man who can set 
up systems, maintain quality, improve efficiency. Good future with 
growing concern in New York City suburb. ADDRESS, Box 764, 


STARCHROOM LAUNDRY JOURNAL. 
CAREER OPPORTUNITY for young man with one of country’s ree 
commercial laundries and linen supply companies. Send educational 
and work experience resume. ADDRESS, Box 765, STARCHROOM 
LAUNDRY JOURNAL. 7 








SITUATIONS WANTED 


A GOOD LAUNDFYMAN IS OPEN FOR POSITION. MANAGER, SU- 
PERINTENDENT, 30 YEARS EXPERIENCE, SOME DRYCLEANING, TAKE 
FULL RESPONSIBILITY, GOOD PRODUCTION, QUALITY, EMPLOYEE 
RELATIONS, COMMERCIAL, INSTITUTIONAL OR LINEN SUPPLY. WILL 
GO ANYWHERE. ADDRESS, Box 760, STARCHROOM LAUNDRY JOUR- 
NAL. 5 


MANAGER: Desirous of securing a laundry and drycleaning business to 
manage. 20 years experience in both cleaning and laundry. Many years 
on the staff of the American Institute of Laundering, on production and 
cost reduction. Several years with a management engineering company, 
managing plants. Know standard hours, methods, systems and incentives 
Have knack of getting along with people 





Can give low-cost operation 
Would 
eventually be interested in a proposition leading to the purchase of the 
Do not answer this ad if you have had a large turnover of 
ADDRESS, Box 750, STARCHROOM LAUNDRY JOURNAL. -5 
27 years experience, married, 
sober, steady. Best references, prefer South. ADDRESS, Box 751, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


A hard-io-find MANAGER—an executive who knows that $1,000 saved 
in costs can be worth $4,000 in sales—and he will bring with him the 
Know to do it.’’ Layoui, production planning, methods, 
study and heavy experience in management and finance are his qualifi 
cations. An enviable employer-employee relationship record. Age 40, 
excellent health, family obligations challenge, no de 
cided preference as to location. Will present references to principals 
only at personal interview. ADDRESS, Box 763, STARCHROOM LAUN- 
DRY JOURNAL. 5 


with top quality. Interested in securing a permanent position 


business 
managers 


Jaundry and drycleaning superintendent, 


how time 


Desires a rea! 


STARCHROOM LAUNDRY JOURNAL 























SUEDE AND LEATHER SERVICE 








Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C.O.D, CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-15 


SUEDE AND LEATHER SPECIALISTS. Guaranteed ‘‘Clean Bright’’ clean 
ing and refinishing process. Natural oils, color and softness restored 
One week service. All garments sent to us are fully insured, wholesale 
and retail. Once a customer, always a customer. Send for price list. Re 
turned parcel post prepaid. BERKSHIRE SUEDE AND LEATHER CLEAN- 
ING CO., 68 DALTON AVE., PITTSFIELD, MASS. 761-13 


Suede and Leather cleaned and refinished—Jacket $3.50, Topper $5.00, 
Coat $6.00. Advance Leather Coloring, 1628 Pitkin Ave., Brooklyn 12, 
N. Y. 767-13 


‘ 








BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 
ness at low cost. Write for free samples. Reba Martin Advertising, 420} 
N.W. 2nd Ave., Miami 37, Fla. 607-10 











PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 











CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 








THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 


for all marks. 





304 EAST 45th STREET 


December 15, 1954 
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MACHINERY WANTED 





IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip- 


ment. Send for list or ask for representative. 9874-3 


WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. -3 


3—USED NEW YORKER foot-operated shirt-sleeve presses. ADDRESS, 
Box 725, STARCHROOM LAUNDRY JOURNAL. 3 
WANTED—PROSPERITY WASHERS from 535 lbs. to 200 lbs. Eggen Laun 
dry, 367 Brook Ave., Bronx, N. Y. 738-3 


8-ROLL 120” FLATWORK IRONER IN FIRST-CLASS CONDITION. GIVE 
DETAILED DESCRIPTION. ADDRESS, Box 730, STARCHROOM LAUN- 
DRY JOURNAL. 3 








POWER PLANT EQUIPMENT FOR SALE 
BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 


new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P, Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake 5t., 
Chicago, Il. 711-36 











MACHINERY FOR SALE 


CURTAIN DRIER. American 54 x 120” horizontal with steam-heated pipe 
coils, 220-60-3 AC motor driven air-circulating fan. Factory rebuilt for 
years of service. The American Laundry Machinery Co., 


Ohio. 





Cincinnati 12 
741-4 


120” American Monitor flatwork ironer, extra good condition, bargain 


price, Write for full information. Cowden's Laundry, Okmulgee, Okla 
homa 759-4 
44x 120’ MASTER CASCADE WASHER. Thoroughly rebuilt, immediate 


shipment. Monel tub and cylinder, 3 vertical partitions, 4 doors with 
single-handle latches. Motor drive, 220-60-3 AC. A splendid machine at 


bargain price. The American Laundry Machinery Co., Cincinnati 12, 


Ohio 747-4 
One Huebsch handkerchief ironer, very good condition, Whisler’s Laun 
dry, 531 Broadway, Hanover, Pa. 749-4 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand....... $7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AI! shipmentsC.O.D. 


unless check accompanies order.) 


NEW YORK 17, N. Y. 





















MACHINERY FOR SALE (Cont'd) 





STAINLESS-STEEL AND WOOD LAUNDRY WASHERS, both new and re- 
built, direct from manufacturer to you at great savings. Pictures and 
literature on request. Horwath Laundry Machinery Mig. Co., 1002 South 
i3th St., Omaha, Nebraska. 170-4 


EWING STAINLESS STEEL WASHERS. NEW MACHINES. Size 30” x 30” 

-60 lbs. dry weight capacity, $1,036, size 30” x 40”—80 lbs. dry weight 
capacity, $1,116, size 30” x 50”—100 lbs. dry weight capscity, $1,196. 
Ask for details. ROBERT EWING & SONS, INC. Builders of washers since 
1905. Dept. SR, P. O. Box 454, Troy, N. Y. 590-4 


For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE, CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


LIQUIDATION SALE of FINE LAUNDRY EQUIPMENT of the ST. LUKES 
HOSPITAL, New York City. ACT FAST FOR BARGAINS! 42 x 84” Ameri- 
can Cascade MONEL WASHERS, 2 pockets, 48 x 84” American Cascade 
MONEL WASHERS, 6 Y pockets, 42x 36” American Cascade MONEL 
WASHERS, | pocket; 24x 24” and 24x 36” American Cascade MONEL 
WASHERS; American 54” NOTRUX EXTRACTOR, 3 sets of MONEL 
CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 30” 
copper STARCH EXTRACTOR; American 6-roll 120” FLATWORK 
IRONER; American 6-roll 120” FLATWORK IRONER; all direct motor- 
driven, AC, 220 volt, 3 phase, 60 cycle. And a number of other items 
too numerous to mention in this issue. WRITE, WIRE OR ‘PHONE: Sole 
liquidator: WILLIAMS LAUNDRY MACHINERY CO., 37-37 9th St., Long 
Island City 1, New York, STILLWELL 6-6666. 662-4 


48” TROY HIGH-SPEED SUPER MERCURY EXTRACTOR WITH STAIN- 
LESS STEEL BASKET, 48’ AMERICAN OPEN-TOP EXTRACTOR WITH 
MONEL BASKET AND MONEL SHELL; IN EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn, 6, N. Y. 648-4 


40’ TROY MERCURY EXTRACTOR WITif COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y 480-4 


48” ‘VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N.Y 4855-4 


24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
4400-4 


plants installed 


Ave., Brooklyn 22, N. Y. 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-]L.ANDAU 


Laundry Machirery Co., 313 Ten Eyck Strewt, Brooklyn 6, N. Y. 6864-4 


Five 42 x 64” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION, SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 3135 Ten Eyck Street, 
Brooklyn 6, N. Y 6910-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS, REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


AMERICAN and TROY 5-Roll 106” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


UNIPRESS LATEST MODEL @-GIRL SHIRT UNIT, CON3ISTING OF COM. 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM. 
AND BACKER AND 2-LAY SLEEVE PRESSES, EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y, 9945-4 


42 x= #42” American 3-Y-COMPARTMENT, 3-DOOR MONEL METAL 
MOTOR-DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


54” American NOTRUX EXTRACTOR, equipped with 3 SETS OF MONEL 
CONTAINERS, in Al condition, PRICE $2,750; ALSO extra 54” CON- 
TAINERS available. ACT FAST! WILLIAMS LAUNDRY MACHINERY CO., 
37-37 9th St., Long Island City 1, New York STILLWELL 6-6666. 663-4 








American Cascade 42 x 84” MONEL WASHER, 2 pockets, 2 doors, motor- 
driven, EXCELLENT CONDITION, VERY REASONABLY PRICED; also 
42x72” American Cascade MONEL WASHER, 4-pocket, slideout type, 
COMPLETELY REBUILT, EXCELLENT BUY. WILLIAMS LAUNDRY MA- 
CHINERY CO., 37-37 9th St., Long Island City 1, New York, STILLWELL 
6-6666. 664-4 








1—48” Tollhurst motor-driven extractor—$300; 1—48” Troy motor-driven 
extractor, belted motor—$300, F.O.B. Oak Park, Illinois. Mid-Continent 
Laundries, Inc., 600 North Blvd., Oak Park, Ill. 719-4 


4-ROLL STREAMLINE IRONER. American 110” with new cellulose pad- 
ding, aprons and ribbons. V-belt motor drive, any current. Only 2 years 
old. Priced at nearly $2,000 saving. The American Laundry Machinery 
Co., Cincinnati 12, Ohio. 743-4 


1 water softener, boiler 35 H.P., 2'/e years old; 5 power presses, hot-water 
Storage tank; Johnson water pump. Priced very reasonably. Ralph Di 
Donato, 1504 Greenwood Ave., Trenton, N. J. 739-4 


BLANKET & CURTAIN DRIER. American 2-drawer, steam-heated, with 
220-60-3 AC motor-driven air-circulating fan. Demonstration unit, only 
slightly used. An exceptionally good buy. The American Laundry Ma- 
chinery Co., Cincinnati 12, Ohio. 740-4 


Hot-water storage heater—72 x 192” Patterson-Kelley, Indestructo copper 
lines, excellent condition, 2 air compressors 7 x 7 Ingersoll-Rand, one 20 
H.P. and one 15 H.P., 220V, 3 phase, 60 cycle, AC, V-belt drive. Air 
compressor 5 x 5 Ingersoll-Rand 110V, DC, V-belt drive. 7—all-purpose 
wearing apparel units, air-driven, each complete with one 51A American 
Super Zarmo and 2 American Zarmoette mushroom presses. Washers— 
4 American Cascade 42 x 72”, 4-pocket, and one 42 x 36”, Monel metal, 
110V, DC. Blanket drier, 4-drawer American 220V, 3 phase, 60 cycle, AC. 
Slightly used, The Model Laundry Company, 2364 Reading Road, Cin- 
cinnati, Ohio. 758-4 


17” MONEX EXTRACTOR. Mone! curb and basket, motor-driven, 220-3-60 
AC. Rebuilt like new, ready to ship. The American Laundry Machinery 
Co., Cincinnati 12, Ohio. 742-4 


Small hospital, New Jersey, closed its laundry. Offers at bargain prices 
for quick disposal American machinery. Motor-driven AC, used short 
time—excellent condition. Return 100” flatwork ironer, 36 x 36” Cascade 
Monel washer with all accessories. 26” extractor, 36 x 30” Zone-Air 
tumbler, 2 Zarmo 5138 foot power presses. Just right for small! institu 
tion. Box 888, 1474 Broadway, New York 36. 757-4 


TILTOR SHIRT UNIT. Includes Tiltor front press, Super-Zarmo body and 
sleeve presses Super-Zarmoette collar anc cuff presses, sleeve condi 
tioner, Tiltor shirt folder, collar form, work box and two racks. All ma 
chines in topnotch operating condition. The American Laundry Ma 
chinery Co., Cincinnati 12, Ohio. 745-4 


COMPLETELY REBUILT Al CONDITION. American 48 x 120”, 3- pocket, 
motor-driven tumblers. Hoffraan Vorclene, 3-pocket, motor-driven tum- 
blers. Smith Drum 48 x 120”, 3-pocket, motor-driven tumblers. 1 new 
24” belt motor-driven conveyor, 67’ long. Army Parts & Surplus Co., 
924 North Henderson, Fort Worth, Texas. 720-4 


42 x 84” NORWOOD CASCADE WASHER. Monel! metal tub and cylinder; 
2 pockets, 2 doors, belt-driven, elevated header. Thoroughly rebuilt and 
priced at big saving. The American Laundry Machinery Co., Cincinnati 
12, Ohio 746-4 


1—20”, 1—26” American extractor, 220V, 3-phase, 60 cycle; 1—Purkett 
tumbler 110V, 69 cycle, 1—Prosperity 24 W collar press; 1—Cissell sock 
drier, 110V, 60 cycle, small; 2—Schramm curtain stretchers and driers 
60 x 120", 1—Singer sock darner, 2—26 lb. Detecto scales with aluminum 
pans; 1—Prosperity 2-lay sleever; 2 Fantom Fast marking tables; 2 
Fantom Fast marking machines, air-driven, 1—Huebsch drying cabinet, 
1—Glover cuff cleaner; Cissell puffers, yoke and sleeve, 1—Prosperity 
garment press, model 2502, 1—Prosperity yoke press, model 2182. Park- 
hill & Hart Laundry, Inc., 1509 Main St., Buffalo 9, N. Y. 702-4 


AMERICAN 6-ROLL IRONER. Completely rebuilt 120” slanting-frame type 
with leveling blocks and wide apron brackets, herringbone gears, speed 


ometer, bronze bearings, cellulose or new Hamilton Spring padding and 
vacuum exhaust. Motor drive, any standard current. The American Laun 


dry Machinery Co., Cincinnati 12, Ohio. 744-4 


American Notrux containers, also fit all other makes; 3 sets 54” for 


late type, 2 sets 54” for Perry type, 3 sets 50”, 2 sets 48”. All excellent 
condition, very reasonably priced. Must dispose in hurry. ADDRESS, 


Box 691, STARCHROOM LAUNDRY JOURNAL. 4 
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MACHINERY FOR SALE (Cont'd) 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





IMPERIAL LAUNDRY MACHINERY COMPANY, i121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer, American 6-roll ironer, 
Ellis 54x120” 9-pocket stainless washer, American Cascade 42x84” wash- 
er; Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140F unit used two months, American 30x48” petroleum unit 
with filter, still, etc., brand-new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 








FOR SALE:—i—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless-steel curb, 2—AMERICAN NORWOOD 42 x 84” two- 
pocket, all-stainless-steel, motor-driven washers with American fully 
automatic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT 
CO., 3128 W. Lake St., Chicago 12, Ill. St1-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim, also new wood washers. ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 











For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-stee! 
motor-driven washer with automatic washman, 2—used 42 x 96” Ellis 
motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 
with two sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE-7763. 9628-4 


2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9944-4 


16x100” AMERICAN 41210 RETURN FI,iD FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED, CUIMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. ¥ 

6914-4 


AMERICAN and TROY 26” and a8” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., $15 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 





HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 





PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6, N. Y. 9952-4 





NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES, 10 CLASSIFICATIONS; 99 BUNDLE NUMBERS, 999 LOT 
NUMBERS, CAPACITY UP TO 9914 POUNDS and $99.99. MODEL A-2297 
(6) ST. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 


2—5000 GALLON GROSS FILTERS WITH MONEL SCREENS; 1—50 to 75 
GALLON GROSS STILL. IN EXCELLENT MECHANICAL CONDITION. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brook- 
lyn 6, N. Y. 694-4 


December 15, 1954 


40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N, ¥. 647-4 


American 2-roll chest-type 100”, also 120’ FLATWORK IRONERS, return- 
to-the-operator type, EXCELLENT FOR SMALL LAUNDRY OR INSTITU- 
TION, COMPLETELY REBUILT, GUARANTEED, PRICED RIGHT. WIL- 
LIAMS LAUNDRY MACHINERY CO., 37-37 9th St., Long Island City 1, 
New York, STillwell 6-6666. 634-4 





4 Tumblers, Ellis Drier Company, 48 x 120” motor driven with motor on 
top, three-pocket, three-door, late-type machine. Price reasonable, 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT. 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6616-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x 54”, 42x72” and 
44 x 64”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

9873-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms, Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brook!;s, N. Y 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
ior inspection, reasonable prices and terms, one year guarantee 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 9001-4 


MACHINE CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
RY. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3%-, 6 or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN 8-ROLL 120’ SYLON FLATWORK IRONER, WITH REEVES 
DRIVE: EQUAL TO NEW IN EVERY RESPECT. READY FOR IMMEDIATE 


DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co,, 305 Ten Eyck 


St., Brooklyn 6, N. Y. 596-4 


18 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS, GAS AND STEAM HEATED, CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y, 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 36x36”, 30x48", 3030", 24% 36”, 
24x 24”, REBUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 505 Ten Eyck 
St., Brooklyn 6, N. Y¥ 600-4 
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Allegheny Ludium Steel Corp. 


American Laundry Machinery Co., The 
36-37 


American Telephone & Telegraph Co. 79 
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Armstrong Machine Works 75 


Beach Soap Company 
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Bock Laundry Machine Co. . 
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Chevrolet Division of General Motors 
Cissell Manufacturing Co., Inc., W. M. 
Classified Department 

Clinton Foods, Inc. ... 

Colgate-Paimolive Co. . 

Cook Machinery Co., Inc. ... Third Cover 
Cowles Chemical Co. ... Fourth Cover 
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Darnell Corp., Ltd. 


Dow Chemical Co., The . 


Du Pont de Nemours & Co., Inc., E. |. 
Textile Fibers Dept. ee 
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Elgin-Refinite Div. of Elgin Softener 
Corp. ' erry 
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Gasway Corporation . 
Gibraltar Fabrics, inc. 


Glover, inc., Bill . 
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Hammond Laundry-Cleaning Machin- 
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Henrici Laundry Machinery Co. 

Hercules Powder Co., Inc, 


Huebsch Manufacturing Co., Div. of 
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Robot Laundry Machinery Sales, Div. 
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Allied Chemical & Dye Corp, ... 69 
Southern Mills, Inc. .......-+5-4% 1 
Staley Manufacturing Co., A, E. ... 65 
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Super Laundry Machinery Co., a Div. 
of St. Joe Machines, Inc, 
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Taubman & Co., Samuel 
Textile Marking Machine Co., inc. . . 
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Uni-Mac Co, 


Unipress Co., The . 
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Western Laundry Press Co. 


Whitehouse Nylon Products ..... 


Whitlock Manufacturing Co., The .. 


Wilson Chemical Co., A. L. .. 
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DOUBLE YOUR PROFIT with « 
(ook WASHETTE TWIN 


This rugged 25 lb. Washette 


Twin can increase your 
profits up to 50% ... 


AND HERE’S WHY... 


It runs whites and colors at the same 
time, on separate cycles. Ends split 
jobs, does the whole bundle at once . . 

and the time saved will mean money in 


your pocket. 


Like all the great WASHETTE line, 
this beautiful new TWIN is designed 
for work. Stands up to the day after day 
work load with no pampering, costly 
maintenance ,.. another reason you'll 
profit with a WASHETTE TWIN 


From floor line to dial face, this 
WASHETTE TWIN is built to last. 
Sturdy, dependable and efficient, this 
machine 1s a long-term investment that 
pays for itself quickly — then gives you 
years of profit-reaping top production. 


The TWIN has a}) the famous WASH- 
ETTE engineering features, plus a new 
modern design stainless steel cabinet 
that makes the most of valuable floor 
space, (base measures only 33” by 
65%”). Inch for inch, you get the most 
production out of your floor area with 

New cabinet models for 1955 now ready. 25 lb. to 110 |b. a WASHETTE TWIN. 

capacity WASHETTES available in stainless steel. Ask your 


distributor about the new baked enamel color models. Buy now with an eye to future pro- 


hits. Choose the name that open-end 
laundrymen around the world put their 
faithin... WASHETTE. Made by the 
pioneering builders of fine open-end 
washers — COOK MACHINERY. 


See your nearest distributor, or write direct today... 


A WASHETTE today, will mean dollars tomorrow. 


(ook MACHINERY COMPANY, INC. 


4122 COMMERCE St., DALLAS, TEXAS 





RUDIE ARIAS 
New York City 


BILL ARNOLD GEORGE BABY OK 


rovi ‘ence hicogo 


WALT BRAWNER EL DAVIES EARLE DAVIS 
Milwoukee Worsaw, N.Y Atlanta 


PAT KACK JOHN KELLEY JOE KING 
Portland, Ore San Francisco Oklahoma City 


. ey 


CUFF PHILIP PETE SCHLEICHER JACK SMITH BOB STEVENSON 


Washington, D. ¢ Dallas Detroit Miami 


RALPH THURSTON CHARLIE WELCH OBIE WHITE 
long Beach Englewood, N. J Kansas City 


. 


COTTON WIGINTON 
Nashville 


COWLES CHEMICAL COMPANY © 7016 EUCLID AVENUE, CLEVELAND 3, OHIO 
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